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Beach Boulevard Specific Plan Community Outreach Report

EXECUTIVE SUMMARY
The Planning Department is pleased to present the results of the City’s preliminary community outreach
efforts related to the Beach Boulevard Specific Plan project. In June 2014, the City was awarded nearly
$500,000 from the California Strategic Growth Council to prepare the Beach Boulevard Specific Plan.
In anticipation of future planning efforts, staff embarked on a community outreach program aimed at
gaining a better understanding of the community’s perspective on the challenges and opportunities
associated with Beach Boulevard and the surrounding West Anaheim area. This initial outreach effort,
which took place between May and August, featured several community engagement activities,
including outreach conducted at the Anaheim Western Barbeque and at several regularly-scheduled
West Anaheim community meetings.
In addition, two large-scale interactive workshops were held over the summer. The first workshop was
held at the Haskett Library in June, attracting over 120 participants. At the request of local residents, a
second workshop was held in August at the Biltmore apartment community, located on Lincoln Avenue,
just east of Beach Boulevard. This event attracted over 40 mostly Spanish-speaking apartment residents.
The number and scope of these outreach efforts helped to ensure that this initial engagement process
captured the opinions of West Anaheim’s diverse population. It is important to note that the outreach
conducted to date represents the first of several planned rounds of community input that will occur
during the course of preparing the Specific Plan.
Based on the feedback received up to this point., the Community has identified the following key themes
and priority investment strategies:
Theme 1: Crime and Safety
Priority Investment Strategy 1: Focus on improving the health and welfare of our residents.
*ODSFBTFQPMJDFQSFTFODFJOBSFBTPGIJHIESVHUSBGGJDLJOHBOEQSPTUJUVUJPO
*ODSFBTFIPNFMFTTOFTTTVQQPSUTFSWJDFTBOEUSBOTJUJPOBMTIFMUFSPQUJPOT
*NQSPWFBDDFTTUPIFBMUIZBOERVBMJUZGPPEPQUJPOT
*NQSPWFRVBMMJUZPGSFTJEFOUJBMIPVTJOH

5IFNF$IBSBDUFSBOE1MBDFNBLJOH
1SJPSJUZ*OWFTUNFOU4USBUFHZ$SFBUFBTUSPOHFSDPNNVOJUZJEFOUJUZUISPVHIEJWFSTFQMBDFNBLJOH
TUSBUFHJFT
*NQSPWFCFBVUJGJDBUJPOBMPOHNBKPSDPSSJEPST
*OWFTUJODPNNVOJUZBTTFUTTVDIBTDPNNVOJUZDFOUFST QFSGPSNJOHBSUTWFOVFT TFOJPSDFOUFST
TQPSUTGBDJMJUJFT DPNNVOJUZHBSEFOTBOEPQFOTQBDF
%FWFMPQBUIFNFGPSCVTJOFTTFTBOEQSPQFSUJFTBMPOH#FBDI#PVMFWBSE
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Theme 3: Economy and Community Vitality
Priority Investment Strategy 3: Invest resources into new, community-backed businesses.
3FHVMBUFBOEJNQSPWFDPOEJUJPOTPGFYJTUJOHNPUFMTBMPOH#FBDI#PVMFWBSE
4VQQPSUEFWFMPQNFOUPGNPSFEJWFSTF IJHIFSRVBMJUZEJOJOHBOETIPQQJOHPQUJPOT
3FWJUBMJ[FFYJTUJOHTIPQQJOHDFOUFST
4VQQPSUHSPXUIPGMPDBMMZPXOFECVTJOFTTFT

5IFNF.PCJMJUZ0QUJPOT
1SJPSJUZ*OWFTUNFOU4USBUFHZ1SPWJEFWJBCMFNPCJMJUZPQUJPOTGPSBMM
*NQSPWFTJEFXBMLTBGFUZBOEBDDFTTJCJMJUZBMPOHNBKPSDPSSJEPST
*NQSPWFFYJTUJOHCVTTUPQTUPCFNPSFJOWJUJOH
*NQSPWFDJSDVMBUJPOBULFZJOUFSTFDUJPOT
*NQSPWFFYJTUJOHQFEFTUSJBOBOECJDZDMJOHQBUIXBZTBOEDSFBUFHSFBUFSQFEFTUSJBOBOE
CJDZDMJOHDPOOFDUJWJUZ
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INTRODUCTION

D

uring the 1950’s and 60’s, Beach Boulevard evolved into an area known for affordable, themed
motels and restaurants, as well as roadside attractions aimed at traveling families. Over time the freeway
system caused traffic to be diverted away from state highways, like Beach Boulevard, and businesses
once catering to vacationers faltered or closed. In West Anaheim, nearly all of the motels that once
catered to tourists eventually evolved into a form of permanent housing for which it was never designed.
The dense concentration of residential motels in close proximity to established, well-maintained,
residential neighborhoods has been a source of friction for some time. This is due to the fact that many
motel properties generate a high number of calls for police services and often experience deferred
maintenance. Beach Boulevard and the surrounding West Anaheim community are also characterized
by an overabundance of aging, underutilized commercial properties. As a result, the area has struggled
to attract the types of quality retail businesses, restaurants and entertainment uses enjoyed by many
surrounding cities. Concerns regarding the operation and maintenance of residential motels and the
lack of quality shopping, dining and entertainment options are major points of community concern.
The City has made significant investment in the area over the years including construction of the West
Anaheim Youth Center, major expansion of the Haskett Library, installation of a bike trail along an Edison
easement and several infrastructure upgrades. In addition to making these significant investments, the
City continues to address the issues and concerns of the residents while working with the business and
property owners to address the negative elements present. However, more improvements and dialogue
is needed to ensure this area is positively positioned for investment and improved quality of life.
In June 2014, the City was awarded nearly $500,000 from the State’s Strategic Growth Council to prepare
the Beach Boulevard Specific Plan (BBSP). In anticipation of this planning effort, the City has also initiated
a community engagement effort to better understand the community’s perspective related to the
challenges, opportunities, barriers and assets associated with Beach Boulevard and the West Anaheim
community. The City enlisted the services of Lilley Planning Group, a local consulting firm specializing
in public outreach to manage this community engagement effort. It is important to note that this
initial engagement represents the first of several planned rounds of community input that will occur
during the course of preparing the Specific Plan. The following summary report outlines the process
and approach to inform and engage the public in this important conversation as well as the valuable
feedback the community provided conveying its concerns and issues as well as its hopes and vision for
the future.
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OUTREACH GOALS
A primary goal of this engagement effort XBs to ensure the process XBs inclusive and reached a wide audience.
The effort was focused on ensuring participation reflected the diverse population of the West Anaheim
community. In order to accomplish this, the community outreach effort employed several outreach
strategies to ensure a high level of participation. These strategies included:
•

Using traditional and technology based methods to inform the public about the project and associated
events;

•

Attending a variety of planned community events allowing informal and accessible conversations with
the public related to improving West Anaheim;

•

Distributing surveys and arranging input forums to allow active communication with West Anaheim
stakeholders;

•

Hosting a large-scale project kick-off event to gather input on existing conditions, raise awareness about
the upcoming effort, and identify community leaders; and,

•

Enhancing interactive engagement through media tools such as Crowdbrite and the City’s website.

OUTREACH PROCESS
In May 2014, Planning Staff and the Lilley Planning team launched an information effort to raise awareness
and encourage participation in a discussion related to the West Anaheim area with a particular focus
on Beach Boulevard. A logo, tagline and website were developed and collateral material distributed
throughout the community. Flyers and posters were displayed in locations in and around West Anaheim.
A banner was hung at the West Anaheim Youth Center. Notices/invitations to encourage participation at
the community kick-off event were sent to community leaders, business owners, clubs, organizations, as
well as faith-based and non-profit groups throughout West Anaheim. The effort also utilized print media
to promote participation. Advertising and informational articles were published in the Anaheim Bulletin
and on the City’s website. Press releases were also issued. These pieces announced the Specific Plan, invited
participation from the community to attend the workshops and educated the public on how to be involved
in the process.
Finally, a web-based platform was created to engage the public on-line. The Improvetheboulevard.com
website created a hub of information for the project. The site contained an introduction to the process,
announcements for upcoming events and interactive questions and surveys to engage the public and allow
them to provide input. The site also allowed participants to review input received to date and ask questions
and provide comments. This site was directly linked to the City’s website to allow the community to find
this information easily. Project business cards, coloring pages, surveys, flyers and handouts included the
improvetheboulevard.com website directing participants to go on line and get involved.
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COMMUNITY MEETINGS
To gain valuable feedback from local residents and increase awareness of this effort, the consultant and City
Planning staff participated in several regularly-scheduled community meetings and events to meet with
residents and business owners to share information about the outreach effort and gather input on how
to “improve the boulevard.” This effort began in May 2014 and continued through August. The following
events were included in this effort:
•
•
•
•

West Anaheim BBQ – May 10
West District Neighborhood Council Meeting – May 27
Parents’ Night Out at the West Anaheim Youth Center – May 29
Various regularly-scheduled neighborhood meetings - May through August

At each event, staff provided promotional material for the upcoming Specific Plan effort, promoted the
project website, and distributed surveys allowing participants to share their thoughts on West Anaheim.
Materials were created in English and Spanish and bilingual staff were available to engage visitors when
needed. Treats and toys were also provided to encourage participation by children and families.
Large scale maps were presented to facilitate interactive mapping and feedback discussions. Visitors were
encouraged to identify where they lived, worked, shopped, or enjoyed entertainment and recreation in West
Anaheim. They were also encouraged to identify they enjoyed visiting as well as problem areas.
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The following represents common
responses to the following questions:
1. What brought you to West Anaheim?
• Desirable place to live
• Wanted to live in Anaheim
• Family has been here for generations
• Great neighborhoods near entertainment
• History, charm, and great parks
2. What are the best things about West Anaheim?
• Local library
• Parks
• Historic feel
3. What are the problems in West Anaheim?
• Traffic
• Lack of lighting/safety
• Crime/drugs/prostitution
• Negative element related to motels
4. What would be one improvement
you would most like to see?
• More family-oriented retail
• More police presence
• Eliminate prostitution, criminal activity and loitering
• Reuse, improve and reinvest in the businesses
and motels on Beach Boulevard
Improvetheboulevard.com: The Improve the Boulevard site provides an opportunity for the public to
stay involved in the process, provide feedback and ask questions. The site offers the community a forum
to allow 24 hour, convenient, accessible engagement. Information on the website has been viewed
more than 1,979 times by 368 different individuals. Participants are not required to provide additional
demographic information. However, of those willing to provide information, the following is known:
Women represent 57% of the participants to the site and the average age of the participants is 47 years.
Participation on the site peaked leading up to the community event held on June 28 indicating that
promotional, informational and educational outreach was successful in reaching community members.
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PROJECT KICK OFF EVENTS
An interactive and dynamic community workshop was held at the Haskett Library on Saturday, June 28,
attracting over 120 participants. During this open house-style meeting, residents, property owners, and
business operators were invited to explore stations focused on West Anaheim, with an emphasis on Beach
Boulevard and the surrounding residential neighborhoods. After providing input and comments at each
station, participants were asked to complete a survey and provide responses to eight questions meant to
capture the challenges and community vision for West Anaheim.
At the request of local apartment residents, a second workshop was held at the Biltmore Apartments,
located at 2900 W. Lincoln Avenue, on the evening of August 7. Over 40 residents attended the event. Similar
to the June 28 event, this workshop offered residents the opportunity to provide input and comments at
stations focused on West Anaheim. Materials were provided in English and Spanish and bilingual staff was
present to accommodate the mostly Spanish-speaking crowd.
Specific outcomes, participant information and a summary report of the survey are provided in the next
section of this summary report. The following is a recap of the process and format of both open house
events.
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Station #1 – Overview and Context
At this interactive station, participants were asked to identify where they live, work or visit in West Anaheim.
Then they were asked to review principles from the 2004 General Plan and respond to the following:
• What has changed?
• What is missing from the previous list?
Sticky notes were used to capture thoughts and ideas. Facilitators worked to ensure all input was captured.
A technology-based process allowed this information to be captured in an interactive electronic format that
was also hosted online to allow those who were not able to attend this event to view comments, respond,
provide input and be a part of this process at any time.
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Station #2 – Improve Beach Boulevard
Next, participants were given a virtual tour of Beach Boulevard. A short video provided an overview of the
area’s existing conditions and allowed participants to interact with each other and the facilitators to share
their impressions and reactions. Next, participants were asked to provide input on how Beach Boulevard
could be improved.
Participants were asked to give specific suggestions related to the following for Beach Boulevard:
• Safety and Access
• Identity and Community Character
• Economic Vitality
• Transportation Options
• Other
Color-coded sticky notes were used to record specific responses and capture comments for each category.
Attendees were also asked to provide examples of places that inspire them related to their vision of Beach
Boulevard.
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Station #3 – Improve West Anaheim
At this station, participants were asked to focus on the larger West Anaheim Neighborhood.
Community members were asked to give specific suggestions related to the following:
• Safety and Access
• Identity and Community Character
• Economic Vitality
• Transportation Options
• Other
As part of this exercise, attendees were encouraged to identify challenges, opportunities and obstacles that
exist today. The icon stickers were also used to identify future options for the topics listed above.
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Station #4 – Community Input Survey
In an effort to better understand what changes the community would like to see in West Anaheim and more
specifically along Beach Boulevard, the City prepared a survey that was shared with attendees. Community
members were asked to complete the survey and give their input. The following pages provide a summary of thF
JOQVUSFDFJWFE
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OUTREACH PARTICIPANTS
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OUTREACH RESULTS
1. What are the best things about West Anaheim?
(physically, special features, places that you love, meeting places, the look and feel, etc.)
TANGIBLE POSITIVES
PLACES YOU LOVE/ MEETING PLACES
Restaurants
Big backyards
Parks
Large sized residential lots for homes
Schweitzer Park
Gardens
Coffee houses
Great landscaping
Streets are well maintained
Cafes
Bistros
SPECIAL FEATURES
Microbrewery
Library
Wine tastings
Youth Center
Jazz clubs
School
Packinghouse
Family-oriented
Downtown area
Activities for all ages
Large parks
Variety unlike South County
Churches
Convenient location to all Southern Calif. venues
Schools
Tourism
NEGATIVE IMPRESSIONS
Quiet city
Not much
Police are responsive and do a good job
Security for children
THE LOOK AND FEEL
Security is an issue
The people that live by me
We don’t love West Anaheim anymore
Caring neighbors
Nothing at all
My home
Honestly my kids go to Cypress, I shop in
The homes are unique, big and charming
Cypress, and eat, play in other places.
Great sense of community
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2a. Where do you like to gather with friends and family?
“The Community”
Adventure City/Hobby City
Anaheim Plaza
Beach and Lincoln
Biltmore Apartments
Breweries
Cerritos
Church
Coffee places
Community Center
Disneyland
Don Jose ‘s restaurant
Downtown Disney
Downtown Fullerton
East-West shopping center
Fountain Valley, Cy mile square park
Hasket Library
Home
Huntington Beach
Irvine
Keno’s
Lake Forest

Maxwell Park
Mobile home club house
Movies
Newport Beach
Old Towne Orange
Orange Park
Packing House
Parks
Paul’s Place
Playground
Reid Park
Restaurants
Second Street in Bel Mont Shores for shopping
Senior Center
South Coast Plaza
Sports fields
The Block in Orange
Theater and Bella Terra Mall
Wine tasting places
Yorba Linda
Youth Center
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2b. What makes the above places special?
Ambiance
Atmosphere
Beautiful design
Better than what West Anaheim has to offer
Character
Clean
Convenient location
Cypress College
Friendly
Good food
It’s big
Less parking problems
Many activities for seniors
Meets my needs
My home and community
New and lively

Nice restaurants
Nothing
Options
Relaxed
Safe
Shopping
The energy
The people
The vibe
They are within walking distance
Unique
Venue changes
Very colorful
Well lit areas
Well maintained
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2c. Describe Characteristics of Your Neighborhood
Positives
Friendly, outgoing neighbors
Quiet neighborhood
Diverse
Safe
Pride of ownership
Family-oriented
Working class improving homes
Great restaurants
Vibrant community
Many long time residents

Okay
Fair
Good choice
Nice neighborhoods
Proud and Qeaceful
Historic homes, lovingly restored
Changing
Very good
Well kept
Good shops

Negatives
Needs updating
Disadvantaged and ignored
Declining
Too many apartments and condos
Drugs, pimps, and prostitutes
Noisy
Dangerous
No parking
Risky drivers
Traffic
Over built
Needs help

Really bad on Beach Blvd
Neglected
Desperate
Dirty
So-so
Homeless people
Low income
Busy
Decaying infrastructure
Really bad on Ball Rd.
Aging
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NUMBER OF RESPONSES

3. Do you feel safe and comfortable
walking in your neighborhood?

Why or why not?
Too much traffic
Unsafe
Street people
Drugs
Nowhere to walk to
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No ................................................................... 72
Yes .................................................................. 44
Sometimes .................................................. 10
Only during the day ................................. 20
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4a. Would you use a bus if it were convenient?

NUMBER OF RESPONSES
No ...............................................68
Yes ..............................................35
Maybe ......................................... 2

4b. What might encourage you to ride the bus?
A much better clientele
A shopping shuttle bus
Already ride the bus
Availability
Being able to find a seat most busses
very crowded
Better access
Clean
Better routes
Better service
Cheaper bus passes
Cleaning up Beach Blvd.
Convenient service and closer bus stops
Frequency/ More frequent stops
Friendlier

High gas prices
Lower bus fare
More attention to homeless riding the bus
More buses
More connectivity to major transit centers
More knowledge of routes and times
More safety
Only on necessity
Reduce crime
Safe environment
Traffic congestion
Stopping at desirable destinations like
children’s water park
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5a. Do you ride your
bike in West Anaheim?

No ........ 71
Yes ....... 29

5b. What might encourage
you to ride your bike?
Place to ride
Already do
Beach Blvd is way too
dangerous
Better bike lanes
Better health
Better sidewalks
Bike awareness
Bike trails on rail
easement
Close destinations
Dedicated bike lanes
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Health reasons
Less crime
Less street people
Nothing
I do not ride bikes
If I didn’t need to drive
If my car is inoperable
More bicycle safety
Somewhere to ride
Traffic congestion
Wouldn’t ride it
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6a. What areas of West Anaheim do you avoid?
“Motel City”
7-11, CVS lots, Rite-Aid
after dark
Almost all my nearby areas
Ball Rd
Beach Blvd
Behind our apartments
Brookhurst
Cerritos
Crime areas

Dale
Euclid
Katella and Harbor
Knott
Known gang areas
La Palma
Laxore Street
Lincoln
Magnolia
Motels and Bars

6b. What makes you want to avoid those places?
Crime
Dangerous
Drugs
Gangs

Illegal activities
No entertainment
Street people
Traffic
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Night club - El Calor
Orange
Orange and Beach Blvd
Pacific Place
Parks
Poorly lit streets
Strip Malls
The park
Wal Mart
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7. What is the one improvement you would most like
to see in West Anaheim?
•
•
•
•
•
•
•

•

•
•
•
•
•
•
•
•
•

A mall to shop and take family
A new look for motels on Beach
A new Trader Joe’s. How about in the vacant
“Fresh & Easy” at Euclid & Broadway?
High end restaurants
Better shopping
Highway 39 as a destination shopping,
eating and entertainment area
Complete the West Gate Development and
do something with the big empty sand lot
(17 acres)
Apartment complexes removed
- Lincoln
- Beach Blvd
- Beach motels gone
More Police
Safer
Clean
Get rid of the street people
Code enforcement
Modernization
Underground utility lines
Performing Arts Center for entertainment
Cultural Center/Community Center

•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
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Senior Center
Youth Activity Center
Bike and walking trails
Alternative methods of transportation
A traffic study involving all cities along
Beach Blvd. To get the traffic moving better
Better streets
Wider streets/Street improvements
Open green space/ Better landscaping
Crosswalk at Lincoln and Bel Air Street
Medical clinics
Police surveillance
More churches
Pedestrian lighting
99 cent store
Smart N Final
Parks
Turn signal light added at Schweitzer Elementary
Water park
Active sports park
Supermarkets
Activities for adults and children
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8. What other improvements would you recommend?
Better restaurants
Family-friendly gathering places
Finish all the development
Higher end shopping
Senior Center
Center for homeless people
More bike lanes
Improved lighting
Landscaping

Safer
Sidewalks
Re-paving the streets
Remove graffiti
Clean up old houses
Close all motels
Remove all motels
Less traffic
More Police
No more street people
Slower traffic
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Address prostitution on Beach Blvd
Address gang issues
Stop light at Lincoln and Bel Air
Security
Traffic congestion
Street lighting
Women walking on Beach Blvd do
not feel safe, motorists honk and
leer at them, need more security
Remove graffiti
Need more community watch streets
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Some additional input received through the “Improvetheboulevard.com” website and during
community meetings and survey comments include the following:

A. Help us better understand the challenges
and/or opportunities of West Anaheim:
•
•
•
•
•
•
•
•
•
•
•
•

More parking for apartments and condos
More visible police
Lincoln/Beach corner
Improve Ball Rd
Declining neighborhoods
Eliminate street people
Safer
Increase presence of government in West Anaheim
Leave mobile home park alone
More community meetings
More police
More grocery stores

•
•
•
•
•
•
•
•
•
•

Clean up the area
Rezone certain areas
Neighborhood Watch Program
West Anaheim is declining each day
The problem is crime
There are 3 or more generations
living in homes
Please eliminate the motels
Community Centers for seniors
Continue to encourage friendly neighbors
Bike lanes

B. What brought you to West Anaheim?
•
•
•
•
•
•
•
•
•
•
•
•
•

A bigger home
A good sense of community
A place to live
Affordable housing
Beautiful residential neighborhoods
Childhood home
Clean, pride of ownership
and community
Family
Family lived in the area
Good area to raise children
Inherited home
Home values
Large lot size

•
•
•
•
•
•
•
•
•
•
•
•
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Marriage
New homes being built
Love the area and the amenities
Entertainment
Good code enforcement
Good schools
Heard Orange County is better than
Los Angeles County
It was a growing area of then lightly
developed county
Mortgage certificate credit
Shops
A teaching contract
Business

Beach Boulevard Specific Plan Community Outreach Report

C. Are there any places in West Anaheim where
sidewalks are needed?
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•

Academy and surrounding streets
Along Eastside of Gilbert between Broadway and Orange
Along the south side of Crescent along the drainage basin between Brookhurst and Lincoln
Area between N Gilbert to Sequoia Av and Valdina to W La Palma Bl.
Ball between Beach and Western
Ball Rd between Magnolia
Ball Rd near Dale
Difficult for people with wheelchairs: More sidewalk ramps
Everywhere
Many sidewalks need to be improved because of uplifting by large trees in
strip between street and sidewalk
Midwood Manor
None
On Ball road, west of Halliday before Western. People are always being
forced to walk in the street
Orange Avenue between Euclid and Nutwood
Terinamar
Unincorporated neighborhood streets
We can’t keep up with the current sidewalks
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D. Do any of the following create a negative
impact in West Anaheim?
Check all that apply.

Page 29

Beach Boulevard Specific Plan Community Outreach Report

KEY THEMES AND PRIORIT:*/7&45.&/5453"5&(*&4
The following pages provide an overview of the key themes and priority investment strategies based on the
feedback recieved from the Community up to this point. The City will continue to work with the Community
to refine the Community’s vision throughout the planning process.
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City of Anaheim Beach Boulevard Specific Plan Project

Summary of Pop-Up Workshop #1
September 3, 2015

Overview
On September 3, 2015, the City of Anaheim hosted a Community Pop-Up Workshop booth at the Twila
Reid Elementary Back-to-School Night event. The event was selected due to the built-in audience that it
was expected to attract.
The purpose of the workshop was to present ideas and issues from the Phase 1 public engagement
effort conducted in summer 2014 as part of the Specific Plan project. At the September 3rd Community
Pop Up Workshop, the community was presented with the purpose and process of the project as well as
key themes that emerged from the summer 2014 public outreach effort. The booth was setup to be
interactive with parents walking through the quad (center of the school) either on the way to the
Principal’s presentation or to their child’s classroom. Staff setup four flipcharts with each chart
representing an emerging theme. FAQs, an IPad poll, and sign-in sheets were also provided as means to
receive feedback and to gather contact information.
As a form of introduction, participants were asked to look at four flipcharts with four corresponding
themes including: 1. Health and Safety, 2. Character and Place, 3. Economy and Vitality, and 4. Mobility
and indicate if they agree with any of the specific comments that were brought up last summer by
placing a check next to the statement. Participants were also encouraged to write down their own
thoughts on the flipchart. Approximately 70 comments were shared on the boards. Please see below
for a breakdown of the feedback that was gathered on from the flipcharts.
As a secondary form of public input, participants were asked to participate in a poll by answering three
short questions regarding the activities that they participate in along the corridor, thoughts on how to
improve Beach Boulevard, and priorities on improving the area. Approximately six individuals
participated in the poll.
Approximately forty (40) people visited the Community Pop-Up Workshop booth with a mix of
individuals who were actively engaged and some who simply stopped by just to pick up information.
Four individuals who approached the booth spoke only Spanish, with translation provided by staff.
Feedback
The most frequently cited concerns on the flipchart were under the Health and Safety board. The
Community overwhelmingly asked for an increase in police presence in areas of high drug trafficking and
prostitution and increasing homelessness support services and transitional shelter options. Other areas
of concerns and suggestions include:
Key Theme 1: Health and Safety (39 votes/statements)
x Increase police presence in areas of high drug trafficking and prostitution (11)
x Increase homelessness support services and transitional shelter options (9)
x Improve access to healthy and quality food (3)
x Improve quality of residential housing (3)
x More police patrol in parks (2)
x More street lighting (2)
x Train officers and storeowners on how to work with our homeless neighbors (2)
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Summary of Pop-Up Workshop #1
September 3, 2015
x
x
x
x
x

Have signs posted in storefronts showing who to contact for safety issues besides 911 (2)
Water quality, water resources/supply to end consumer to avoid waste (2)
Nantucket apartment complex racks up to automotive use – incompatible uses
Beach and Ball – not safe to drive on a Saturday night (different element) all four corners have
issues
More security cameras along street – visible

Key Theme 2: Character and Place (16 votes/statements)
x Invest in community assets such as community centers, performing arts venues, senior centers,
sports facilities, community gardens and open space (7)
x Improve beatification along major corridors (2)
x Develop a theme for business and properties along Beach Boulevard (2)
x Get rid of motels
x More trash receptacles
x Incompatibles are challenging (car yard near Nantucket complex)
x Landscaping and beautification along boulevard
x Need to work with surrounding cities to solve problems; otherwise problem just relocates to
another community (don’t kick the can down the road)
Key Theme 3: Economy and Vitality (20 votes/statements)
x Regulate and improve conditions of exiting motels along Beach Boulevard
x Support development of more diverse, higher quality dining and shopping options (2)
x Revitalize existing shopping centers (2)
x Support growth of locally-owned businesses
x More quality restaurants/stores (2)
x Trader Joe’s (2)
x Starbucks or other good coffee place (3)
x No significant retail presence on Beach and Ball
x Need retail badly
x Need to push out development to street (eliminate big parking lots)
x Quality housing along beach to support new businesses
x Bed, Bath and Beyond type store
x Clean up area between Lincoln and Ball (2)
Key Theme 4: Mobility Options (5 votes/statements)
x Improve sidewalk safety and accessibility along major corridors (3)
x Improve existing pedestrian and bicycling pathways and create greater pedestrian and bicycling
connectivity (2)
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September 3, 2015

Poll Question Results
Using the project’s on-line public engagement tool www.improvewestanaheim.com attendees of the
workshop were asked to answer three short questions using IPads. The questions were translated by
staff at the booth to Spanish for participants who only spoke Spanish. The poll went live on September
1, 2015 so that it is also available to people who did not attend this event. The results below are not
specific to the Twila Reid Elementary pop up workshop participants, as it includes all feedback received
from September 1st through the 10th. The poll is currently open at www.improvewestanaheim.com.
1. The short poll responses are as follows: What are you top 4 priorities for improving Beach
Boulevard?
x Create a more positive community identity (5)
x Improve beautification along the corridor (4)
x Improve conditions of motels along the corridor (4)
x Revitalize existing shopping centers (6)
x Develop vacant properties (5)
x Improve transit facilities and options such as bus stops and shuttle service (1)
x Improve signage and gateways (2)
x Other (2)
2. What would most improve Beach Boulevard? (Max 4)
x Overall beautification of the street and adjacent uses (5)
x Improved signage (2)
x Creating a safer and cleaner environment (5)
x City entry monumentation (gateways) (4)
x Improved conditions for bicyclists (4)
x Improved conditions for pedestrians (4)
x Landscaping, street trees, seating (2)
x Pedestrian scale lighting (4)
3. What activities do you participate in along/near Boulevard?
x Use gov./community services (3)
x Dining and entertainment (6)
x Attend cultural events (4)
x Use the parks (5)
x Work/business (3)
x Live in the area (6)
x Go shopping or use other services (banks, medical, salon, etc.) (5)
x I don’t visit here often; I only drive through the area (1)
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Health and Safety

Character and Place

Economy and Vitality

Mobility Options
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City of Anaheim Beach Boulevard Specific Plan Project

Summary of Pop Up Workshop #2
December 4, 2015

Overview
On December 4, 2015, the City of Anaheim hosted a Community Pop-Up Workshop booth at the West
Anaheim Annual Holiday Tree Lighting event at Twila Reid Park. The event was selected due to the large
built-in audience that it attracts. Organizers estimate 500 to 700 community members attend this event
annually.
The purpose of the workshop was to present ideas and issues from the Phase 1 public engagement
effort conducted in summer 2014 and to obtain feedback on what the community would prefer for
future development along the Beach Boulevard corridor. At the workshop, the public was encouraged to
take an online survey. The project team engaged participants with three iPads inviting them to take a
survey on the Beach Boulevard online forum.
Project team members explained to attendees that the City of Anaheim is preparing a Specific Plan for
the area and is asking community members to provide their feedback on themes and issues that are
important to them. The project team also explained that the major themes featured on the survey arose
from the first phase of the public engagement effort.
Attendees who completed the survey were rewarded spinning a prize wheel that gave them a chance to
win a $5 Starbucks gift cards, a novelty lighting cup or a candy cane. All children that approached the
booth received a small toy. Web cards with a link to the project website were distributed to attendees
that were waiting in line to take the survey. Attendees were also encouraged to complete the survey on
their personal smartphones. Web cards were also given to people who did not have time to take the
survey but who wanted to do so at a later time. Frequently Asked Questions (FAQs) sheets were also
available for attendees to take home.
During the event, 94 attendees completed the survey and were given the opportunity to spin the wheel.
Approximately 100 attendees approached the booth to ask a brief question or to take a closer look at
the information that was provided. Five participants were Spanish speaking and needed assistance
completing the survey.
During and following the event, pictures of the booth and a link to the Improve West Anaheim/Beach
Boulevard online forum website were posted on the City of Anaheim and Arellano Associates Facebook
pages. The posts reached 226 and 115 people respectively on each social media account.
As part of the survey, 36 participants signed up to receive project updates via email.
Feedback
Using the project’s online public engagement tool www.improvewestanaheim.com, attendees were
asked to complete a 3-minute survey using the iPads. The questions were translated by staff at the
booth for Spanish–speaking participants. The survey went live on August 7, 2015 and as of December 9,
2015 there were 203 completed surveys to date. At the event, 94 complete surveys were submitted. The
results below are specific to the December 4 event.
The survey is currently open at
www.improvewestanaheim.com. Cumulative survey results are available on the Beach Boulevard online
forum. The survey results are as follows in the order of most frequent response:
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1. Which future theme for Beach Boulevard is most important to you?
Health and Safety (64)
Character & Place (30)
Economy and Vitality (20)
Mobility Options (6)
2. What improvements are most important to you?
Safety (64)
Parks & Open Spaces (31)
Cultural Activities (31)
Environmental Quality (21)
Housing Choices (20)
Biking & Walking Networks (11)
Transit Options (7)
Wayfinding & and Placemaking (3)
3. If housing is allowed, what types of housing do you think would be the most appropriate within the
Specific Plan area?
Single Family Residential (55)
Townhouse (34)
Mixed Use (19)
Mid-Rise Apartment (17)
Motorcourt (7)
Livework (6)
Luxury Condos (5)
4. What types of commercial development do you find to be the most desirable along Beach Boulevard
or within the Specific Plan area?
Pedestrian-oriented retail (43)
Strip mall (36)
High end shopping center (30)
Unique/eclectic retail experience (20)
Mixed use office (14)
Four story mixed use (11)
5. What types of streetscape improvements and/or signage are desired along Beach Boulevard and
within the Specific Plan area?
Public art (35)
Shaded pedestrian areas (25)
Active storefronts & sidewalks (21)
Identification signage (20)
Landscaping & outdoor (19)
Improved bus or transit stops (19)
A unique landmark (18)
Preserve retro or vintage signage (15)
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6. What types of gathering spaces would you like to see in the Specific Plan area?
Neighborhood Parks (55)
Event Plazas (31)
Community Play Fields (41)
Improved Bikeways (21)
Pocket Parks (22)
Community Garden (14)
Senior Recreation (9)
7. What types of Transportation options should be promoted in the Specific Plan area?
Sidewalks (35)
Buses (35)
Street Car (32)
Bike Share (26)
Bike trails (25)
Downtown Circulator (12)
Shuttle Service (11)
Rideshare (11)
8. Beach Boulevard should be…
Safe (78)
Active (28)
Family Oriented (25)
Entertaining (24)
Creative (21)
Inviting (17)
Revitalized (9)
A collection of strong neighborhoods (9)
9 How are you connected to the Beach Boulevard area?
I live here (64)
Just visiting (13)
I shop or eat at restaurants here (4)
I work here (6)
Other (5)
10. Age?
<17 (26)
18-24 (10)
25-34 (22)
35-44 (19)
45-54 (12)
55-64 (1)
65+ (0)
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11. How did you hear about the Beach Boulevard Specific Plan project?
Community Meeting/Event (64)
Email/Website (6)
Local business or friend (7)
Newspaper, newsletter or e-blast (7)
Other (10)
Event Photos
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High School Workshops
Spring 2016
Overview
As part of the Community “Pop Up” Workshop series, the Beach Boulevard Specific Plan (BBSP) project
team conducted a series of workshops at three high schools in West Anaheim with students in AP
Government/Economics classes and a “Friday Night Live” after school club. The objectives of the
workshops included the following:
x
x
x
x

Introduce the topic of urban planning
Provide an overview of the project
Provide a basic understanding of the role of local governments in balancing the needs of the
community with the demand of the local economy
Receive feedback from the youth population in West Anaheim, who represent approximately
half of the population within a mile radius of the specific plan area. This age group has been
active on the www.improvewestanaheim.com survey.

The project team consisted of the following individuals:
x
x
x
x
x

Gustavo Gonzalez, Senior Planner, City of Anaheim
Kevin Clausen, Planner, City of Anaheim
Suzanne Schwab, Assistant Project Manager, PlaceWorks
Laura Muna-Landa, Senior Project Manager, Arellano Associates
Ariel Alcon Tapia, Assistant Project Coordinator, Arellano Associates

The project team conducted the following workshops:
Date
February 25, 2016
March 24, 2016
April 21, 2016

School
Western High School
Savanna High School
Magnolia High School

Classroom Audience
2 Period Senior AP Government/Economics Class
2nd Period Senior AP Government Class
Friday Night Live After School Club
nd

The mobile workshops consisted of a presentation starting with project team introductions. The team
emphasized educational background and work experience in the urban planning and community
outreach fields with the goal of providing the students with some insight regarding higher education and
career options.
To introduce the students to the field of urban planning, a two-minute YouTube video by the American
Planning Association titled “The Future Belongs to Those Who Prepare For It” was shown. The video
shows a young planner looking at an empty lot and envisioning the possibilities. The video featured a
montage of steps that are needed to make the vision a reality including obtaining community input,
technical specifications and implementation.
A brief project overview was provided to the classes. The project team also provided a brief overview of
two existing reports prepared for the BBSP (the Community Outreach Report and Market Analysis)
outlining the priorities of the community and the market demand for development in the project area.
Prior to the workshops, teachers also prepared the students by reviewing the two reports.
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Following the project overview, the project team had the class participate in a group exercise that asked
the students to envision the future of their community. Each group was asked to design a site along
Beach Boulevard. They were asked if a new land use such as housing, retail, office, public spaces, mixeduse and other types of community features would improve the area. Students were also asked to
consider the trade-offs between the needs of the community and the market demand. The students
were provided a large print out of a conceptual blank site on the southeast corner of Ball Road and
Beach Boulevard. Next, they were asked to work together to draw and list what types of development
they would like to see on the site in the future. The project team was on hand to engage the students
and answer questions during the activity.
After the groups decided priorities and finalized their site plans, a student representative from each
group presented their plan and vision to the classroom. The students then asked questions and provided
feedback on their ideas. Although each class and group had a unique take on the area, all groups
envisioned development that provided a sense of place where people could socialize. Overall, students
were enthusiastic to engage in an activity that would directly impact the future of their community.
Workshops and Feedback
Western High School
At the Western High School workshop, approximately 25 students participated in the presentation and
activity. The classroom teacher confirmed that he reviewed the project’s community outreach report
and market analysis before the workshop and that his students were well-aware of the background. The
students at this high school were particularly interested in the project due to the close proximately to
their homes and school. They knew the area very well and were able to identify the blank site plan
during the group exercise. During the group presentation portion, all the groups appeared to be proud
of their conceptual designs. The students cited safety and the transients that roam Beach Boulevard as
a concern. The priorities the students listed focused on housing, retail space and creating a sense of
place.
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Savanna High School
At the Savanna High School workshop, approximately 24 students participated in the presentation and
activity. Due to the increased distance of the high school’s location to Beach Boulevard, the students
appeared to be unfamiliar with the businesses currently located at the corner of Beach Boulevard and
Ball Road, but nonetheless the students asked many questions about the current site and how to
incorporate residential and retail opportunities. Similar to Western High School, the students were
conscious of the community outreach report and market analysis that cited a high demand for
residential and moderate demand for retail during their presentation. Similar to Western High School,
the priorities the students listed focused on housing, retail space and creating a sense of place.
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Magnolia High School
The Magnolia High School workshop was provided to the “Friday Night Live” after school club. The group
consisted of seven students who volunteer their time to community service including trash clean ups,
mentoring and community safety among other activities. During the presentation, the students had
several questions on the project specifics and the market analysis data. Many, if not all the students,
knew the specific plan boundaries and the issues surrounding the neighborhoods. Two groups
participated in the site plan exercise. The students took into consideration the high demand for housing
in the future in their plan. They also looked at the transient and motel situation that is currently in place
along the boulevard. Similar to the other high school workshops, the priorities the students listed
focused on housing, retail space and creating a sense of place.
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WAND BBQ Pop Up Workshop
Spring 2016
Overview
As part of the Community “Pop Up” Workshop series, the Beach Boulevard Specific Plan project team
organized a workshop at the West Anaheim Neighborhood Development Council (WAND) Western
Barbeque on Saturday, May 14, 2016 from 10:00 a.m. to 4:00 p.m. at Twila Reid Park. The annual event
brings the community together and connects them to available resources. Over 1,000 residents
attended the event throughout the day. The event consisted of a classic car show, crafts fair, barbecue
food, and several other family oriented activities. Several City departments and community vendors
participated in the event by distributing information or selling items. The Community Services
Department had two stages with live music and performances from local school children.
The Beach Boulevard Specific Plan project team held the workshop in an ideal location near the busy
food court. More than 200 attendees, including children and adults visited the booth. The purpose of
the pop up workshop was to engage the community by educating them on the Specific Plan project and
to solicit their input on ideas for streetscape and branding as well as priorities for the project’s vision.
The project team also promoted the upcoming Planning Commission Workshop planned for Monday,
June 13th at 5:00 p.m.
Activities
Three stations were set up beneath “easy up” tents to provide an inviting space for people to participate
in the activities. The prominent station had a spin wheel with prizes and toys for children, which was
used to draw people to participate in the various activities. The second station had general information
about the project including a FAQs sheet, the vision statement, project web cards and sign-in sheets.
The third station had building blocks for a children’s activity. There were also two primary activities for
community participation. The first activity consisted of two photo boards that asked: “What Ideas for
Streetscape and Branding Do You Like?” The photos depicted streetscape improvement ideas that have
been implemented in other cities as well as other parts of Anaheim. Individuals who participated in this
activity were provided five orange stickers and were asked to place the stickers on the ideas they would
like implemented within the Specific Plan boundary (see photos below). The second activity, titled,
“Help Prioritize the Pieces of the Vision” asked participants to prioritize the guiding principles of the
vision statement. Participants were provided a gold, silver, and bronze stickers, with gold symbolizing a
high priority and bronze a low priority (see photos below).
Children who walked by the booth were offered a balloon with the
project logo. “I [heart] West Anaheim” stickers were also given to all the
participants. Many people commented that they like the stickers and
thought it was a great idea to show community pride.
Children were encouraged to spin the wheel and were awarded a small
toy. Adults who participated in the workshop activities had the
opportunity to spin the wheel to win a $5 Starbucks gift card or a light up cup after completing one of
the activities.
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Activity Results
Approximately 150 attendees participated in the streetscape and branding activity. The results each of
the ideas are as follows:
Rank
1
2
3
4
5
6
7
8
9
10
11
12
13
14
15
16
17
18
19
20

Idea
Improved Sidewalk and Landscaping
Public Art/Gateway Pieces
Reuse of Historic Signage
Improved Crosswalks
Improved Landscaping
Outdoor Dining
Gateway Signage
Public Art/Screen Parking Garage
Landscaping Median
Street Trees and Tree Grates
Mid-block Crossing
Themed Signage and Lighting
Indoor Dining with an Outdoor Feel
Benches
Bicycle Parking
Overhead Intersection Treatment
Bus Stop
Identify Signage
Themed Improvements
Themed Improvements 2

Votes
93
72
55
48
45
41
40
36
35
34
33
33
33
30
26
23
20
18
17
16

This was the most popular activity with a total of 745 stickers placed between the two photo boards. At
93 votes, “Improved Sidewalk and Landscaping” was the most popular idea. Many participants cited that
they liked how the photos showed palm trees and retail along the street. A large amount of participants
were intrigued with the idea of signage and other improvements that would give the area an identity
(branding). This is consistent with what many participants expressed verbally to the project team. (See
photos below.)
The vision prioritization activity did not draw as many participation. A total of 7 people participated in
this activity providing a total of 21 stickers that prioritized components of the Vision Statement. One
attendee wrote her thoughts on how to best promote the corridor and how to provide a balanced mix of
uses. (See photos below.)
While the adults were participating in the activities described above, children were encouraged to use
the building blocks to create their own “Beach Boulevard”. The photos below capture the creativity that
the kids shared with the project team.
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Other Feedback
Similar to previous community workshops, many participants verbally expressed that they would like
Beach Boulevard be a safer place for the community. Many cited that the motels attract transients and
illicit activity on the boulevard. Community members were also interested in having more signage that
identified the area. A few attendees stated that they would like to see the Westgate site developed
soon.
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Streetscape and Branding Activity Boards
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Vision Prioritization Board
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Workshop Photos
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Program Launched in July 2015
California Strategic Growth Council
Planning Grant ($490,000)



Specific Plan and Program EIR



Completion Time: 18-24 Months

2










Establish new land use vision and zoning
regulations
Provide new design guidelines to ensure
quality architecture and landscaping
Prioritize capital improvement projects
Identify funding and financing strategies for
public improvements
Streamline the approval process for new
development
3
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Two Large-scale Community Workshops





Haskett Library – Over 120 Participants
Biltmore Apartments – Over 40 Participants

www.improvewestanaheim.com
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Three Workshops Held to Date


Back-to-School Night @ Twila Reid Elementary

¾ Over 40 Parents Engaged

7



West Anaheim Annual Holiday Tree Lighting Event
¾ Nearly 100 Participants took the Visual Preference Survey
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Western
tern High School Classroom Exercise
¾ Government & Economics Class participated in a Design

Exercise
¾ Students learned the City’s role in balancing the needs of
the Community with the Market Demand
¾ Workshops with Savanna and Magnolia HS planned
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Comprised of 19 Stakeholders:







Neighborhood Leaders (WAND, Renew, WDNC)
Non-Profit Community Organizations (Anaheim
Religious Council, Arab American Community
Center, YMCA, Illumination Foundation, Project
SAY)
Area Business Owners
Area Residents
Local Developers
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Five meetings held to date:








Project Kick-off
Opportunities and Constraints
Mobility and Urban Design
Vision Statement and Guiding Principles
Circulation and Public Space Design

Recent housing tour
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Vision Statement Highlights










Improve the Boulevard – both from a safety
and walkability standpoint
Promote investment/new development that
will replace marginal uses
Attract new restaurants and retail uses that
serve the West Anaheim community
Create new gathering and recreation areas
Promote a new identity and brand
12





Early Staff Coordination with Buena
Park and Stanton
Renew Beach Boulevard Coalition



On-going meetings with leaders from Buena
Park, Anaheim and Stanton
Coordination of planning efforts along the
Beach Boulevard Corridor
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Over 15 attendees from the local development
and real estate community
Workshop was designed to:



Receive feedback on what the City can do to facilitate and
incentivize development in West Anaheim
Familiarize the local development and real estate community
with the Specific Plan and existing opportunities
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Market Conditions:
Existing/future retail demand (existing leakage)
 Strong demand for residential, rental and for-sale
 Weak office market (medical?)




Community Desires:
Quality retail and restaurants
 Replacement or reuse of motels




Motel Market Study
Analyze existing operations
 Project future need
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Development Challenges:
 High land value of motel sites
 Development will likely require land
assemblage
 High speed traffic corridor
 Existing neighborhood image

Beautification Challenges:
 Caltrans Owned Right-of-Way
 Edison Overhead Utility Lines
 Lots of Pavement
16













Committed Stakeholders
Great Location (e.g., convenience, high traffic
counts, proximity to Knott’s)
Large Population (45,500 residents within onemile)
Strong Developer Interest
On-going City Investment and Programs
Identified Market Demand
Potential Zoning Incentives/Streamlining
Marketing Efforts
17

 Complete motel demand study – March 2016
 Begin draft Specific Plan document – Summer 2016


Additional Community Input

 Begin EIR process – Summer 2016

 Complete Specific Plan and EIR – Spring 2017
 Planning Commission and City Council hearings
18

Questions or Comments?

19

BEACH BOULEVARD SPECIFIC PLAN
Planning Commission Workshop

Monday, June 13, 2016 at 5:00 p.m.
City Council Chamber - 200 S. Anaheim Blvd.

You are invited to attend a Planning Commission
Workshop on the Beach Boulevard Specific Plan. At
this meeting, staff will provide a presentation to the
Planning Commission on the draft land use plan, as
well as an overall progress update on the project.
The workshop will be held in conjunction with the
Planning Commission meeting, in the Council
Chamber, located on the first floor of City Hall. For all
the latest information related to this project, please
visit: www.anaheim.net/improvetheboulevard.

1

• Planning effort launched in July 2015
• California Strategic Growth Council Planning
Grant ($490,000)
• Specific Plan and Program EIR
• Completion Time: 18-24 Months

2

• Establish new land use vision and zoning regulations
• Provide design standards to ensure quality
architecture and landscaping
• Prioritize capital improvement projects
• Identify funding and financing strategies for public
improvements
• Streamline the approval process for new
development
3

CITY OF BUENA PARK
CITY OF BUENA PARK
Westgate
Site

Schweitzer
Park

Youth
Center

Western
High
School

Albert
Schweitzer
Elementary
School

West
Anaheim
Medical
Center
Twila Reid
Park

Twila Reid
Elementary
School

Braden-Powell
Elementary
School

CITY OF STANTON
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• Twoo Large-scale Community Workshops (Summer 2014)

• Mobile Workshop Events (On-going)
• WAND BBQ, Back-to-School Night, Tree Lighting, etc.

• High School Classroom Workshops
• Online survey and website: www.improvewestanaheim.com

5

• Comprised of 19 Stakeholders:
• Neighborhood Leaders (WAND, Renew, WDNC)
• Non-Profit Community Organizations (Anaheim
Religious Council, Arab American Community
Center, YMCA, Illumination Foundation, Project
SAY)
• Area Business Owners
• Area Residents
• Local Developers
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• Eight meetings and a housing tour:
•
•
•
•
•
•
•
•
•

Project Kick-off
Opportunities and Constraints
Mobility and Urban Design
Vision Statement and Guiding Principles
Circulation and Public Space Design
Housing Tour
Branding and Land Use Discussion
Proposed Land Use Plan and Standards
Permitted Uses and Mobility Plan
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•

Vision Statement Highlights
• Improve the Boulevard – both from a safety and
walkability standpoint
• Promote investment/new development that will
replace marginal uses
• Attract new restaurants and retail uses that serve
the West Anaheim community
• Create new gathering and recreation areas
• Promote a new identity and brand
8

• City Council Workshop - March 1, 2016
• Staff update on the project and motel strategies

• Council unanimously affirmed their commitment to
invest in Beach Boulevard and directed staff to move
forward with a strategy for the motels

9

•

•

Early Staff Coordination with Buena Park and
Stanton
Renew Beach Boulevard Coalition
•

•

On-going meetings with leaders from Beach
Boulevard/Hwy 39 cities
Coordination of planning efforts along the Beach
Boulevard Corridor
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• Over 15 attendees from the local development and
real estate community

• Workshop was designed to:
• Receive feedback on what the City can do to facilitate and incentivize
development in West Anaheim
• Familiarize the local development and real estate community with the
Specific Plan and existing opportunities

11

• Market Conditions:
• Existing/future retail demand (existing leakage)
• Strong demand for residential, rental and for-sale
• Weak office market

• Community Desires:
• Quality retail and restaurants
• Replacement or reuse of motels

12

•
•
•
•

Motel Study
Quality Motel Code Enforcement Strategy
Proposed Land Use Designation Change
Specific Plan will include incentives for lot
consolidation

13

• Development Challenges:
•
•
•
•

High land value of motel sites
Development will likely require land assemblage
High speed traffic corridor
Existing neighborhood image

• Beautification Challenges:
• Caltrans Owned Right-of-Way
• Edison Overhead Utility Lines
• Lots of Pavement
14

• Committed Stakeholders
• Great Location (e.g., convenience, high traffic counts,
proximity to Knott’s)
• Large Population (45,500 residents within one-mile)
• Strong Developer Interest
• On-going City Investment and Programs
• Identified Market Demand
• Potential Incentives/Streamlining
• Marketing Efforts
• Westgate Site
15

• City regained control of site in late
2015

• A renewed development agreement
with the prospective developer is
anticipated to be approved this year

• Site redesign is currently underway

• The prospective developer is currently
working on a list of tenants

16

Westgate
Site

Youth
Center

Schweitzer
Park

West
Anaheim
Medical
Center
Twila Reid
Park
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Westgate
Site

Youth
Center

Schweitzer
Park

West
Anaheim
Medical
Center

Twila Reid
Park
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• Intended to maintain the existing
zoning for the attached singlefamily and multiple family units
• Housing types include attached
single-family townhouses, duplex
or triplex buildings, and courtyard
housing, as well as mobile home
parks
•

Westgate
Site

Youth
Center

Schweitzer
Park

West
Anaheim
Medical
Center
Twila Reid
Park

6.5 — 18 Dwelling Units / Acre

19

• Applied to existing multifamily
development within the area and
motel sites along Beach Blvd.
• Zoning will be tailored to promote
a quality, well-designed living
environment, for either
condominiums or apartments,
near transit and other services
•

Westgate
Site

Youth
Center

Schweitzer
Park

West
Anaheim
Medical
Center
Twila Reid
Park

18 — 36 Dwelling Units / Acre
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Residential Examples
18 – 36 du/ac
Up to 3 stories

21

•
•

•

New designation and zoning standards
tailored for this project

Westgate
Site

Located around the future Westgate
development - new hub of activity along
Beach
Intended to create a pedestrian-friendly
environment and provide community
gathering spaces

•

Allows a mix of residential, commercial,
services, hotel, and professional office

•

36 — 60 Dwelling Units / Acre

Youth
Center

Schweitzer
Park

West
Anaheim
Medical
Center
Twila Reid
Park
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Mixed Use and Residential
Up to 4 stories

23

•
•

•

Creates one commercial designation that
anchors the corridor

Westgate
Site

Also allows for a variety of commercial
including uses that meet retail/service
needs of West Anaheim, as well as
entertainment and commercial
recreation that could also serve the local
tourism market
Zoning tailored to ensure that
development fronts onto Beach and
there is good pedestrian connectivity

Youth
Center

Schweitzer
Park

West
Anaheim
Medical
Center
Twila Reid
Park
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25

•

•

•
•

New designation that allows flexibility in
zoning for parcels that could transition
over-time from commercial to residential

Westgate
Site

Continues to allow for a range of
community-serving retail and service
commercial uses
Allows residential in either a stand-alone
or mixed-use configuration
18 — 36 Dwelling Units / Acre

Youth
Center

Schweitzer
Park

West
Anaheim
Medical
Center
Twila Reid
Park

26

Residential or
Commercial Examples
18 – 36 du/ac
or 0.35 FAR
Up to 3 stories

27

• Allows for a variety of small-scale
office uses, including legal
services, insurance services, real
estate, and medical or dental
offices and other support services

Westgate
Site

Youth
Center

Schweitzer
Park

West
Anaheim
Medical
Center
Twila Reid
Park
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•

New designation that allows flexibility in
zoning for parcels that could transition
from medical office uses to residential
development

•

Allows medical office use to remain

•

36 — 60 Dwelling Units / Acre

Westgate
Site

Youth
Center

Schweitzer
Park

West
Anaheim
Medical
Center
Twila Reid
Park
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•

•

•
•

Park-Open Space: Provides for active and
passive public park and open space including
ancillary public buildings and facilities

Westgate
Site

Institutional-Low: Accommodates the
hospital, nursing home, assisted living
facilities, and other medical related uses
Youth
Center

Public: Provides for public facilities, such as
the West Anaheim Youth Center
Water: Designation for the flood control
channel

Schweitzer
Park

West
Anaheim
Medical
Center
Twila Reid
Park
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•

Release motel demand study – Summer 2016

•

Begin draft Specific Plan document – Summer 2016
•

Additional Community Input

•

Begin EIR process – Summer 2016

•

Complete Specific Plan and EIR – Summer 2017
•

Planning Commission and City Council hearings to follow

31

Questions and/or Comments?

32

Westgate
Site

Youth
Center

Schweitzer
Park

West
Anaheim
Medical
Center
Twila Reid
Park
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Community Advisory Committee
Meeting #1

August 26, 2015 - 6:00 p.m. to 8:00 p.m.
Haskett Library, 2650 W. Broadway, Anaheim

Agenda
Introductions
x Project Team
x CAC Members
x Roles and responsibilities of the CAC
Project Background
x Grant/funding for this project
x What is a Specific Plan?
x Project work plan (timeline)
Role of the CAC
x Roles and Responsibilities
x Guiding Principles
Public Engagement
x Outreach Plan
o Pop-Up Workshop- September 3, 2015 Twila Reid Elementary School back to school night
x Future CAC Meeting Topics
Group Visioning Exercise
x Summarize and confirm key themes and outcomes from Phase 1 Outreach
o Health and Safety
o Character and Place
o Economy and Vitality
o Mobility Options
x Group Reporting
Public Comment
x Final Ten Minutes of Meeting
Administration and Next Steps
x Next Meeting
o Existing Conditions: Opportunities and Constraints -Sept 23, 2015 at the West Anaheim Youth
Center

CAC Meeting #1 | August 26, 2015 | 6:00pm - 8:00pm
Haskett Library | 250 W. Broadway | Anaheim, CA 92804

Meeting Summary
The first meeting of the Beach Boulevard Specific Plan Community Advisory Committee (CAC)
took place on August 26, 2015 at Haskett Library at located 2650 W. Broadway, Anaheim. The
meeting took place from 6:00 pm to 8:00 pm and was open to the public.
The agenda and presentation are available through the project web page
www.anaheim.net/improvetheboulevard, links are also provided below:
x Agenda
x Presentation
The meeting was facilitated by Karen Gulley of PlaceWorks (the lead project team consultant).
The meeting kicked off with an introduction from Jonathan Borrego, Planning Services Manager
for the City of Anaheim followed by introductions from the project team and CAC members.
Project Team Members in Attendance:
PlaceWorks- Lead Consultant:
Karen Gulley, Project Manager
Suzanne Schwab, Assisting Project Manager
Arellano Associates- Outreach Consultant:
Laura Muna-Landa, Senior Project Manager
City Staff:
Jonathan Borrego, Planning Services Manager
Gustavo Gonzalez, Associate Planner
CAC Members in Attendance:
Alex Flores
Amanda Edinger
Carol Judy
Cynthia Hall
Denny Ahir
Esther Wallace
Jeff Weber
Max Aranki
Nathan Zug
Phyllis Greenberg
Queen Kwembe
Rod Pierson
Shereen Ameri

School District Representative (Magnolia)
West District Neighborhood Council
Anacapa Community Resident
At-Large Seat
Motel Owner (Anaheim Lodge)
West Anaheim Neighborhood Development Council
West Anaheim Residential Developer
Arab American Community Center
Anaheim Religious Community Council
Renew West Anaheim Committee
Project SAY (Save Anaheim’s Youth)
Cherokee Senior Mobile Home Park Resident
At-Large Seat

Committee Members Not Present:
Argus Lee
West Anaheim Commercial Developer
Javier Gonzalez
Anaheim Family YMCA
John Gupta
At-Large Seat
Leodegario Barcena
West Anaheim Apartment Residents
Paul Cho
Illumination Foundation
Tiffany Welt
At-Large Seat
Todd Ament
Anaheim Chamber of Commerce
William Judy
Anacapa Community Resident
Each Committee member was asked to give a two minute introduction that included their name,
group that they represent, their favorite thing about West Anaheim, and the one thing they
would change along Beach Boulevard.
Committee members shared a variety of favorite things and opportunities for change which
included:
Favorites:
x Overall location- close to highways, beaches, and other north Orange
County amenities (including entertainment areas of Disneyland and Buena
Park)
x West Anaheim Youth Center
x Sense of community among the residents and families- sense of pride
x Diversity
x The current wide street layout of Beach Boulevard
x Sizeable single family residential lots in comparison to other area of the
County
Opportunities for change:
x More neighborhood shopping such as Trader Joe’s
x Cafés, restaurants, and places to bring guests or meet up with friends
x More inviting family friendly places to gather
x Remove/replace the old motel signs- improve overall signage in the area
x Redevelopment of motels- maybe to residential
x An integrated plan is needed for the area- currently feels happenstance
x Appeal to a younger demographic especially through unique shopping and
restaurants
x Could capitalize on the entertainment area of Buena Park to the north
x Create a destination, doesn’t have to be shopping, could be something
related to sports or a theater
x Clean up drugs, homeless, and prostitution in the area

Following introductions, Karen gave an overview of the project background and the creation of a
specific plan. Suzanne walked the group through the Work Plan, focusing on the tasks that will
be occurring this summer and early fall.
Karen then presented the CAC with their roles and responsibilities. The guiding principles for
CAC members helped the group to understand how to communicate their interests in the area
while listening and considering other points of view.
Next Laura from Arellano Associates reviewed the Public Engagement Plan with the Committee.
There will be eight CAC meetings, eight pop-up workshops, stakeholder interviews and online
engagement at www.improvewestanaheim.com, the City is also maintaining a project
information page at www.anaheim.net/improvetheboulevard.
Future CAC meeting topics will include: existing conditions, vision and goals, specialized topics
such as mobility and urban design, as well as a proposed land use plan.
Followed by a short break, the CAC was randomly divided into three small groups for a visioning
exercise. Working from the Community Outreach Report completed in 2014, the groups were
asked to verify the following themes and document their vision on an area map:
x Crime and Safety
x Character and Placemaking
x Economy and Community Vitality
x Mobility Options
The maps can be viewed here. Each group reported back one big idea for each of the themes.
New ideas that were shared included a uniform architectural style for the area, a shuttle or
circulator connecting to the entertainment district in Buena Park or Disneyland, and the
opportunity to put restaurants near the medical center.
The next meeting of the CAC will be September 23, 2015 at the West Anaheim Youth Center
located at 320 S. Beach Boulevard, Anaheim from 6:30 pm to 8:30 pm. The topics of discussion
will include land use opportunities and constraints of the current economic market.
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ProjectTeam
• JonathanBorrego,AICP |PlanningManager
• SusanKim,AICP |PrincipalPlanner
• GustavoGonzalez,AICP |AssociatePlanner

2

ProjectTeam
• PlaceWorks:KarenGulley|ProjectManager

SuzanneSchwab|AssistantProjectManager
LandUse,UrbanDesignandSpecificPlan
• Fehr&Peers:JasonPack|Transportation
• Schweitzer+Associates: JudySchweitzer|GreenProgram
• ArellanoAssociates: LauraMunaͲLanda |Outreach
• Fuscoe: IanAdam|HydrologyandInfrastructure
• BAE: SherryRudnak|Economics
3

Project
Area

Lincoln

Beach Blvd

Schweitzer
Park

Orange
Twila Reid
Park

Ball
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Agenda
• CACMemberIntroductions
• ProjectBackground
• Schedule
• RoleofCAC
• OtherPublicOutreach
• ConfirmKeyThemes&OutcomesfromPhase1
• PublicComments
• NextSteps

5

CACIntroductions:1mineach
• Name
• GroupthatyouRepresent
• WhatisyoufavoritethingaboutWestAnaheim?
• Ifyoucouldchange1thingalongBeach

Boulevardwhatwoulditbe?

6

ProjectBackground
• GrantFunding
• FinalproductisaSpecificPlanandEIR
• ProjecttoincluderegularcoordinationwithCity

departmentsincluding:
Community&Economic
Development

CommunityServices/Parks

PublicWorks

Housing

PublicUtilities

CodeEnforcement

Police&Fire

Planning&Building

7

WhatisaSpecificPlan?
TheBeachBoulevardSpecificPlanwill:
• BealongͲtermplantoguidenewinvestment,new
•
•
•
•
•
•

development,andnewimprovements
RecommendchangestoBeachBoulevardandotherstreets
Establishnewzoningregulatinguses,heights,setbacks,open
spacerequirementsandparking
Prioritizecapitalimprovementprojects
Providenewdesignguidelinestoensurequalityarchitecture
andlandscaping
Includefundingandfinancingstrategiesforpublic
improvements
Streamlinetheapprovalprocessfornewdevelopment

8

WorkPlan

9

TheRoleofCACMembers
• TobeasoundingboardforCitystaffandthe

projectteamduringevaluationof
opportunities,definingareasofchangeand
developingstrategiestoimprovethearea
• Wewilllooktoyouforinputinformulatingthe
planandwillincorporateyour
recommendationsintothedecisionstothe
maximumextentpossible
10

GuidingPrinciplesforCACMembers
• Youarerepresentingspecificstakeholder

groups,withtheintentofhavingall
perspectivesatthetable
• Youwillworkasagrouptotryandfinda
commonground
• Youareexpectedtoreachouttothebroader
communitytogatherfeedback
• Youwillbeaskedtoreviewinformationand
provideinput

11

GuidingPrinciplesforCACMembers(continued)
• Everyone’sperspectiveisvalued
• Listentounderstand,nottodebate
• Behardontheissues– softonthepeople
• AvoidrightͲwrongparadigms
• Everyonehasanequalopportunityto

participate – respectyourfellowcommittee
members
• What’spastispast– focusonthefuture
12

13

PublicEngagement
• 8CAC Meetings
• 8CommunityMeetings/PopͲupWorkshops
• StakeholderInterviews
• OnͲlineengagementpoweredbyCrowdBrite

14

CACMeetingTopics
Meeting

1

2&3

MeetingTopic

Projectlaunchandreviewof“whatwe’veheard”frompriorpublic
outreach,setexpectations,definetherolesandresponsibilitiesoftheCAC
ExistingConditions:Opportunities&Constraints

4

VisionandPreliminaryGoals

5

PublicRealmandMobility

6

OpportunityAreas/UrbanDesign

7

DraftLandUsePlanandGreenProgram

8

PreferredPlanComponents

15

GroupExercise
• PhaseIPublicOutreach
• Crime&Safety
• Character&Placemaking
• Economy&CommunityVitality
• MobilityOptions

16

NextMeeting
• ExistingConditionsPart1
• September23,2015
• WestAnaheimYouthCenter
• 6:00to8:00pm

17

Comments and Big Ideas from CAC Meeting #1 Vision Exercise
Group No.

Mobility
Places to walk and businesses
for pedestrian to shop (like a
promenade).
Model bus stops after the
ones around the Disneyland
area.

One

Provide a walking path along
channel.

Economy and Community
Vitality
Upgrade/improve
businesses at the
intersection of Ball Road
and Beach Boulevard.

Character and Placemaking
Entertainment opportunity for vacant
lot at northeast corner of the Lincoln
Avenue/Beach Boulevard intersection.

Health, Crime and Safety
Highlighted areas where an increase in
police presence is needed.
Add park rangers to Twila Reid Park.

More adult classes at the youth center.
Economic development:
work with individual
landowners to redevelop
the area at the
intersection of Ball Road
and Beach Boulevard.
Vegetation plan; add
vegetation for
attractiveness and
beautification.

Establish a walking club.

Highlighted areas of high drug trafficking.

Create a destination.
Create an art district and interactive
art district.
Add community art and a themed
statue.
Provide a sports center, performing
arts center, and museum of animation.
Remove old signs; no retro themes.

August 26, 2015

Comments and Big Ideas from CAC Meeting #1 Vision Exercise
Group No.

Mobility
Bus turnouts throughout
length of Beach Boulevard –
without congestion.
Add timers for pedestrian
crosswalks.
Making crossing at crosswalks
more inviting (more inviting =
less jaywalking).

Two

Provide shuttle service from
Buena Park to Ball Road
(Anaheim) and from hotels to
Disneyland resort.

Economy and Community
Vitality
Tourism.
Provide a grocery store,
life style center, main
street center (shopping)
at the vacant lot at
northeast corner of the
Lincoln Avenue/Beach
Boulevard intersection.
Economic development:
clean up small businesses
(e.g., façade
improvements) at the
intersection of Ball Road
and Beach Boulevard.

Character and Placemaking

Health, Crime and Safety

Provide a Starbucks or restaurant at
the hospital.

Noted the homeless and prostitution
situation at Twila Reid Park.

Provide a performing arts center.

Noted the drug dealing and homeless
situation at the intersection of Orange
Avenue and Beach Boulevard.

Provide a grocery store, life style
center, main street center (shopping)
at the vacant lot at northeast corner of
the Lincoln Avenue/Beach Boulevard
intersection.

Requested that a use (e.g., recreation)
that ties into the youth center be
provided; no housing.

Provide a senior center near the youth
center.
Provide entry markers/monument
signs (i.e., Colony Neighborhood).
Improve signage along Beach
Boulevard – go with low monument
signage; no bright neon signs.
Provide area specific signage (streets,
etc.); illuminated.

August 26, 2015

Comments and Big Ideas from CAC Meeting #1 Vision Exercise
Group No.

Mobility
Improve sidewalk safety and
accessibility.
Provide dedicated right-hand
turns at intersections.
Link transportation for homes
to off-boulevard homeless
shelter.

Three

Economy and Community
Vitality
Same CUPs for
motels/hotels as in the
Resort District.
Create an environment
that is attractive to
new/vibrant and good
neighbor businesses; an
environmental that
expands on the Buena
Park energy.
Reduce retail and
commercial uses in entire
boulevard area.
Set up a maintenance
district to maintain street
landscaping.

Character and Placemaking

Health, Crime and Safety

Create a separate identity for
boulevard; not Stanton or Buena Park.

Increase police presences in network with
Anaheim Homeless Collaborative and O.C.
Human Trafficking Task Force.

Provide an anchor and field of dreams
at the vacant lot at northeast corner of
the Lincoln Avenue/Beach Boulevard
intersection.

Provide a field of dreams at the vacant lot
at northeast corner of the Lincoln
Avenue/Beach Boulevard intersection.

Provide better housing options.
Improve signage and landscaping
throughout.

Integrate with homeless shelter in
another location.

Provide lighting improvements,
median and buffer landscaping, and
setbacks.

Reduce “magnet” for homeless and the
less fortunate; link with food and
resources outside the boulevard zone.

Extend youth center to adjacent lot.

Provide access to healthy food options.

Develop general them for all
development to feed from; like Katella
Avenue between Walnut and Harbor
Boulevard, which includes palms,
medians, lighting, better ambiance.

Provide better housing options.

August 26, 2015

Comments and Big Ideas from CAC Meeting #1 Vision Exercise
Group No.

Mobility
Pedestrian safety,
accessibility, and walkability.
Bus facility improvements and
shuttle service.

Economy and Community
Vitality

Character and Placemaking

Health, Crime and Safety

Upgrade/improve
businesses at the
intersection of Ball Road
and Beach Boulevard.

Provide an attractive and vibrant
development on the vacant lot at
northeast corner of the Lincoln
Avenue/Beach Boulevard intersection.

Increase police presence.

Green-up and enhance
the boulevard.

Expand existing and provide new
youth, educational, senior, sports, and
arts uses.

Increase sporting and healthy food
options.

Big Ideas
Create a boulevard
environment that is
attractive and vibrant.

Deal with issues related to homeless, drug
dealing, and prostitution.

Improve signage, lighting, landscaping,
and appearance throughout the
boulevard.
Create a destination, an identity for
the boulevard.

August 26, 2015

WORK PLAN
TIMEFRAME

SUMMER
2015
WƌŽũĞĐƚ<ŝĐŬͲKī

TASKS

Collect Background
/ŶĨŽƌŵĂƟŽŶ
ĞĮŶĞWƌŽũĞĐƚŽƵŶĚĂƌǇ
/ĚĞŶƟĨǇKƉƉŽƌƚƵŶŝƟĞƐĂŶĚ
ŽŶƐƚƌĂŝŶƚƐ
Launch on-line engagement
ĂŶĚƐƵƌǀĞǇƚŽŽůƐ͗ǁǁǁ͘
ŝŵƉƌŽǀĞǁĞƐƚĂŶĂŚĞŝŵ͘ĐŽŵ

OUTREACH

FALL
2015
ƌĂŌ^ƉĞĐŝĮĐWůĂŶsŝƐŝŽŶ͕
'ŽĂůƐĂŶĚKďũĞĐƟǀĞƐ
ĞǀĞůŽƉKƉƉŽƌƚƵŶŝƟĞƐĂŶĚ
ŽŶƐƚƌĂŝŶƚƐtŽƌŬďŽŽŬƚŽ
ĂŶĂůǇǌĞ͗
x Planning
x /ŶĨƌĂƐƚƌƵĐƚƵƌĞ
x DŽďŝůŝƚǇ
x Economic Market
x ^ƵƐƚĂŝŶĂďŝůŝƚǇ
ĞǀĞůŽƉ/ŶĚŝĐĂƚŽƌƐͬ
ĞŶĐŚŵĂƌŬtŽƌŬƐŚĞĞƚ

WINTER
2016
ƌĂŌ>ĂŶĚhƐĞ͕hƌďĂŶĞƐŝŐŶ
ĂŶĚDŽďŝůŝƚǇWůĂŶƐ

ĐŽŶŽŵŝĐ&ĞĂƐŝďŝůŝƚǇĂŶĚ
WƌŽ&ŽƌŵĂŶĂůǇƐŝƐĨŽƌ
KƉƉŽƌƚƵŶŝƚǇƌĞĂƐ

ĞǀĞůŽƉ'ƌĞĞŶWƌŽŐƌĂŵ
ĂŶĚŝƚǇͬĞǀĞůŽƉĞƌ
Training Manual

SPRING
2016
^ĞůĞĐƚƚŚĞ>ĂŶĚhƐĞWůĂŶ
ZĞĮŶĞƚŚĞhƌďĂŶĞƐŝŐŶĂŶĚ
DŽďŝůŝƚǇWůĂŶƐ

WƌĞƉĂƌĞƌĂŌ^ƉĞĐŝĮĐWůĂŶ
x
x
x
x
x
x
x
x
x

>ĂŶĚhƐĞWůĂŶ
DŽďŝůŝƚǇWůĂŶ
hƌďĂŶĞƐŝŐŶWůĂŶ
ZĞŐƵůĂƟŶŐŽĚĞ
WƵďůŝĐZĞĂůŵĂŶĚ
ŵĞŶŝƟĞƐ
Green Program
/ŶĨƌĂƐƚƌƵĐƚƵƌĞWŚĂƐŝŶŐWůĂŶ
ĚŵŝŶŝƐƚƌĂƟŽŶ
/ŵƉůĞŵĞŶƚĂƟŽŶ͕ĐŽŶŽŵŝĐ
ĞǀĞůŽƉŵĞŶƚĂŶĚ
&ŝŶĂŶĐŝŶŐ^ƚƌĂƚĞŐǇ

SUMMER
2016

FALL 2016
AND BEYOND

ŽŶƟŶƵĞWƌĞƉĂƌĂƟŽŶ
ŽĨƌĂŌ^ƉĞĐŝĮĐWůĂŶ

ŽŵƉůĞƚĞ^ƉĞĐŝĮĐWůĂŶ
ƌĂŌ

/ŶŝƟĂƚĞWƌĞƉĂƌĂƟŽŶŽĨ
ŶǀŝƌŽŶŵĞŶƚĂů/ŵƉĂĐƚZĞƉŽƌƚ
;/ZͿĂŶĚdĞĐŚŶŝĐĂů^ƚƵĚŝĞƐ
x ŝƌYƵĂůŝƚǇĂŶĚ
'ƌĞĞŶŚŽƵƐĞ'ĂƐ
x tĂƚĞƌ^ƵƉƉůǇ
ƐƐĞƐƐŵĞŶƚ
x ,ǇĚƌŽůŽŐǇͬtĂƚĞƌ
YƵĂůŝƚǇͬ'ĞŽƚĞĐŚŶŝĐĂů
x EŽŝƐĞĂŶĚsŝďƌĂƟŽŶ
x dƌĂŶƐƉŽƌƚĂƟŽŶĂŶĚ
dƌĂĸĐ

ŽŵƉůĞƚĞƚŚĞ
ŶǀŝƌŽŶŵĞŶƚĂů/ŵƉĂĐƚ
ZĞƉŽƌƚ;/ZͿ

ͻWŽƉͲhƉtŽƌŬƐŚŽƉƐ

ͻWŽƉͲhƉtŽƌŬƐŚŽƉƐ

ͻWŽƉͲhƉtŽƌŬƐŚŽƉƐ

ͻ/ŶƚĞƌĂŐĞŶĐǇDĞĞƟŶŐƐ

ͻWŽƉͲhƉtŽƌŬƐŚŽƉƐ

ͻŽŵŵƵŶŝƚǇĚǀŝƐŽƌǇ
ŽŵŵŝƩĞĞDĞĞƟŶŐηϭ

ͻŽŵŵƵŶŝƚǇĚǀŝƐŽƌǇ
ŽŵŵŝƩĞĞDĞĞƟŶŐƐηϮĂŶĚηϯ

ͻŽŵŵƵŶŝƚǇĚǀŝƐŽƌǇ
ŽŵŵŝƩĞĞDĞĞƟŶŐƐηϰĂŶĚηϱ

ͻŽŵŵƵŶŝƚǇĚǀŝƐŽƌǇ
ŽŵŵŝƩĞĞDĞĞƟŶŐƐηϲĂŶĚηϳ

ͻŽŵŵƵŶŝƚǇĚǀŝƐŽƌǇ
ŽŵŵŝƩĞĞDĞĞƟŶŐƐηϴ

ͻ^ƚĂŬĞŚŽůĚĞƌ/ŶƚĞƌǀŝĞǁƐ

ͻ/ŶƚĞƌĂŐĞŶĐǇDĞĞƟŶŐƐ

ͻ/ŶƚĞƌĂŐĞŶĐǇDĞĞƟŶŐƐ

ͻŝƚǇĞƉĂƌƚŵĞŶƚDĞĞƟŶŐƐ

ͻŝƚǇĞƉĂƌƚŵĞŶƚDĞĞƟŶŐƐ

ͻWůĂŶŶŝŶŐŽŵŵŝƐƐŝŽŶĂŶĚŝƚǇ
ŽƵŶĐŝůƌŝĞĮŶŐ

ͻKŶͲůŝŶĞƚŽŽůƐ͗WŽůůƐĂŶĚsŝƐƵĂů
^ƵƌǀĞǇ

ͻKŶͲůŝŶĞƚŽŽůƐ͗WŽůůƐĂŶĚsŝƐƵĂů
^ƵƌǀĞǇ

ͻKŶͲůŝŶĞƚŽŽůƐ͗WŽůůƐĂŶĚsŝƐƵĂů
^ƵƌǀĞǇ

ĞƌƟĨǇƚŚĞ/ZĂŶĚ
ĚŽƉƚ^ƉĞĐŝĮĐWůĂŶ

ͻWůĂŶŶŝŶŐŽŵŵŝƐƐŝŽŶĂŶĚ
ŝƚǇŽƵŶĐŝů,ĞĂƌŝŶŐƐ

ͻ^ĐŽƉŝŶŐDĞĞƟŶŐĨŽƌWƌŽŐƌĂŵ
ŶǀŝƌŽŶŵĞŶƚĂů/ŵƉĂĐƚZĞƉŽƌƚ

ͻWůĂŶŶŝŶŐŽŵŵŝƐƐŝŽŶĂŶĚŝƚǇ
ŽƵŶĐŝůƌŝĞĮŶŐ
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Community Advisory Committee
Meeting #2

September 23, 2015 6:30 p.m. to 8:30 p.m.
West Anaheim Youth Center, 320 S. Beach Blvd., Anaheim

Agenda
Introductions
x Project Team
x CAC Members not present at the first meeting
Recap and Summaries
x Meeting 1
x Pop-up Workshop
x www.improvewestanaheim.com
Existing Conditions
x Planning Context
o Discussion
x Market Conditions
o Discussion
Public Comments
x Final ten minutes of meeting
Administration and Next Steps
x Next Meeting- October 28, 2015 at the West Anaheim Youth Center
o Existing Conditions: Opportunities and Constraints
 Mobility, Infrastructure, and Urban Design

CAC Meeting #2 | September 23, 2015 | 6:30pm – 8:30pm
West Anaheim Youth Center | 320 S. Beach Boulevard | Anaheim, CA 92804

Meeting Summary
The second meeting of the Beach Boulevard Specific Plan Community Advisory Committee
(Committee) took place on September 23, 2015 at the West Anaheim Youth Center at 320 S.
Beach Boulevard in Anaheim. The meeting took place from 6:30pm to 8:30pm and was open to
the public.
The agenda, presentation and meeting materials are available through the project web page
www.anaheim.net/improvetheboulevard, links are also provided below:
x Agenda
x Presentation
x Summary of Big Ideas
x Planning Maps
The meeting was facilitated by Karen Gulley of PlaceWorks (the lead project team consultant).
The meeting kicked off with an introduction from Karen. Committee members who were not
present for the first meeting were asked to introduce themselves.
Project Team Members in Attendance:
PlaceWorks (Lead Consultant):
Karen Gulley- Project Manager
Suzanne Schwab- Assistant Project Manager
Peter Quintanilla - Senior Urban Designer
BAE (Economics Consultant):
Sherry Rudnak – Vice President
Aaron Barker - Associate
City Staff:
David Belmer, Planning and Building Director
Jonathan Borrego, Planning Services Manager
Gustavo Gonzalez, Associate Planner
Committee Members in Attendance:
Amanda Edinger
West District Neighborhood Council
Cynthia Hall
At-Large Member
Esther Wallace
West Anaheim Neighborhood Development Council
Leodegario Barcena
West Anaheim Apartment Residents
Nathan Zug
Anaheim Religious Community Council
Paul Cho
Illumination Foundation
Phyllis Greenberg
Renew West Anaheim Committee
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Queen Kwembe
Rod Pierson
Shereen Ameri
Tiffany Welt

Project SAY (Support Anaheim’s Youth)
Cherokee Senior Mobile Home Park Resident
At-Large Member
At-Large Member

Committee Members Not Present:
Alex Flores
School District Representative (Magnolia)
Argus Lee
West Anaheim Commercial Developer
Carol Judy
Anacapa Community Resident
Denny Ahir
Motel Owner (Anaheim Lodge)
Javier Gonzalez
Anaheim Family YMCA
Jeff Weber
West Anaheim Residential Developer
John Gupta
At-Large Member
Max Aranki
Arab American Community Center
Todd Ament
Anaheim Chamber of Commerce
William Judy
Anacapa Community Resident
Three committee members not present for meeting #1 were asked to discuss the one thing they
would change about Beach Boulevard during their self-introduction. Their ideas for change
included:
x Businesses along the corridor becoming active participants in the community
x Providing homeless in the area with more resources
x General cleanup of the boulevard- community beautification
A recap was given of meeting #1, the summary can be found here. The group also recapped the
vision map exercise and the resulting big ideas.
Next Gustavo Gonzalez with the City’s Planning and Building Department shared a summary of
the project’s first pop-up workshop with the Committee. The workshop was held on September
3, 2015 at the Twila Reid back to school night. The outreach summary is available on the project
website and can be viewed by clicking here. The Committee was asked to help the project team
to brainstorm additional pop up workshop locations (the project is anticipated to have a total of
8 pop up workshops). Members were asked to email Gustavo (ggonzalez@anaheim.net) with
potential locations. Several Committee members offered their community group meetings or
local schools as initial ideas.
The Committee was then notified of the on-line tools available for information and community
input. Suzanne Schwab of PlaceWorks talked to the group about these resources. The City’s
website www.anaheim.net/improvetheboulevard contains general project information,
documents, maps, as well as event and contact information. On-line engagement is provided by
www.improvewestanaheim.com. The on-line engagement tool includes a poll, visual survey,
virtual tour, twitter feed, and a collection area for general comments. Committee members
were given homework to help spread the word about the poll questions and visual survey.
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Members were given business cards with project information, including the two websites, to
share with their community groups, businesses, and residents.
Next Karen introduced the main topic for the evening: Existing Conditions. This meeting focused
on two topics, Planning Context and a Market Assessment. The next Committee meeting will
focus on Mobility, Urban Design, and Infrastructure. The culmination of this work will be an
existing conditions workbook that will inform the specific plan. Once completed, the workbook
will be made available to the public.
Karen shared information with the group regarding the development history of the area by
walking the Committee through several maps that highlighted the history of development
within the project area. A map with existing land uses was also shared with the group.
Jonathan Borrego led the discussion regarding the City’s 2004 General Plan and current Zoning
maps. He explained to the group that the General Plan represents the long term vision and the
Zoning reflects the uses that exist today. As a Charter City, Anaheim’s General Plan and Zoning
are not required to be consistent, unlike a General Law City. Throughout the City’s corridors,
including Beach Boulevard, the current General Plan concentrates commercial at major
intersections and designates residential at mid-block. The current Zoning map reflects the
existing land use patterns and designates commercial along the majority of the boulevard, which
differs from the General Plan.
Karen then summarized the regulatory context for the area recapping the discussion on the
General Plan and Zoning. She also discussed the need for other agency approvals for properties
such as the Westgate site at Lincoln Avenue and Beach Boulevard and/or changes to the
roadway which is controlled and operated by Caltrans.
During the planning context discussion, several of the Committee members asked questions
pertaining to the material covered including:
x There is currently a motel up for sale. If it is sold, could the new owner keep operating it
as a motel?
o Based on the current Zoning Code, yes. However, through the specific plan
process we may find that there are other uses that will be permitted and if
properties are bought and sold after that point in time those uses may no longer
be permitted.
x How much development can fit on the vacant property at the corner of Beach Boulevard
and Lincoln Avenue?
o The current entitlement of the site is for about 200,000 square feet of retail
development but that doesn’t mean that it is the only configuration for that
property.
x

It seems like there is a loop hole in the Zoning and General Plan since they aren’t
consistent? Will the General Plan be updated with this process?
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o

x

Yes, if the vision of the Specific Plan is different from the current General Plan,
the Specific Plan and General Plan will need to be consistent and an update to
the current land use designations will be processed.

There was an article in the LA time today that talked about a new type of
“redevelopment” that the Governor is proposing- is this something we can use?
o Since this topic is new, it is something the project team will be following closely
and keep the Committee updated as we learn more.

The market assessment was then presented to the Committee by Sherry Rudnak of BAE. The
assessment is based on a previous market overview and feasibility analysis conducted by Keyser
Marston Associates (KMA) that study is available here. The market study is a tool to help inform
a new land plan, potential financing for public improvements to the area, as well as phasing of
those improvements. The study looks at three market areas: a one mile, three mile, and five
mile radius from the intersection of Beach Blvd. and Ball Rd. It looks at projections out to 2019
and 2029. An overview of demographics including age, household size, income, education,
employment, etc. was presented to the Committee. The market was also discussed related to
residential, retail, and office development.
An overview of retail and other development requirements were also shared with the
Committee. Sherry led the group through the various requirements retailers such as Trader
Joe’s, Whole Foods, and Cheesecake Factory use when selecting a location. She also discussed
what it takes for a current use such a motel property to be sold and potentially converted to
another use.
During the market assessment discussion, several of the Committee members had questions
pertaining to the material covered, including:
x What do retailers look for? Can we capture demand from other cities like Buena Park
and Cypress?
o The section called realizing retail in the presentation covered this material. The
three mile radius includes some of these other cities.
x

This is a heavily travelled road. Will retailers consider the amount of people that use the
roadway?
o Retailers consider these potential buyers the “cream on top”. If the area meets
their initial criteria and has enough rooftops to support their business, then they
may consider opening a location. Retailers generally do not rely on these
travelers for sales.

x

What about other commercial uses like office?
o The market study shows that current office along the corridor are
underperforming and have high vacancy rates, however, the general rule of
thumb is retail follows rooftops, and office follows retail. So there is potential
for office but the area may need to strengthen other uses first.
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x

The Packing House downtown is a unique and booming new development. Can we get
one out here? What do you think is making it so successful?
o The downtown area was strengthened by residential development over the past
several years, The Colony and other residential projects brought a market base
(rooftops) to the area.

x

If commercial uses are continued in the Specific Plan area is there a way to exclude
motels?
o There are tools we can use to tailor the types of uses that will be permitted in
the area and we can explore how they would be allowed (Conditional Use
Permit, by-right, etc.) putting together the right guidelines and regulations will
also guide how the building will interact with the street. We’ll get into more of
this in the Urban Design discussion in our next meeting.

x

Members of the Committee expressed both the desire for more commercial and more
residential in the project area. Some members felt that a new retailer such as Trader
Joe’s could help to revitalize the area. Other members felt that new market rate
residential development would bring more residents to the area that would hopefully in
turn make it more desirable to retailers down the road. Yet others felt that offices
would give residents a place nearby to work and would then attract retailers to the area.
o The group was not asked to come to a consensus on this. The note above is a
recap of the discussion that took place.

The meeting provided time for members of the public to speak. Two members of the public
were present but both said they didn’t have anything specific. One public attendee thanked the
group and commented that the presentation and discussion were very helpful.
The meeting concluded with a reminder regarding the next meeting on October 28, 2015 at the
West Anaheim Youth Center from 6:30 pm to 8:30 pm. The meeting will continue to cover
existing conditions. Topics will include Mobility, Urban Design, and Infrastructure.
The Committee was also reminded that their homework is to spread the word about the
website www.improvewestanaheim.com.
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CitizenAdvisoryCommittee(CAC)Meeting#2
WestAnaheimYouthSeptember23,2015

1

ProjectTeam
• JonathanBorrego,AICP |PlanningManager
• SusanKim,AICP |PrincipalPlanner
• GustavoGonzalez,AICP |AssociatePlanner
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ProjectTeam
• PlaceWorks:KarenGulley|ProjectManager

SuzanneSchwab|AssistantProjectManager
• BAE: SherryRudnak|Economics

3

CACMembers
• Introductionsofmembersnotpresent
1. Name
2. Ifyoucouldchange
onethingalong
BeachBoulevard
whatwoulditbe?

4
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Tonight’sAgenda
• Introductions
• RecapofMeeting1andPopͲupWorkshop
• ExistingConditions:
• PlanningContext
• MarketConditions

• PublicComments
• NextSteps
5

Meeting1Summary
• 4KeyThemes
• Mobility
• Character&Place
• Health,Crime&Safety
• Economy&CommunityVitality

• BigIdeasHandout

6

3

9/24/2015

PopUpWorkshop
• Twila ReidBacktoSchoolNight

onSeptember3,2015
• Approximately40people
stoppedbythetable
• Providedfeedbackonthemes
fromPhaseIoutreach
• Respondedtosurvey
7

www.improvewestanaheim.com
• Interactivesite
• Poll
• AreaMap
• VirtualTour
• VisualSurvey

• Webcards

8
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OpportunitiesandConstraintsWorkbook
• LandUse/Planning
• Market Assessment
• UrbanDesign
• Mobility
• Infrastructure
• Sustainability/Safety

9

Planning
• DevelopmentHistory

1890’s
• AmericanFarmStyle
• Homesurroundedby

orangegroves

10
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Planning
• DevelopmentHistory

1940’s&50’s
• Firstmotels
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Planning
• DevelopmentHistory

1960’s
• Firstsubdivisions&

multifamilydevelopments
• Hospital
• Firstoffices
• Moremotels
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Planning
• DevelopmentHistory

1970’s
• Firstcornerretail
• Moremotelsand

multifamilydevelopment
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Planning
• DevelopmentHistory

1980’s
• BigBoxretail
• Stripretail,othertypesof

commercial
• Moremotels
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Planning
• DevelopmentHistory

2000’s
• NewTownhomes
• YouthCenter
• Morecornerretail
• SingleͲFamilyinfill
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Planning
• DevelopmentHistory

1890’s– 2000’s

16

8
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Planning
• ExistingLandUse

17

Planning
• 2004GeneralPlan

18
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Planning
• CurrentZoning

19

Planning:RegulatoryContext
• GeneralPlan– ConsistencywithSpecificPlan
• WestgateProperty– OtherAgencyApprovals
• Caltrans– BeachBoulevard
• ZoningCode
• Dividespropertyintodifferentlandusezones(residential,commercial,

industrial,etc.)
• DevelopmentStandards(density,setbacks,heights,etc.)

• SpecificPlanͲ FoldsintotheZoningCode
•
•
•
•
•

Vision
DevelopmentStandards(setbacks,heights,openspace,etc.)
Designguidelines(gateways,buffers,architecture,landscape)
Streetsections(pedestrian,bike,vehicular,transit)
Illustrations

20
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Questions?

21

MarketOverview
• Providesbasisforunderstandingdevelopment

potentialinStudyAreatohelpinform:
• LandUsePlan
• FinancingStrategy
• PhasingofPublicImprovements

• Basedon2014KeyserMarstonAssociates

(KMA)MarketOverview
• Examinesresidential,office,andretaildemand
through2029
22
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MarketArea
Real Estate Market Areas

23

StudyAreaOverview
• StudyAreaDefinedaswithinaoneͲmileradius

ofBeachBlvd.andOrangeAve.Intersection:
• BaseCharacteristics
• 45,506Residents
• 13,232Households
• 7,620Employees

24
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Demographics
Population and Households

Households

13,232

766

Population

45,506

0

10,000

2,596

20,000

30,000
2014

40,000

50,000

60,000

2019

Sources:KMA;Claritas;BAE,2015.

• 2,596moreresidentsin766newhouseholds

projectedwithinonemileradiusofBeachBlvd.and
OrangeAve.intersectionby2019
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AgeandAverageHHSize
Age Distribution
100.0%
90.0%
80.0%
70.0%
60.0%

Average Household Size

11.7%

11.3%

10.0%

10.0%

10.9%

10.2%

27.1%

28.0%

27.7%

24.2%

24.6%

25.6%

26.9%

25.3%

26.6%

1-Mile

3-Mile

Anaheim

3.48

3.48

3.47
3.46

50.0%
40.0%
30.0%

3.44

20.0%
10.0%

3.45
3.44

3.44

3.43

0.0%
Under 18

18-34

35-54

55-64

65 +

3.42
1-Mile

3-Mile

Anaheim

Sources:KMA;Claritas;BAE,2015.

• StudyAreapopulationhasslightlyhighersharesofchildrenandseniorsthan

theCity,withlessworkingageadults
• AveragehouseholdsizeisconsistentwiththeCitybutslightlylowerthanin

themarketarea.
26
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IncomeandEducation
2014 Median Household Income
$59,272

$60,000

19.1%

$57,272

$58,000

Educational Attainment
100.0%
80.0%

$56,000
60.0%

$54,000
$52,000
$50,000

40.0%

26.4%
28.9%

$49,580
20.0%

$48,000

22.0%

23.7%

29.3%

26.3%

26.5%

24.2%

25.6%

22.1%

25.9%

1-Mile

3-Mile

Anaheim

0.0%

$46,000
$44,000
1-Mile

3-Mile

Anaheim

No HS Degree

HS Degree

Some College

College Grad.

Sources:KMA;Claritas;BAE,2015.

• StudyArearesidentshavelowermedian

householdincomesthanthemarketareaand
City,aswellaslowereducationalattainment.
27

Employment
• StudyArea(oneͲmileradius)has7,620jobs.
• Mostprominentsectorsinclude:
• HealthcareandSocialAssistance(22.7percentofalljobs;1,733

•
•
•

•

jobs)– WestAnaheimMedicalCenteristhelargestemployerin
thearea.
FoodServicesandDrinkingPlaces(11.1percentofalljobs;848
jobs)
EducationalServices(10.6percentofalljobs;806jobs)
Arts,EntertainmentandRecreationaccountfor9.1percentofall
jobs(691jobs)– includesBuenaParkjobswithinamileofthe
Orange/Beachintersection
RetailTradeaccountsfor9.1percentofalljobs(691jobs)

Sources:KMA;Claritas;BAE,2015.
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GrossDemandProjections(3Ͳmilearea)
2014
Existing
ResidentialUnits
(Households)
Office(Sq.Ft.)
Retail(Sq.Ft.)

80,377
5,198,486
2,016,069

2029
Change
Demand (2014Ͳ2029)
92,423
5,788,286
4,713,579

12,046
589,800
2,697,510

Sources:KMA;CoStar;CAStateBoardofEqualization;Claritas;BAE,2015.

• Residentialdemandbasedonpopulationprojections
• Officedemandbasedonofficesectoremployment

projections
• Retaildemandbasedonexistingleakageanalysisand
populationprojections
29

Questions?

30
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RealEstateMarkets:Residential
2013 Median Home Price
$700,000
$600,000
$500,000

2014 Average Rents
$599,000

$2,500

$2,276

$413,000

$420,000

$400,000

$1,500

$300,000

$1,000

$1,195
$1,070

$200,000

$1,831

$1,800

$2,000

$1,434

$1,465

$1,192

$500

$100,000
$0

$0
92804 ZIP Code

Anaheim

Orange County

Studio

One Bedroom
Anaheim

Two Bedroom

Three Bedroom

Orange County

Sources:KMA,2015;DQNews,2013;Citydata.com;2013;BAE,2015.

• StudyAreatrackswithCityoverall
• RentalvacanciesinAnaheimof1.2%indicatestrongdemandfor

rentalunitscontinue

• Homepricesarerising,buthavenotreachedpreͲrecessionlevels
• Newhomesalesinthemarketareaaresellingquickly
31

RealEstateMarkets:Residential
• Belterra Homes– 153bed/2.5bathhomes
• Pricesfrom$489,000Ͳ $559,000
• Incomesfrom$80,000Ͳ $92,000peryear

32
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RealEstateMarkets:Residential
• TheParker– 128RowHomes/Townhomes/Loftsin

BuenaPark
• Pricesfrom$469,900Ͳ $599,990
• Incomesfrom$78,000Ͳ $100,000peryear

33

RealEstateMarkets:Office
2014 Average Asking Rent per
Sq.Ft.

2014 Office Vacancy Rate
15.5%

15.1%

15.0%

$2.00

14.5%

$1.95

14.0%

$1.96

$1.90

13.5%

13.0%

13.0%

$1.85
$1.80

12.5%

$1.79

$1.75

12.0%
11.5%

$1.70
Central County

Orange County

Central County

Orange County

Sources:KMA,2015;Voit RealEstateServices,2014;BAE,2015.

• CentralCountysubmarketisgenerallyweakerthantheoverallOrange

Countyofficemarket
• Highervacancyrate
• Lowerleaserate

• Medicalofficealongthecorridorisalsounderperforming,withhigh

vacancies
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RealEstateMarkets:Retail
2014 Retail Vacancy Rate

2014 Average Asking Rents, per Sq.
Ft.

6.6%

7.0%
6.0%

5.1%

5.0%
4.0%
3.0%
2.0%
1.0%
0.0%
North County

$1.87

$1.90
$1.85
$1.80
$1.75
$1.70
$1.65
$1.60
$1.55
$1.50
$1.45

Orange County

$1.61

North County

Orange County

Sources:KMA,2015;Voit RealEstateServices,2014;BAE,2015.

• NorthCountysubmarketisgenerallyweakerthan

theoverallOrangeCountyretailmarket
• Highervacancyrate
• Lowerleaserate
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RealEstateMarkets:Retail
2014 Retail Demand by Sector
600,000
500,000
400,000
300,000
200,000
100,000
0

Sources:KMA;Claritas;BAE,2015.

• WithinthethreeͲmilearea,thereisexistingunmetdemandforBuildingMaterials,

FoodandBeverageStores,ClothingStores,andothers.

• Residentswillcontinuetoshopoutsideoftheareaforthesegoodswithoutlocal

options

• LackofdemandforDiningislikelyduetothepresenceofrestaurantsinBuenaPark.

Noleakagedoesnotindicatethattheareacannotsupportadditionalrestaurants.

36
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Questions?

37

RealizingRetail
• Obtainingmoreretailtomeetleakagewilldepend

onseveralfactors
• Availableretailincompetingnearbylocations
• Strengthofdemographicandeconomicindicatorsrelativeto

elsewhereinthetradearea
• Population/households
• Income
• Education

• Strengthofavailablesitesrelativetoelsewhereinthetradearea
• Size
• Cost
• Access
38
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Example:WholeFoods
• LocationRequirements:
• FreeParking
• Rentoffsetsforurbansites
• Highpercentageofhouseholdswithincomesover$50,000
• Highpercentageoffamilyhouseholds
• LowStudyAreapotential

39

Example:TraderJoe’s
• LocationRequirements:
• ProjectAnchor– limited
acceptablecoͲtenants
• Mustfitwithinregional
distributionsystem
• Atleast36,000residentsin
tradeareawithacollege
degree

• ConsidersCostcoitsmaincompetitor– winesalesdrive
locationdecisions
• LowpotentialintheshortͲrun
40
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Example:CheesecakeFactory
• LocationRequirements:
• StandͲalone,anchor,or
adjacenttoamall
• Adjacenttotouristuses
• Aboveaveragehousehold
incomesfortradearea
• ProximitytootherCheesecake
Factoryrestaurants

• Veryflexibleintermsofspacerequirements,butrequires
goodaccess,suitableparking,andmoderatevisibility
• GoodpotentialtowardsLincolnendofStudyArea
41

Example:IndependentRetailer
• LocationRequirements:
• Inexpensiverents
• HighͲtrafficanchorinthe
center
• Smallerspaces
• Goodlocationwithsome
visibility

• IndependentretailersgenerallystartoutinniceͲlooking
oldercenterswithfacadeimprovementsthathavelower
thanaveragerentsbutgoodlocations
• Goodpotentialatupgradedexistingshoppingcenters
42
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NewDevelopment:Other
Requirements
• Asidefromdemand,newdevelopmentrequireslocalrents

andpricestocoverdevelopmentandoperatingcosts
• Understandwhethernewdevelopmentpencilsthrough

feasibilitytesting(proformas)
• Residuallandvalueanalysiscomparesthepriceadeveloperwouldbe

willingandabletopayforland
• Compareresiduallandvaluetomarketpriceofland

43

FactorsAffectingDevelopment
Feasibility
• Costs
• Constructioncostandmaterialsprices
• Parkingrequirementsandcosts
• FinancingCosts
• Siteacquisitioncosts(Land)
• Revenues
• Marketrents
• Vacancyrates
• Perceptionsaboutfuturestrengthofmarket(abilitytocollectrentsin
thenearfuture)
44
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Example:MotelRedevelopment
• Motelslookunseemly,whydon’ttheyredevelopintoother

uses?
• Existingbusinessesdon’thavetoovercomeconstructioncoststo
•
•
•
•
•

continueoperating
Lowvacanciesmeanbusinessesarebooming,bringinginlotsof
revenues
Highcashflowbusinesseswithlowoperatingcostsandlowoverhead
havehighlandvalues
Landvaluesaretoohightoattractdevelopersfornewuses
Codeenforcementcanhelpalleviatethisbyrequiringadditional
investment(reducesoperatingcashtodrivedownlandvalues)
Flexiblezoningcanallowdeveloperstomoreeasilytakeadvantageof
changingeconomicconditionsastheyoccur

45

Summary:2029Demandwithin
3ͲMileArea
• Demandfor12,000

housingunits
• Demandfor2.6

millionsquarefeet
ofretail– 48%from
householdgrowth
• Demandfornearly

600,000squarefeet
ofofficespace
46
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Conclusions
• Realizingnewdevelopmentwillrequirephysicaland

economicconditions,inadditiontodemand
• NewmarketratehousingwillchangeStudyAreaconditions
tohelpattractdesirableretail
• Nextstepswillincludeidentifyingopportunitiestorealize
newdevelopmentandrevitalization
• TheWestgateSiteiskeytorevitalizationandisprimedfor

developmenttoday
• Otheropportunitiescouldincludecodeenforcement,otheravailable
sites,motelsale(s)and/orrehab,zoningchanges,pedestrian
improvementsandotheramenities
47

Questions?

48
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PublicComment
• 10Minutes

49

AdministrationandNextSteps
• Nextmeeting:
• October28,2015attheWestAnaheimYouthCenter
• Mobility,Infrastructure,andUrbanDesign

• Homework
• VisualSurveyandPoll

• www.improvewestanaheim.com

50
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Community Advisory Committee
Meeting #3

October 28, 2015 6:30 p.m. to 8:30 p.m.
West Anaheim Youth Center, 320 S. Beach Blvd., Anaheim

Agenda
Introductions
x Project Team
x CAC Members not present at the first meeting
Homework Recap
x Survey on www.improvewestanaheim.com
x Results to date
Existing Conditions
x Mobility
o Discussion
x Urban Design
o Discussion
Public Comments
x Final ten minutes of meeting
Administration and Next Steps
x Mobile Workshop - date and location TBD
x Next Meeting - date and location TBD
o Vision & Goals

CAC Meeting #3 | October 28, 2015 | 6:30 pm. to 8:30 p.m.
West Anaheim Youth Center | 320 S. Beach Boulevard | Anaheim, CA 92804

Meeting Summary
The third meeting of the Beach Boulevard Specific Plan Community Advisory Committee
(Committee) took place on October 28, 2015 at the West Anaheim Youth Center at 320 S. Beach
Boulevard in Anaheim. The meeting took place from 6:30 p.m. to 8:30 p.m. and was open to the
public.
The agenda and presentation are available through the project web page
www.anaheim.net/improvetheboulevard, links are also provided below:
x Agenda
x Presentation
x Flip Chart Notes
The meeting was facilitated by Karen Gulley of PlaceWorks (the lead project team consultant).
The meeting kicked off with an introduction from Karen. Committee members who were not
present for the first meeting were asked to introduce themselves.
Project Team Members in Attendance:
PlaceWorks- Lead Consultant:
Karen Gulley- Project Manager
Suzanne Schwab- Assistant Project Manager
Fehr & Peers Mobility Consultant:
Jason Pack, Principal
City Staff:
David Belmer, Planning and Building Director
Jonathan Borrego, Planning Services Manager
Susan Kim, Principal Planner
Gustavo Gonzalez, Associate Planner
Committee Members in Attendance:
Amanda Edinger
West District Neighborhood Council
Cynthia Hall
At-Large Seat
Esther Wallace
West Anaheim Neighborhood Development Council
Leodegario Barcenas West Anaheim Apartment Residents
Nathan Zug
Anaheim Religious Community Council
Paul Cho
Illumination Foundation
Phyllis Greenberg
Renew West Anaheim Committee
Queen Kwembe
Project SAY (Save Anaheim’s Youth)
Rod Pierson
Cherokee Senior Mobile Home Park Resident
Shereen Ameri
At-Large Seat
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Committee Members in Attendance (continued):
Javier Gonzalez
Anaheim Family YMCA
William Judy
Anacapa Community Resident
Tiffany Welt
At-Large Seat
Jeff Weber
West Anaheim Residential Developer
Committee Members Not Present:
Alex Flores
School District Representative (Magnolia)
Argus Lee
West Anaheim Commercial Developer
Carol Judy
Anacapa Community Resident
Denny Ahir
Motel Owner (Anaheim Lodge)
John Gupta
At-Large Seat
Max Aranki
Arab American Community Center
Todd Ament
Anaheim Chamber of Commerce
One committee member was attending for the first time and was asked to talk about one thing
they would change about Beach Boulevard during their self-introduction. Their ideas for change
included:
x Opportunity for beautification in the area
x Make the Boulevard more resident friendly
x Opportunities to incorporate health- more trails and active uses
Karen Gulley reviewed the agenda for the evening and turned the presentation over to Suzanne
who recapped the Committee’s homework and on-line survey. Suzanne reported that the group
did a great job promoting the new site and 90 participants have taken the survey to date. The
survey and real time results are available at www.improvewestanaheim.com. Additionally the
summary of meeting #2 can be found here.
Next the Committee was asked to brainstorm outreach events and/or locations for pop-up
workshops. The first pop-up workshop took place at the Twila Reid back to school night, a
summary of that pop-up workshop can be found here. Pop up workshops are a way to go for the
project team to reach out to community members in areas where they are already gathering to
get their input on the Beach Boulevard Specific Plan Project. In particular the Committee was
asked to think of places or events where young families and/or youth might be. Ideas from the
Committee included:
x Western High School Science Classes
x OC Christian School Monthly Swap Meet
x Maybe a civic, economics, or history class at a local school that will allow the group to
come and make a presentation
x Weekend basketball games at the Youth Center
x Collaborating with a coalition of students that recently helped to get a stop light at
Magnolia and Winston
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x
x
x

Walk to End Alzheimer’s Anaheim at Angel Stadium Nov. 14
E-mails directly to the school administrators and teachers asking them to send out the
link to the project website and survey
December tree lighting ceremony

Next Karen introduced the main topic for the evening: a continuation of existing conditions. This
meeting focused on two topics, Mobility and Urban Design. An existing conditions analysis is
also being conducted for infrastructure (water, sewer, and stormwater) as well as an analysis of
state sustainability regulations required by the grant funding the project. Since there were no
surprising findings in the analysis of these two areas to date they will be covered in the existing
conditions workbook for later review (once completed the workbook will be made available to
the public—anticipated toward the end of November 2015).
Mobility
Jason, the team’s Mobility consultant from Fehr and Peers, led the Committee through a
discussion regarding the opportunities and challenges of mobility in the area. He walked the
group through “Complete Streets” and the evolution of how traffic engineers now think about
the street right-of-way as well as the adjacent land use and public realm. Jason also discussed
the other agencies, regulations, and mobility planning efforts that will impact Beach Boulevard
and the surrounding area. The agencies include: Caltrans, Orange County Transit Authority, and
state laws pertaining to the project’s grant funding. Most notably the City is updating its Bicycle
Master Plan.
The Committee reviewed several existing conditions maps for transit, bikes, vehicles, trucks, and
accidents. During this discussion it was also noted that the Specific Plan process will determine
the use of bikes on Beach Boulevard, the update to the Bicycle Master Plan has intentionally left
Beach Boulevard as an area to be determined.
During the mobility discussion several of the Committee members had questions pertaining to
the material covered these questions included:
x Between Ball and Orange along Beach Boulevard people, and sometimes even school
children, run across the street from motel to motel or other locations, can a fence be
installed to keep them from crossing? Something similar to a visually pleasing blue fence
as seen in Long Beach?
o Yes, Caltrans is already looking at installing a fence north of Ball Road near
Rome Ave.
The Committee was also asked to answer questions to help the team determine what mobility
issues are most important to the Committee. “Based on the information presented what are
some mobility opportunities for the area?”

Page 3 of 7

x

The committee responded with the following topics:
Landscaping and Aesthetic improvements:
 Like what is going on in Buena Park- the wider sidewalks, lighting, and
bikes are better.
x This spurred some discussion regarding the acceptance of the
right-of-way from Caltrans by Buena Park. In the City of
Anaheim, Caltrans is the responsible agency for Beach
Boulevard. Anaheim is looking into the tradeoffs associated with
accepting the right-of-way, such as cost and liability as well as
more helpful things like flexibility to make improvements similar
to Buena Park. Even if the City does not pursue this option there
are still adjustment that can be made through Caltrans as they
have recently adopted new policies to help improve conditions.
o Another Committee member asked what would those
changes be? A continuation of what is in Buena Park
and Stanton?
o This is something that will be determined by this
Committee.
 Like the landscape edge in Buena Park and tree lighting.
Roadway Modifications
The Committee was asked if there should be more lanes and/or increased
speeds on Beach Boulevard?
o The consensus from the committee was no to both with the following
discussion :
 Could we drop a vehicle travel lane? The presentation mentioned we
have excess capacity on the road.
x That is an option and something we can study for the Specific
Plan- something like that is referred to as a “road diet”
 Site visibility is important, like buildings that are sitting back and making
it easier to make a turn.
 It seems like we could consolidate access points onto Beach Boulevard?
How difficult is that to look at? We should also make sure it is
compatible with the land use.
x That is something that we can analyze for the Specific Plan.
Should we add lanes or increase the speed on Beach Boulevard?
 The consensus from the group was no and one member mentioned that
the speed limit use to be 40 on Beach Boulevard and has increased over
time.
Pedestrians
 What about more pedestrian crossings?
 Do we have to add more crossings? There is already a lot of congestion
this road is used like a highway.
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How many crosswalks are there on Beach Boulevard and how far apart
are they?
x Most of them are at the intersections and are about a ½ mile
apart. This is something we will analyze more for the Specific
Plan.
What is the distance of crosswalks that won’t impact the flow of traffic?
x ¼ mile is the optimal spacing for pedestrian crosswalks to
maintain signal coordination; we will study this for the Specific
Plan and see where there are opportunities.
What about an overhead bridge similar to what some cities are doing on
PCH? How does that work?
x Overhead bridges work best in areas with topography changes
so that the bridge can more easily connect, they are very
expensive ($5m to $10m if not more). Additionally, there are
other requirements like accommodating people with disabilities
that will require more land for ramps- Beach Boulevard may not
be a good candidate for this type of crossing. Fullerton is an
example of a city that recently tore down a pedestrian bridge
because it wasn’t being utilized.
What about an undercrossing?
x Also something to explore but should consider issues of safety,
lighting, policing, and costs as well.
Will Caltrans allow wider sidewalks?
x Perhaps, that is something that can be discussed with them.

Land Use Changes
 Maybe we could also add some midblock housing instead of the hotels?
x As discussed in the existing conditions at the last meeting the
mix of land uses will be evaluated as a part of the Specific Plan
process.
Next the group was asked if the project team should look at bikes on Beach Boulevard?
x The majority of the group responded with yes, two Committee members voted no.
o A short discussion followed:
 Could bikes use the sidewalks?
x Yes, they could have a shared path with pedestrian or even
possibly a new type of separated bike lane.
 Power line poles are an impediment to using the sidewalk as well as the
associated bird droppings. Who owns the poles? Could something be
done with them?
x
It is possible but a little tricky the City and Edison have joint use
of the poles.
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Urban Design
Following the discussion regarding Mobility, Karen lead the group through the topic of Urban
Design. The presentation covered the design challenges and opportunities in the area including:
architecture, corridor characteristics, lot configuration, dead zones, as well as crime and safety.
After the presentation the group was asked to answer the question “What should be the role of
the corridor?”
x
x

x
x
x
x
x
x
x

A regional transportation way, connecting Whitter Boulevard to the beach.
Should Beach Boulevard be the downtown of West Anaheim? There is the Resort area
and the Platinum Triangle- this should be the destination for the west side. The City has
done a great job in these two other areas with landscaping, traffic, etc. we should now
focus on this side of town. Theming in the Resort is great and even with 5-6 story hotels
the setback are minimal and it works well. How did change occur in the Resort?
o It was market driven- Disneyland and the expansion of the convention center
drove a need for better hotels, etc. and as a result the market responded.
Are there changes to the land uses in this area that would be beneficial?
Safety and the movement of traffic are important can we have both?
We should have better gathering places too.
There should be a standard for signage. The Resort signs are great.
The Boulevard does not serve the residents.
Pedestrian crossings should be added at Beach and Ball and at the Walmart and
Westgate site.
As the presentation pointed out there are some difficult property configurations, if
housing is added it should be sensitive to the single family residential neighborhoods
and other adjacent uses- it should not be high density like the Platinum Triangle.

“What about the “retro” signs and reminiscent Googie style architecture in the area? What if
they were brought up to code should they be preserved?
x Yes, like the idea of preserving something rather than tearing it down. The signs are rare
and need to be repaired, but maybe not all of them. Like that they are a creative aspect
of this area.
x The old motels that have converted to boutique hotels in Newport Beach and Costa
Mesa are a good example. There are a lot of international tourists in this area coming to
Knott’s Berry Farm that would be attracted to that type of hotel.
x Agreed, the “kitschy-ness” of the signs is experiencing a renaissance think of Palm
Springs. Are there incentives that could be provided to the motel owners to consider
changing their current business?
x No, the signs should go. If they motel owners haven’t taken initiative to become a
boutique hotel yet why would they now? The police are doing a good job but the rates
of the rooms are so low and the owners are still allowing a particular type of clienteleread the Yelp reviews of these motels.
x If the uses change and the new businesses wants to try to reuse the sign that might be
ok.
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x

If the signs are preserved and reused somewhere as public art that might be ok too.

General Committee Comments:
x Can we change CUP requirements? Could they be more like the Resort area CUP?
o Yes, this can be done through the Specific Plan.
x We don’t want prostitution back in the area, this is a bedroom community made up of
residents, schools and churches.
x What about transit to the resort and theme parks? Could something like the Santa
Monica blue bus be an option? It might even be free.
x Do the Disney buses already come out here?
o There is an Anaheim Resort Transportation (ART) shuttle that goes out to
Knott’s Berry Farm, the hotels or attractions may pay to be part of the shuttle
program, we’ll do more research. There is a fee for riders of ART. More
information can be found at http://rideart.org/.
x Should the Committee help the motel owners to look at other business plan options to
attract entertainment tourists?
x Can a marketing program be put together?
x Maybe there are just too many motels?
o Additional market analysis will look at the motels and we’ll report back on that.
The meeting provided time for members of the public to speak. One member of the public was
present and talked about riding a bike in the area and the idea of adding pocket parks similar to
the one on Beach and Katella.
The meeting concluded with a reminder regarding the next meeting on November 18, 2015 at
the West Anaheim Youth Center from 6:30 p.m. to 8:30 p.m. The meeting will cover Vision and
Goals for the Specific Plan.
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CitizenAdvisoryCommittee(CAC)Meeting#3
WestAnaheimYouthOctober28,2015

1

ProjectTeam
• JonathanBorrego,AICP |PlanningManager
• SusanKim,AICP |PrincipalPlanner
• GustavoGonzalez,AICP |AssociatePlanner
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ProjectTeam
• PlaceWorks:KarenGulley|ProjectManager

SuzanneSchwab|AssistantProjectManager
• FehrandPeers: JasonPack|Mobility

3

CACMembers
• Introductionsofmembersnotpresent
1. Name
2. Ifyoucouldchange
onethingalong
BeachBoulevard
whatwoulditbe?

4

2
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Tonight’sAgenda
• Introductions
• SurveyResults
• ExistingConditions/DiscussionofOpportunities
• Mobility
• UrbanDesign

• PublicComments
• NextSteps
5

VisualSurveyͲ HomeworkRecap
• 90participants
• Resultscanbeviewedat

www.improvewestanaheim.com
• Wearecontinuingtocollectfeedback!

6

3
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VisualSurveyͲ HomeworkRecap

7

VisualSurveyͲ HomeworkRecap

8

4
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OpportunitiesandConstraintsWorkbook
• LandUse/Planning
• Market Assessment
• UrbanDesign
• Mobility
• Sustainability/Safety
• Infrastructure

9

MobilityͲ CompleteStreets
“Complete Streets are streets for everyone. They are
designed and operated to enable safe access for all
users. Pedestrians, bicyclists, motorists, and public
transportation users of all ages and abilities are able
to safely move along and across a complete street.
Complete Streets make it easy to cross the street, walk to
shops, and bicycle to work. They allow buses to run on
time and make it safe for people to walk to and from
train stations.”
Source: National Complete Streets Coalition
• Why is this Important for this project?
•
•
•

Value
State Requirement
Good Planning

10
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MobilityͲ CompleteStreets

11

MobilityͲ CompleteStreetsEvolution

12

6
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MobilityͲ CompleteStreetsEvolution

13

OtherAgenciesandPlans
• Agencies:
• Caltrans– Owner/OperatorofBeachBoulevard
• OCTA
• State– StateLawandGrantFunding

• Plans/Efforts:
• OCCOGCompleteStreetsInitiative
• CaltransRouteConceptReport
• CaltransCompleteStreetsInitiative2.0
• City’sBicycleMasterPlan

14
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Mobility:
Transit

15

Mobility:
BicyclesͲ
DRAFT
Bike
Master
Plan

16

8
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Mobility:
Vehicles

17

LevelofService

18

9
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Mobility:
Trucks

19

Safety

20

10
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Mobility:
Safety

21

MobilityͲ SurveyResults

22

11
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MobilityͲ Opportunities
• Whatdoesthismeanforthestudyarea?
• Betterconnections?
• Higherqualityfacilitiesforbikes,peds,andtransit?
• BetterLighting?

23

MobilityͲ Opportunities
• Potentialto

reconfigurethe
rightͲofͲwayto
betterserve
multipleusers
• Whoshouldbe
served?
• Pedestrians
• Bicyclists
• TransitRiders
• Vehicles
24
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BetterPedestrianCrossings?

25

BetterBicycleFacilities?

26

13
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BetterTransitFacilities?

27

RoadModifications?
Road Diet

Speed

Recent research suggests that as
road width decreases so does the
speed of traffic

Average Lane Width

Access Management

28
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MobilityͲ Opportunities
• Connectivity
• Destinations

arelessthan
1Ͳmileapart
buttakes
morethan20
minutesto
walk
29

Questions?

30

15
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WhatisUrbanDesign

31

UrbanDesign
• Aprofessionaldisciplineandprocessthat

focusesonhowcitiesandneighborhoodsare
designed
• Notnecessarily“urban”butaboutplace
• Urbandesigngoalsandobjectiveswillbe
reflectedinthezoningforaspecificplan,the
designguidelines,andthedetaileddesignof
streetsandpublicspaces
32
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UrbanDesignͲ ThemesandIdeas
9 Attractive
9 Vibrant
9 Destination
9 Placesto

walkto
9 Safe
9 Active

storefronts
&sidewalks
33

EvaluatingCorridorCharacteristics
• Modes:Whatmodesoftraveldoes

thestreetserve?

• Quality:Isthereahighlevelof

activitywithalowlevelofconflict?

• Value:Howwelldoesthestreet

enhancetheadjacentuses?And
howdotheadjacentusesinteract
withthestreet?

• Design:Isthestreetamemorableor

inspirationalplace?

• Connections:Whatdoesthe

corridorconnectto?Howdoesit
servetheadjacentneighborhoods?

34
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UrbanDesign:Challenges
• Underutilized

development
• Older/obsoletebuildings
• Poorconnectivitywith
adjacentresidential
• “Deadzones”
• Lackofcomfort,
convenience,andsecurity
forpedestrians
• Small/narrowlot
ownershipandlot
configurations
• Nogatheringplaces

35

UrbanDesign:Architecture
• ArchitecturalStyle
• Mostnotable1960’sGoogie

In the late 1950’s Disney’s Tomorrowland inspired the
Googie architectural style that welcomed people to the
future in Anaheim and across the county
Image from www.snipview.com/Tomorrowland

36
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Lot
Configurations
• Motels
• Longandnarrow
• Averagelotsizeis0.7acres

95’
300’

37

Lot
Configurations
• VacantSites
• Wellsuitedforinfill

development

330’
265’

38
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“DeadZones”AlongtheStreet

39

AreasofCrime

40
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Questions?
• Whatshouldbe

theroleofthe
corridor?

41

PublicComment
• 10Minutes

42
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AdministrationandNextSteps
• NextMeeting:
• November18,2015attheWestAnaheimYouthCenter
• VisionandGoals

43
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Community Advisory Committee
November 18, 2015 6:30 p.m. to 8:30 p.m.
Meeting #4
West Anaheim Youth Center, 320 S. Beach Blvd., Anaheim

Agenda
Introductions
x Project Team
Survey Recap
x Survey on www.improvewestanaheim.com
x Results to date
Draft Vision Statement
x Review and discuss
Draft Guiding Principles
x Review and discuss
Public Comments
x Final ten minutes of meeting
Administration and Next Steps
x Mobile Workshop – December 4th at Twila Reid Park
o Christmas Tree Lighting Event
x Next Meeting – January 27th at West Anaheim Youth Center
o Alternative Circulation Concepts and Public Space Design
o CAC will be dark in December

CAC Meeting #4 | November 18, 2015 | 6:30 pm. to 8:30 p.m.
West Anaheim Youth Center | 320 S. Beach Boulevard | Anaheim, CA 92804

Meeting Summary
The fourth meeting of the Beach Boulevard Specific Plan Community Advisory Committee
(Committee) took place on November 18, 2015 at the West Anaheim Youth Center at 320 S.
Beach Boulevard in Anaheim. The meeting took place from 6:30 p.m. to 8:30 p.m. and was open
to the public.
The agenda and presentation are available on the project’s website
www.anaheim.net/improvetheboulevard, links are also provided below:
x Agenda
x Presentation
x Draft Vision Statement and Guiding Principles
The meeting was facilitated by Karen Gulley of PlaceWorks (lead project team consultant). The
meeting began with an introduction from Karen.
Project Team Members in Attendance:
PlaceWorks- Lead Consultant:
Karen Gulley- Project Manager
Suzanne Schwab- Assistant Project Manager
City Staff:
Susan Kim, Principal Planner
Gustavo Gonzalez, Associate Planner
Committee Members in Attendance:
Amanda Edinger
West District Neighborhood Council
Cynthia Hall
At-Large Seat
Esther Wallace
West Anaheim Neighborhood Development Council
Leodegario Barcenas West Anaheim Apartment Residents
Nathan Zug
Anaheim Religious Community Council
Phyllis Greenberg
Renew West Anaheim Committee
Rod Pierson
Cherokee Senior Mobile Home Park Resident
Javier Gonzalez
Anaheim Family YMCA
Tiffany Welt
At-Large Seat

Committee Members Not Present:
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Alex Flores
Argus Lee
Carol/William Judy
Denny Ahir
John Gupta
Max Aranki
Todd Ament
Shereen Ameri
Paul Cho
Queen Kwembe
Jeff Weber

School District Representative (Magnolia)
West Anaheim Commercial Developer
Anacapa Community Resident
Motel Owner (Anaheim Lodge)
At-Large Seat
Arab American Community Center
Anaheim Chamber of Commerce
At-Large Seat
Illumination Foundation
Project SAY (Save Anaheim’s Youth)
West Anaheim Residential Developer

Anaheim City Councilman Jordan Brandman was also in attendance.
Karen Gulley reviewed the agenda for the evening and turned the presentation over to Suzanne
who recapped the project timeline and on-line survey. The survey and real time results are
available at www.improvewestanaheim.com. The project’s next pop-up outreach event is
scheduled for December 4, 2015. The team will be hosting a booth at the West Anaheim Tree
Lighting Ceremony at Twila Reid Park from 6 p.m. to 8 p.m. The team will be reaching out to
people and asking them to complete the project’s on-line survey with the use of iPads. The
interactive booth will also be handing out giveaways to people who complete the survey. The
Committee was encouraged to attend and to help spread the word about the event.
The topic of discussion for the evening was focused on the Draft Vision Statement and Guiding
Principles for the Specific Plan, with Karen facilitating the discussion. The draft document had
been previously provided to the Committee for review prior to the meeting. Karen read each
section of the Draft Vision Statement and then solicited feedback from the Committee. Karen
noted to the group that the Vision Statement and Guiding Principles will be updated throughout
the process and will change with input received from this meeting and may continue to change
as we get further into the Specific Plan process. The following bulleted list is a recap of the
topics that were discussed. Shaded bullets represent the Committee discussion and open circle
bullets represent the project team response.
x Committee discussion, comment, or question:
o Project team response
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Draft Vision Statement
Paragraph 1 - This is a vision for how the Beach Boulevard Specific Plan area will look 25 years
from now: The Beach Boulevard corridor area is the heart of West Anaheim. It is safe, attractive,
and economically thriving—both a destination and a gateway to the city; with its unique blend
of businesses that serve local residents and draw nearby tourists, and its housing and
community services that create a desirable place to live, work and socialize:
x Would like the proposed timeframe of 25 years to be shorter or given in incremental
stages: 5, 10 and 20 years.
x Prioritize the changes based on the time frames – what is feasible short term and long
term.
x Many of the members would like to see these positive changes happen during their
lifetime.
o Will prioritize and provide breakdown in the timeframe
x The phrase “Community Services and Housing” seems out of place what do they refer
to?
o Schools, Youth Center, etc. We’ll simplify and remove the jargon.
x Good description, similar to the good things here now.
Paragraph 2 – Many residents have planted deep roots here, and the established neighborhoods
of West Anaheim are the corridor’s anchor. Clusters of retail shops, restaurants, coffee houses,
and other local-serving businesses along the corridor create fun places to gather with friends
and family. Grown children come back to live, work, start businesses, and raise families because
of their strong ties to the community and desirability of the neighborhood:
x Don’t want to encourage bike on Beach Blvd.
x Lots of people currently ride bikes on beach, the traffic consultant at the last meeting
provided lots of options, maybe we shouldn’t rule out bikes on Beach.
x Doesn’t the State or Federal government mandate bikes on all streets?
o There is a State Complete Streets Act but the City is also going through
development of its Bicycle Master Plan and we will be working with that process
to identify the appropriate locations to encourage bicycles in the area.
o We’ll be developing alternative street sections for the Plan and can explore
options with and without bikes so that everyone could see what the benefits
and tradeoffs would be.
x What about relinquishment of Beach like Buena Park? Is that still being considered?
o That is an option and we will explore what can be done with Caltrans as we
move into the alternatives. Another approach is to include a few of the street
options in the Specific Plan so that if it does happen there is a preferred street
section for it and if it doesn’t there would also be a street section addressing
that scenario.
x Like that the things from the visioning exercise during Meeting #1 have been
incorporated.
Page 3 of 8

x

Like the mention of trees. That is important because we don’t have many shade trees
and we should have them on Beach Blvd and the surrounding streets.
o We’ll continue to do some research and see what type of trees Caltrans will
allow.

Paragraph 3 – The first time you see this segment of Beach Boulevard, you know you have
arrived someplace special. What used to be a high-speed highway with incompatible uses and
underutilized properties has been transformed to a thriving commercial and residential corridor
that is inviting and safe to walk, cross, ride a bike, or take transit. Wide sidewalks with trees
provide shade, and upgraded transit stops are routinely used by residents, workers, and tourists.
Numerous plazas, paseos, pocket parks, and outdoor eating areas have sprung up as an integral
part of each new development project. New bike facilities in West Anaheim connect to a
citywide system of on-street and off-street bike paths that give better access to schools, parks,
and destinations along the boulevard. Improved lighting, landscaping, and signage add to the
appeal and enhance safety of the boulevard:
x Need to add physical activity or something to do with health. This paragraph mentions
the bike paths and that might be a good place to do it. Would like to see a healthy
community aspect to this vision.
x What does on-street and off-street refer to?
o The different bicycle route options, one is to put the bike lane on the street
another is to have a separated trail similar to what is being proposed for Carbon
Creek.
Paragraph 4 – High-quality residences along Beach Boulevard have replaced aging and obsolete
buildings and added new life and activity to the street. New housing looks and feels more
“urban” along the corridor, but transitions in height and design when adjacent to single-family
homes. This new housing supports local businesses, increases our property values, and meets
the high demand for housing in our community:
x Homes today are single story, even behind commercial businesses. If 2-story or 3-story
homes are built people will be looking into the backyards of existing homes.
o We can craft standards in the Plan that will provide height requirements and
transitions, as well as guidelines for window placement, setback, etc.
x The grading and current slope of existing lots should be considered as well, some of the
current 1-story buildings already look into the yards of single family homes. The motel
lots are examples of this.
x High quality doesn’t mean high density.
x Add the word “it” before transitions.
x Should we reword “more urban?” We don’t want the Platinum Triangle here.
o Urban is intended to refer to a mix of uses. It is not tied to a density. We’ll clarify
that. Urban is also meant to indicate adding more activity, intensity, and things
happening in the area.
x Instead of “new housing” could we say mix of uses?
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High quality residences are hard to image on Beach Blvd. There is a lot of high-speed
traffic. Would people want to live there?
o It’s a good point, and that is why we are addressing both the street and the land
use—they go hand in hand to make a livable environment.
East coast urban environments encourage walking and that works because the
environment is already conducive to it. This targets hipsters and millennials- how does
that transition happen?
Could a trolley or other transit option be provided so you don’t need a car?
The Platinum triangle is walkable with high quality residences and it feels urban but I
just can’t envision it here.
Councilman Brandman commented that it sounded like the group wanted a similar
unique sense of place to the Packing District Downtown—the density, businesses,
buildings, etc.
The area needs a theme so you know you are in West Anaheim.
“Mid-block housing” what does that call for and what does it look like?
o We’ll be discussing housing in depth in two meetings (mobility next, housing
after that).
Seems like most new development is happening on deep lots like the Anacapa
residential project site. But the lots along Beach are narrow- especially the motel sites.
Seems like these would be hard to redevelop or put housing on.
o Lot width is definitely a challenge here, a developer would need to combine two
for a housing project, and most of the motel lots are approximately an acre in
size.
o If we put together a list of housing projects to visit would the CAC be willing to
visit those areas on their own time? In Anaheim and other areas?
 Yes. Recommend housing at South and Harbor and across from the
Packing House on Anaheim and Santa Ana.

Paragraph 5 – The remaining motels have been re-positioned to support local tourists from
Anaheim and Buena Park and serve the lodging needs associated with the West Anaheim
Medical Center. They offer a quality, affordable and unique lodging experience to people who
are attracted to the local businesses and amenities:
x Recommend removing the specific call out of the Medical Center. It puts a lot of
importance on it and it isn’t the only use to support.
x Others liked the reference:
x People might need places to stay if they have family in the hospital.
x There are also a lot of senior and nursing homes in the area and visiting family
members might need a place to stay.
o We’ll make the reference more generic, something like healthcare.
x “Affordable” is a worrisome word, the motels in the area are already “affordable”. We
want quality and unique lodging. We should take out that word. We want to attract
high-end business here.
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This paragraph captures Buena Park and Anaheim tourist as we have discussed in
previous meetings.
We should integrate the medical center better.

Paragraph 6 – Our community pride is unmistakable – just attend a community event, look at
our neighborhoods and streets, or talk with a local business owner. This corridor is truly the
heart and hub of West Anaheim:
x Good. Sums up the vision.

Draft Guiding Principles
Improve the Boulevard
x In point 2 replace “enable” with “facilitate”
x Don’t want to eliminate lanes on Beach Blvd, want to protect the traffic on Dale,
Magnolia, and Western that is where schools and residents are located.
x We don’t want a bottleneck like Harbor Blvd in Fullerton.
Improve Safety and Living Conditions
x The new County Emergency Shelter was just approved for the City of Anaheim. Maybe
we could provide transportation to the shelter.
o County will have locations for pick up but people must have an appointment to
stay there and the County will determine the pickup locations. The City is
working with them, they are aware of the issues we have on the west side.
x In point 4 add “undesirable” to illegal.
x Like point 5, it’s important to continue to work with the Police and the Community
Policing team in the area.
Boost the Economy
x Do we need housing to support business? We already have a lot of people here and we
all shop elsewhere because there isn’t anywhere to shop here. Doesn’t seem like Buena
Park is building more housing and lots of us shop there.
x A few Committee members commented that they know of a few new housing
developments being built right now in Buena Park near Beach Blvd.
x Seems like we need someone at the City focusing on economic development to attract
businesses out here.
o The loss of redevelopment impacted many cities and their ability to focus on
economic development. We can add that as a guiding principle.
x The Westgate site needs a new name.
x What is a Business Improvement District?
o It is a tool that the City can use to assist business owners to form a district and
assess themselves to raise money to cover things like additional clean up,
lighting, landscape plantings, etc. Similar to an HOA but voluntary and the
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business owners would have to vote to start one. Some could also be property
based instead of business based and could include residential. These are types
of tools that we’ll include in the Specific Plan.
Promote and Brand the Corridor
x We already have a lot of entertainment uses nearby in addition to Knott’s Berry Farmthe batting cages, Hobby City, and Adventure City.
x Call out the entertainment areas around the area that we could connect to within a
short distance.
o We’ll develop a map for our next meeting.
x How do we create a brand or a theme?
o We’ll spend some time in a future meeting on this topic.
Provide for a Balanced Mix of Uses
x Can we limit things like liquor stores? Can we create a cap?
o Yes, we can limit but we probably can’t create a cap. However, we’ll have to
think through the permitted uses very carefully we don’t want to exclude things
from happening – what if a high end wine store wants to locate here?
Create Additional Gathering and Recreation Areas
x Add something for seniors similar to the Youth Center.
x Closest senior center is on Brookhurst.
x Cypress has a very good senior center, with lots of classes and programs. The Youth
Center is primarily used after school. What is it used for during the day?
o Perhaps there is an opportunity for joint use of the Youth Center.
x Could outdoor spaces be used more for seniors? Pickle ball is going in at Twila Reid,
maybe there could be outdoor programming too?
Promote Sustainable Development and Infrastructure Improvements
x Promote and strengthen public transportation options
o We’ll create a map for the next meeting that shows all of the transit options in
the area and the routes available.
x Is it possible to add to the existing police sub-station so that it is staffed and open to the
public?

Public Comments
The meeting provided time for members of the public to speak. Seven members of the public
were present. Below is a recap of the comments they shared with the Committee and Project
Team:
x We who live in West Anaheim need to support the businesses that are here if we want
to attract new business – seems like that would help.
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Is supporting people living in the motels in the plan? How will the City work to assist
disadvantaged families and children in this area?
o That is a social aspect of the Plan, similar to homelessness, that we will be
exploring with the local community services, the Illumination Foundation (a
representative is on the Committee), and other agencies.
 This spurred a small discussion with the Committee. Many commented
that the Plan itself may not address this but that there are already lots
of other groups addressing these issues. Many also noted that they
agree that the conditions for people living in motels are undesirable.
I live behind a motel and I don’t see anything changing. The motels rotate from owner
to owner when they go up for sale, they do not convert to a new use. Can the City do
more enforcement?
This was a great meeting. Enjoyed hearing the comments and emotion that the
Committee has put into this work. Having worked with students in the area for many
years and seen the changes this area has gone through. It is good to see this process –
your hard work is appreciated.

The meeting concluded with a reminder of the Tree Lighting Event on December 4th. The next
meeting for the CAC will be January 27, 2016 at the West Anaheim Youth Center from 6:30 p.m.
to 8:30 p.m.
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CitizenAdvisoryCommittee(CAC)Meeting#4
WestAnaheimYouthNovember18,2015
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ProjectTeam
• City:
• SusanKim,AICP |PrincipalPlanner
• GustavoGonzalez,AICP |AssociatePlanner
• PlaceWorks:
• KarenGulley|ProjectManager
• SuzanneSchwab|AssistantProjectManager
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11/19/2015

Tonight’sAgenda
• MeetingKickͲoff
• WorkPlanandSurveyCheckͲin
• Vision
• GuidingPrinciples
• PublicComments
• NextSteps

4

WorkPlan

5

2

11/19/2015

VisualSurvey
• 105participants
• Resultscanbeviewedat

www.improvewestanaheim.com
• Wearecontinuingtocollectfeedback!

6

PopͲupOutreach
• ExploringideaswiththeschoolsͲ anticipatean

eventwiththemafterthenewyear
• NextPopͲupwillbeattheWestAnaheimTree

Lighting
FridayDecember4th
Twila ReidPark
6:00pmto8:00pm
7
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DraftVision
dŚŝƐŝƐĂǀŝƐŝŽŶĨŽƌŚŽǁƚŚĞĞĂĐŚŽƵůĞǀĂƌĚ^ƉĞĐŝĨŝĐ
WůĂŶĂƌĞĂǁŝůůůŽŽŬϮϱǇĞĂƌƐĨƌŽŵŶŽǁ͗
TheBeachBoulevardcorridorareaistheheartof
WestAnaheim.Itissafe,attractive,andeconomically
thriving—bothadestinationandagatewaytothe
city;withitsuniqueblendofbusinessesthatserve
localresidentsanddrawnearbytourists,andits
housing andcommunityservicesthatcreatea
desirableplacetolive,workandsocialize.

8

DraftVision(continued)
Manyresidentshaveplanteddeeprootshere,
andtheestablishedneighborhoodsofWest
Anaheimarethecorridor’sanchor.Clustersof
retailshops,restaurants,coffeehouses,and
otherlocalͲservingbusinessesalongthecorridor
createfunplacestogatherwithfriendsand
family.Grownchildrencomebacktolive,work,
startbusinesses,andraisefamiliesbecauseof
theirstrongtiestothecommunityand
desirabilityoftheneighborhood.
9
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DraftVision(continued)
ThefirsttimeyouseethissegmentofBeach
Boulevard,youknowyouhavearrived
someplacespecial.WhatusedtobeahighͲ
speedhighway withincompatibleusesand
underutilizedpropertieshasbeentransformed
toathrivingcommercialandresidentialcorridor
thatisinvitingandsafetowalk,cross,rideabike,
ortaketransit.Widesidewalkswithtreesprovide
shade,andupgradedtransitstopsareroutinely
usedbyresidents,workers,andtourists.
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DraftVision(continued)
Numerousplazas,paseos,pocketparks,and
outdooreatingareashavesprungupasan
integralpartofeachnewdevelopmentproject.
NewbikefacilitiesinWestAnaheimconnecttoa
citywidesystemofonͲstreetandoffͲstreetbike
pathsthatgivebetteraccesstoschools,parks,
anddestinationsalongtheboulevard.Improved
lighting,landscaping,andsignageaddtothe
appealandenhancesafetyoftheboulevard.
11
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DraftVision(continued)
HighͲqualityresidencesalongBeachBoulevard
havereplacedagingandobsoletebuildingsand
addednewlifeandactivitytothestreet.New
housinglooksandfeelsmore“urban”alongthe
corridor,buttransitionsinheightanddesign
whenadjacenttosingleͲfamilyhomes.Thisnew
housingsupportslocalbusinesses,increasesour
propertyvalues,andmeetsthehighdemandfor
housinginourcommunity.
12

DraftVision(continued)
TheremainingmotelshavebeenreͲpositioned
tosupportlocaltouristsfromAnaheimand
BuenaParkandservethelodgingneeds
associatedwiththeWestAnaheimMedical
Center.Theyofferaquality,affordableand
uniquelodgingexperiencetopeoplewhoare
attractedtothelocalbusinessesandamenities.
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DraftVision(continued)
Ourcommunityprideisunmistakable—just
attendacommunityevent,lookatour
neighborhoodsandstreets,ortalkwithalocal
businessowner.Thiscorridoristrulytheheart
andhubofWestAnaheim.
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DraftGuidingPrinciplesfortheSpecificPlan
ImprovetheBoulevard
• CoordinatewithCaltranstoredesigntherightͲofͲwayasa“completestreet”that
supportsallusers—pedestrians,bicyclists(possibly),transitusers,cars,andtrucks
• EnsurethattheredesignofBeachBoulevardcontinuestoenableregionalthroughͲ
traffictofreewaysandothercitiesintheCounty
• Identifycompletestreetimprovementsfortheintersectingstreets(Lincoln,Ball,
Orange)
• Identifyanewlocation(s)formidblockcrossingtoprovidemoreconvenient
pedestrianaccesstoplaces
• Developabeautificationprogramthatincludesdesignguidelines,development
standards,andfinancingstrategiestoimprovethestreetsandsidewalksby
addressingelementssuchaslighting,landscaping,signage,andstreetfurniture
• CoordinatewiththecitiesofBuenaParkandStantontoensurethatthe
improvementsarecoordinatedandcomplementary
• CoordinatewithAnaheimPublicUtilitiesandSouthernCaliforniaEdisononthe
undergroundingofoverheadutilitylines
15
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DraftGuidingPrinciplesfortheSpecificPlan
ImproveSafetyandLivingConditions
• Explorenewtechnologytodetercrimealongthecorridor(suchasenhanced
lightingandsecuritycameras)
• RequirenewdevelopmenttoapplyCrimePreventionThroughEnvironmental

Design(CPTED)conceptsinsitedesignandbuildingdesignfornew
development
• ContinuetoworkwiththePoliceDepartment,NeighborhoodServices

Department,andothersocialservicegroupstoidentifyhowtheSpecificPlan
canhelptoaddresstheissueofprovidingtemporaryandpermanenthousing
and/orservicesforthehomeless
• ContinuetoworkwithCodeEnforcementandthePoliceDepartmentto

identifyhowtheSpecificPlancanhelpaddresstheissuesrelatedtoillegal
activitiesalongthecorridor
• ContinuetoworkwiththePoliceDepartmentandcommunitymembersto

maximizethebenefitsofCommunityPolicing
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DraftGuidingPrinciplesfortheSpecificPlan
BoosttheEconomy
• PrioritizedevelopmentoftheWestgatesiteandworkwiththedeveloperto
attractdesirableretailandrestaurantusesthatservethelocalcommunityand
capitalizeontheproximitytoBuenaPark’sentertainmentdistrict
• WorktoensurethattheWestgateprojectcreatesasenseofplaceandservesas
apleasantgatheringareaforWestAnaheimresidents
• IdentifyotherareasalongthecorridorwheretheSpecificPlanshouldprioritize
retaildevelopmentanddevelopincentivestomakeithappen
• Allowforavarietyofnewresidentialdevelopment—intherightlocations—to
boostdemandforqualityrestaurants,coffeehouses,grocerystoresandother
food/beverageandretailvenues
• Provideeconomicincentivestoincreasetherateofnewbusinessformation,to
attractbusinessestothearea,andtolowerthearea’sunemploymentrate
• Encourageinvestmentintheareabyincentivizinginfilldevelopment
• ExploretheopportunitytocreateaBusinessImprovementDistricttofacilitate
publicimprovementsinthearea
17
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DraftGuidingPrinciplesfortheSpecificPlan
PromoteandBrandtheCorridor
• CapitalizeonWestAnaheim’sproximitytoKnott’sBerryFarmandother
entertainmentvenuestopromotethecorridorasauniqueplacefor
shoppinganddining
• Developacompellingbrand(adistinctivename,placeandfeel)topromote

theWestAnaheimcommunityandtheBeachBoulevardcorridor
• EncourageyouthintheareatogetinvolvedwiththeSpecificPlanprocess

andbeyondandgivethemadirectstakeinthefutureoftheirneighborhoods
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DraftGuidingPrinciplesfortheSpecificPlan
ProvideforaBalancedMixofUses
• AttractadditionalretailusesandservicesthatmeettheneedsoftheWest
Anaheimcommunity
• Promoteanenvironmentthatisattractivetolocalfoodartisansandother

“mom&pop”businesses
• Allowforarangeofhousing(standͲaloneorinmixeduses)thatactivatesthe

corridor,butfitsinwiththestreetandadjacentresidential
• Promotetheestablishmentofhospitalityusesthatcatertotourists
• EnsurethatpermittedandconditionalusesallowedintheSpecificPlan

supportthevisionforBeachBoulevard
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11/19/2015

DraftGuidingPrinciplesfortheSpecificPlan
CreateAdditionalGatheringandRecreationAreas
• PlanfortheextensionofabikepathalongtheCarbonCreekChannel,in
conformancewiththeCity’sBicycleMasterPlan
• Identifyareaswherepublicplazas,paseos,andotheropenspaceamenities

canbeprovidedasnewdevelopmentoccursovertime,orasBeach
Boulevardisimproved
• Provideguidelinesforenhancedlightingtoreducecrime,andimprovesafety

andaestheticsinpublicspaces
• SupporttheimprovementtolocalparksservingtheSpecificPlanareato

makethemdesirablegatheringspacesinthecommunity
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DraftGuidingPrinciplesfortheSpecificPlan
PromoteSustainableDevelopmentandInfrastructureImprovements
• Createanincentiveprogramthatpromotesgreendevelopmentandinfill
projectsinthearea
• Promoteandstrengthenpublictransportationoptions
• PartnerwiththeCity’sPublicUtilitiesandPublicWorksdepartmentsto

ensureadequatesewer,water,andstormdrainfacilitiesmeetthefuture
demandsofthearea
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11/19/2015

PublicComment
• 10Minutes
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AdministrationandNextSteps
• NextMeeting:
• January27th
• 6:30to8:30
• WestAnaheimYouthCenter
• NomeetinginDecember

Seeyouatthetreelighting!
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Community Advisory Committee
January 27, 2016 6:30 p.m. to 8:30 p.m.
Meeting #5
West Anaheim Youth Center, 320 S. Beach Blvd., Anaheim

Agenda
Meeting Kick-Off
x Recap of Specific Plan Process
x Recap of Outreach at Tree Lighting Ceremony
x Update on High School Outreach
x Housing Tour
x Handout Revised Vision
Mobility
x Street Sections
o Discussion
Public Realm
x Pedestrian Zone (utility boxes, street trees, street furniture, bus shelters, etc.)
x Setbacks, Placement of Parking, Outdoor Dining
x Frontages
x Signage and Gateways (branding, creating a sense of place and arrival)
o Discussion
Public Comments
x Final ten minutes of meeting
Administration and Next Steps
x CAC Housing Tour
x Next Meeting February 24, 2016
o 6:30 pm. to 8:30 p.m. - West Anaheim Youth Center
o Opportunity Areas & Urban Design

CAC Meeting #5 | January 27, 2016 | 6:30 p.m. - 8:30 p.m.
West Anaheim Youth Center | 320 S. Beach Boulevard | Anaheim, CA 92804

Meeting Summary
The fifth meeting of the Beach Boulevard Specific Plan Community Advisory Committee
(Committee) took place on January 27, 2016 at the West Anaheim Youth Center at 320 S. Beach
Boulevard in Anaheim. The meeting took place from 6:30 p.m. to 8:30 p.m. and was open to the
public.
The agenda and presentation are available through the project web page
www.anaheim.net/improvetheboulevard, links are also provided below:
x Agenda
x Presentation
x Revised Draft Vision and Guiding Principles
x Pop-up Workshop #2 Summary
x Meeting #4 Summary
The meeting was facilitated by Karen Gulley of PlaceWorks (the lead project team consultant).
Project Team Members in Attendance:
PlaceWorks- Lead Consultant:
Karen Gulley- Project Manager
Peter Quintanilla- Senior Urban Designer
Suzanne Schwab- Assistant Project Manager
Fehr and Peers- Mobility Consultant:
Jason Pack- Principal
Paul Herrmann- Senior Engineer
City Staff:
Jonathan Borrego, Planning Services Manager
Susan Kim, Principal Planner
Gustavo Gonzalez, Associate Planner
Committee Members in Attendance:
Amanda Edinger
West District Neighborhood Council
Cynthia Hall
At-Large Seat
Esther Wallace
West Anaheim Neighborhood Development Council
Leodegario Barcenas West Anaheim Apartment Residents
Nathan Zug
Anaheim Religious Community Council
Phyllis Greenberg
Renew West Anaheim Committee
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Committee Members in Attendance (continued):
Jeff Weber
West Anaheim Residential Developer
Carol Judy
Anacapa Community Resident
Rod Pierson
Cherokee Senior Mobile Home Park Resident
Tiffany Welt
At-Large Seat
Shereen Ameri
At-Large Seat
Paul Cho
Illumination Foundation
Queen Kwembe
Project SAY (Save Anaheim’s Youth)
Committee Members Not Present:
William Judy
Anacapa Community Resident
Argus Lee
West Anaheim Commercial Developer
Denny Ahir
Motel Owner (Anaheim Lodge)
John Gupta
At-Large Seat
Max Aranki
Arab American Community Center
Todd Ament
Anaheim Chamber of Commerce
Javier Gonzalez
Anaheim Family YMCA
6 members of the public were also in attendance.
Karen Gulley reviewed the agenda for the evening and provided a recap of where we are on the
project timeline. Gus Gonzalez spoke next and provided a recap of the Pop- up Workshop at the
West Anaheim Tree Lighting Ceremony, an update on future outreach at three local high
schools, as well as details on the upcoming CAC Housing Tour. Jonathan Borrego also announced
that a City Council Workshop will be held in March that will brief the City Council on topics
related to West Anaheim including the Beach Boulevard Specific Plan process and the motels.
The Vision Statement for the Beach Boulevard Specific Plan, generated by the CAC, will be
distributed to councilmembers at the workshop.
The topic for the evening was the Public Realm which included a discussion about the publicright-of way of Beach Boulevard—public realm refers to the portion of the right-of-way that
extends from the front of the building on one side of the street to the front of the building on
the other. Karen walked the group through the zones that comprise the public realm which
include: the travel zone, pedestrian and landscape zone, and setback zone. She also went
through the existing layout of Beach Blvd.
Next Jason Pack led the group through a discussion regarding the travel zone. This part of the
presentation also looked at the existing conditions of Beach Blvd. He also discussed other
considerations for Beach Blvd. which include Caltrans standards as well as a truck route
designation. The CAC was asked to discuss future improvements such as mid-block crossings,
bikes, and medians.
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Members of the CAC discussed several ideas for the travel zone:
x Some wanted to remove a travel lane and create a dedicated bike lane. While others did
not want to change the number of lanes on Beach Blvd. due to concerns such as not
wanting additional traffic on parallel neighborhood streets, especially since there are
many schools in the area. The possibility of creating congestion and reducing the ability
to travel at a high speed was also mentioned. And along the same lines many felt that
Beach Blvd. is a regionally important roadway and that auto travel should be prioritized.
The group was divided as others continued to point out that people riding bikes on the
boulevard are already traveling in unsafe conditions and that by not providing a safe
means of travel for them the existing issue regarding safety for all users of the street will
not be addressed.
x Create consistency with a raised median down the length of Beach Blvd., eliminating
mid-block turning lanes.
x Add more mid-block crossings. Assess locations based on school district boundaries and
destinations on both sides of the street (transit stops, school locations, access points
into neighborhoods, etc.).
x Improve existing crossings at intersections- explore new high visibility treatments.
x Consider an option like Wilshire Blvd. in LA with a dedicated bike and bus lane.
x Improve safety- what about a fence like Atlantic Ave. in Long Beach? The new fence to
be installed by Caltrans should have some design treatment.
x Find a balance between making it safe without putting more traffic on our other streets.
Study travel patterns in more detail to understand potential changes in travel patterns
with improvements on Beach Blvd.
x Look at Oklahoma City. They are putting a focus on pedestrians and are working to
make all of their streets people friendly.
x Consider Buena Park and Stanton - this is a 1.5 mile stretch. Does putting a bike lane on
only this segment make sense? Bicyclists are using Beach Blvd. today. If a bike lane
were installed, how would it connect to Buena Park and Stanton?
x Also consider transit, catching a bus here can be hard to do, especially if you have to
cross the street to get to your stop.
The project team followed up throughout the discussion with additional information:
o The project team will start working with Caltrans soon to start discussions and see if
there is flexibility in the standards.
o Initial observation of traffic pattern is that most of the vehicular traffic is driving through
the area.
o Trade-offs: Keep in mind that any change will bring trade-offs, these could include more
congestion around peak travel times, but could also provide benefits such as more
visibility to businesses in the area, and slower traffic could mean a safer environment
for pedestrians and cyclists. Just as the continuation of raised medians could increase
safety, however, it will mean drivers will have to go up to a light to make a U-turn.
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o
o
o

Caltrans has proposed a fence for a portion of Beach Blvd.- staff will bring more
information to our next meeting.
Caltrans has also proposed an additional signalized crossing at W. Stonybrook Drive and
Beach Blvd. staff will also bring more information on this project to the next meeting.
At the request of the CAC an exhibit will be created highlighting the existing crossings
for our discussion at the next meeting.

The Committee prioritized 3 of items from their discussion:
x High visibility crosswalks with decorative treatment
x Median continuity
x Safety, such as the fence to prevent jaywalking
Peter Quintanilla led the group through the pedestrian/landscaping and setback zones. This part
of the public realm looks at the sidewalk and private property setbacks. The
pedestrian/landscaping zone includes things like benches, trees, utility boxes, bus shelters, etc.
Existing conditions were discussed and the group started to brainstorm some things to consider.
Ideas for the Pedestrian/Landscaping Zone included:
x Undergrounding of the poles and powerlines, even if you successfully navigate your way
through them on the sidewalk you still have to look out for perched birds above.
o While this is a good idea and something Public Works is looking into it will be a
very expensive and difficult task because Southern California Edison is also a
part owner of the utility poles with large transmission lines that run through the
area. Since they do not service Anaheim they do not have incentive to
underground the poles nor can they benefit from rule 21 money. The City is
discussing this and we will keep you updated.
o Undergrounding the utility poles was a high priority for CAC members.
x Reposition items that are currently in the way, for example boxes and bus shelters.
Next the group talked about the setback zone. Existing conditions on the street vary. Examples
that were discussed included the WalMart parking lot and CVS site. Residential examples
included some of the existing apartments along Beach Blvd. and what could be done in their
setback area or even on the building façade to create a safer friendlier environment. Peter also
walked the Committee through a discussion of frontages—the architectural features of the
building front, such as a stoop, terrace, or forecourt. He also spoke about the concept of eyes on
the street—giving the impression that someone is “watching” the street through design features
such as entry doors, visible yards, and the windows of the most active rooms in a home like the
living room or kitchen.
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The Committee discussed several topics related to the Setback Zone and Building Frontages:
x Is there a City standard for parking lot lighting (i.e. a lumens requirement)? If not could
we put something like that into this plan?
o There is not a City standard and this could be considered for the specific plan.
x CVS landscaping doesn’t add to the street and even the residents have tried to work
with the store to get trees, bushes, etc. trimmed. Their drive-through is also a concern.
Parking requirements factor into a lot of the commercial sites which is what might have
factored into the design of CVS. Can we fix it and prevent it from happening on other
properties?
o Yes the specific plan will provide regulation of setbacks, parking, and standards
for landscaping.
x Won’t the building frontages depend on the type of street? If Beach Blvd. remains a
highway wouldn’t building designs be different?
o Absolutely and that is where a type like the terrace could work.
x The terrace frontage seems like an interesting type that could work on Beach Blvd. It has
recently been done in Costa Mesa on 17th and Superior, which is a very busy
intersection. It works well and looks good. Also like the forecourt.
x The setback standards should consider the feasibility of development. Although these
frontages look nice they may not work for infill development if the setbacks are too
high. Builders have to use every sq. ft. to make a project pencil out. If the standards
propose something like a 20’ setback new development won’t be possible. Buyers
should also be factored in too, right now it would be impossible to sell a unit facing
Beach Blvd.—people want more privacy and security.
x We should also be thinking about mixed-use and professional buildings. If we could
attract more people to work here they will support more services and restaurants.
x The hospital is also a big opportunity and many people who work or visit the hospital
leave the area for a meal.
x One of the biggest problems with Beach Blvd. is that nothing faces the street. Ventura
Blvd. in LA is a good example of a busy street where residences and businesses actively
face the street and the neighborhoods have easy access to the corridor.
x Buena Park is also a good example of night life and restaurants creating eyes on the
street because so many people are out and active on the Beach Blvd.
Due to engaging group discussions the meeting ran out of time to get through the entire
presentation so the discussion regarding branding and signage was held and will be carried over
to the next meeting.
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Public Comments:
The meeting provided time for members of the public to speak. Six members of the public were
present. Below is a recap of the comments they shared with the Committee and Project Team:
x Beach Blvd. seems like a mish-mash of things. As a resident and homeowner I would
like to see more cohesiveness. Luckily we still have fairly high housing values although
my family often considers moving because we go out of this area for everything,
residents here have no place to shop or restaurants. We go to downtown Fullerton and
Brea. Beach Boulevard needs to have a safe bicycle facility that is accessible to
residents.
x Question for Staff: you mentioned a meeting with Caltrans? What discussions have
already taken place and when will the meeting be? Could you please provide more
details?
o We are just beginning the process and have only had informal conversations
with the local Caltrans representative. There is nothing scheduled at this time
but we anticipate scheduling a meeting in the near future.
x I think you’ll have a difficult time getting anything to change on Beach Blvd. without
undergrounding the power lines and removing the utility poles. That should be a
priority. Also as an avid cyclist (5 time iron man) and local resident Beach Blvd. is not a
place to put a bike lane and I don’t want to see reduced traffic capacity.
x A short discussion also took place regarding riding a bike on the sidewalk and the Project
Team confirmed that while it is not encouraged it is technically not illegal to ride your
bike on the sidewalk. The ability and safety of doing so given the existing conditions in
the sidewalks was a point of discussion.
The meeting concluded with a reminder of the CAC Housing Tour on February 6th. Details will be
e-mailed to the CAC. The next meeting for the CAC will be March 23, 2016 at the West Anaheim
Youth Center from 6:30 p.m. to 8:30 p.m.
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BEACH BOULEVARD SPECIFIC PLAN
REVISED DRAFT VISION STATEMENT
January 2016
This is a vision for how the Beach Boulevard Specific Plan area will look 25 years from now. The changes
are expected to take place over the next 25 years, with key improvements being prioritized for early
action. The target timeframes for the changes envisioned are documented at the end of this Vision
Statement (Table 1).
The Beach Boulevard corridor area is the heart of West Anaheim. It is safe, attractive, and
economically thriving. It is both a destination and a gateway to the city. The corridor has a unique
blend of businesses that serve local residents and draw nearby tourists. Together with its
neighborhoods of new and established homes of a variety of housing types, there is a sense of
community that creates a desirable place to live, work and socialize.
Many residents have planted deep roots here, and the established neighborhoods of West Anaheim are
the corridor’s anchor. Clusters of retail shops, restaurants, coffee houses, and other local-serving
businesses along the corridor create fun places to gather with friends and family. Grown children come
back to live, work, start businesses, and raise families because of their strong ties to the community and
desirability of the neighborhood.
The first time you see this segment of Beach Boulevard, you know you have arrived someplace special.
What used to be a high-speed highway with incompatible uses and underutilized properties has been
transformed to a thriving commercial and residential corridor that is inviting and safe to walk, cross, ride
a bike, or take transit. Wide sidewalks with trees provide shade, and upgraded transit stops are routinely
used by residents, workers, and tourists. Numerous plazas, paseos, pocket parks, and outdoor eating
areas have sprung up as an integral part of each new development project. New bike facilities in West
Anaheim connect to a citywide system of bike paths connecting schools, parks, and destinations along
the boulevard. Improved lighting, landscaping, and signage add to the appeal and enhance safety of the
boulevard. These improvements also promote a healthy lifestyle throughout the West Anaheim
community.
The improvements to Beach Boulevard have created a setting for new high-quality residences along the
corridor. This housing has replaced aging and obsolete buildings and added new life and activity to the
street. The new housing compliments the mix of uses along the corridor and is compatible with adjacent
to single-family homes. This new housing supports local businesses, provides a
range of housing types, increases our property values, and meets the high
demand for housing in our community.

The remaining motels have been re-positioned to support local tourists from Anaheim and Buena Park.
They offer a quality lodging experience to people who are attracted to the local businesses and
amenities.
Our community pride is unmistakable—just attend a community event, look at our neighborhoods and
streets, or talk with a local business owner. This corridor is truly the heart and hub of West Anaheim.

REVISED DRAFT GUIDING PRINCIPLES
January 2016
These are the principles that will guide the preparation of the Specific Plan’s provisions related to land
use, urban design, zoning, mobility, infrastructure, and recommendations for implementation.
Improve the Boulevard
x
x
x
x
x

x
x

Coordinate with Caltrans to redesign the right-of-way as a “complete street” that supports all
users—pedestrians, bicyclists (possibly), transit users, cars, and trucks
Ensure that the redesign of Beach Boulevard continues to facilitate regional through-traffic to
freeways and other cities in the County
Identify complete street improvements for the intersecting streets (Lincoln, Ball, Orange)
Identify a new location(s) for midblock crossing to provide more convenient pedestrian access to
places
Develop a beautification program that includes design guidelines, development standards, and
financing strategies to improve the streets and sidewalks by addressing elements such as
lighting, landscaping, signage, and street furniture
Coordinate with the cities of Buena Park and Stanton to ensure that the improvements are
coordinated and complementary
Coordinate with Anaheim Public Utilities and Southern California Edison on the undergrounding
of overhead utility lines

Improve Safety and Living Conditions
x
x
x

Explore new technology to deter crime along the corridor (such as enhanced lighting and
security cameras)
Require new development to apply Crime Prevention Through Environmental Design (CPTED)
concepts in site design and building design for new development
Continue to work with the Police Department, Community Services
Department, and other social service groups to identify how the

x

x

x

Specific Plan can help to address the issue of providing temporary and permanent housing
and/or services for the homeless and families living in motels
Continue to work with the Police Department and Community Services Department to
encourage homeless individuals within the area to access emergency shelters, transitional
and/or supportive housing, and related services
Continue to work with Code Enforcement and the Police Department to identify how the
Specific Plan can help address the issues related to illegal and undesirable activities along the
corridor
Continue to work with the Police Department and community members to maximize the
benefits of Community Policing

Boost the Economy
x

x
x
x
x
x
x
x

Prioritize development of the Westgate site and work with the developer to attract desirable
retail and restaurant uses that serve the local community and capitalize on the proximity to
Buena Park’s entertainment district
Work to ensure that the Westgate project creates a sense of place and serves as a pleasant
gathering area for West Anaheim residents
Identify other areas along the corridor where the Specific Plan should prioritize retail
development and develop incentives to make it happen
Dedicate staff resources, as feasible, to focus on economic development within the Specific Plan
and bringing in new businesses and development
Allow for a variety of new residential development—in the right locations—to boost demand for
quality restaurants, coffee houses, grocery stores and other food/beverage and retail venues
Provide economic incentives to increase the rate of new business formation, to attract
businesses to the area, and to lower the area’s unemployment rate
Encourage investment in the area by incentivizing infill development
Explore the opportunity to create a Business Improvement District to facilitate public
improvements in the area

Promote and Brand the Corridor
x
x
x

Capitalize on West Anaheim’s proximity to entertainment venues such as Knott’s Berry Farm,
Adventure City, and others to promote the corridor as a unique place for shopping and dining
Develop a compelling brand (a distinctive name, place and feel) to promote the West Anaheim
community and the Beach Boulevard corridor
Encourage youth in the area to get involved with the Specific Plan process and beyond and give
them a direct stake in the future of their neighborhoods

Provide for a Balanced Mix of Uses
x
x
x
x
x

Attract additional retail uses and services that meet the needs of the West Anaheim community
Promote an environment that is attractive to destination retail, such as local food artisans and
other specialized retailers
Allow for a range of housing (stand-alone or in mixed uses) that activates the corridor, but fits in
with the street and adjacent residential
Promote the establishment of hospitality uses that cater to tourists
Ensure that permitted and conditional uses allowed in the Specific Plan support the vision for
Beach Boulevard

Create Additional Gathering and Recreation Areas
x
x
x
x
x

Plan for the extension of a bike path along the Carbon Creek Channel, in conformance with the
City’s Bicycle Master Plan
Identify areas where public plazas, paseos, and other open space amenities can be provided as
new development occurs over time, or as Beach Boulevard is improved
Provide guidelines for enhanced lighting to reduce crime, and improve safety and aesthetics in
public spaces
Support improvements to local parks serving the Specific Plan area that will make them
desirable gathering spaces for the surrounding neighborhoods
Encourage additional amenities and programming for seniors in the area, including the
possibility of joint-use of the facilities at the Youth Center

Promote Sustainable Development and Infrastructure Improvements
x
x
x

Create an incentive program that promotes green development and infill projects in the area
Promote and strengthen public transportation options
Partner with the City’s Public Utilities and Public Works departments to ensure adequate sewer,
water, and storm drain facilities meet the future demands of the area
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ProjectTeam
• City:
• JonathanBorrego,AICP |PlanningManager
• SusanKim,AICP |PrincipalPlanner
• GustavoGonzalez,AICP |AssociatePlanner
• PlaceWorks:
• KarenGulley|ProjectManager
• SuzanneSchwab,AICP |AssistantProjectManager
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Tonight’sAgenda
• MeetingKickͲoff
• Recapofwhereweareatintheprocess
• RecapOutreachBoothatTreeLightingCeremony
• UpdateonHighSchoolOutreach
• HousingTour

• PublicRealm
• PublicComments
• NextSteps
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WorkPlan
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TreeLightingPopͲUpBooth
• Approximately100attendeesapproachedthe

booth
• 94peoplecompletedthesurvey
• Summaryintonight’spacket
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HighSchoolOutreach
• WesternandSavannahaveshowninterest
• StillwaitingforaresponsefromMagnolia
• Anticipateoutreachwithinthenextmonthor

two
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HousingTour
• February6th
• Selfguidedtouroptionis

alsoavailable
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PublicRealm
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ExistingConditionsͲ BeachBlvd

• Utilitiesnotlocatedconsistentlyalongsidewalk
• ReducedclearͲzoneforwalkinginseverallocations
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DiscussiononChangestoPublic
Realm– TravelZone
• WhatcanbedoneunderCaltransstandards?
• WhatcanbedoneunderCitystandards?
• Whatotherchangesarepossibleordesirable?

MidͲblockcrossings?Bikelanes?Improved
crosswalks?
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ExistingConditions
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BetterPedestrianCrossings?
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BetterBicycleFacilities?
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HarborBlvdͲ SantaAna
(recentImprovements)
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(recentImprovements)
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DiscussiononChangestoPublic
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thesidewalkarea?
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Furniture?
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BetterTransitFacilities?
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DiscussiononChangestoPublic
Realm– SetbackZone
• Howshouldcommercialbuildingsrelatetothe

street?
• Howshouldresidentialbuildingsrelatetothe
street?
• Designstandardsneedtoconsider:residentsafety,
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SetbacksͲ Commercial
250’ from sidewalk
1- Car environment
2- Hot asphalt
3- Nigh time safety concerns
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SetbacksͲ Commercial

1-Car environment
2- Noise
3- Cars travel at high speed

1-Car environment
2- Hot asphalt
3- Nigh time safety concerns
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SetbacksͲ Commercial

1- Nigh time safety concerns
2- Building set back from street
at least 60’
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SetbacksͲ Residential
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OtherResidentialFrontageTypes
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Community Advisory Committee
Meeting #6

March 23, 2016 6:30 p.m. to 8:30 p.m.
West Anaheim Youth Center, 320 S. Beach Blvd., Anaheim

Agenda
Meeting Kick-Off
x Recap of Outreach
x Recap of City Council Workshop
Land Use
x Recommended Areas of Change
o Discussion
Branding and Architectural Style
o Discussion
Public Comments
x Final ten minutes of meeting
Administration and Next Steps
x WAND Annual BBQ
o Saturday May 14th 10 am to 4 pm | Twila Reid Park
x Next Meeting May 25, 2016
o 6:30 p.m. to 8:30 p.m. West Anaheim Youth Center

CAC Meeting #6 | March 23, 2016 | 6:30 p.m. – 8:30 p.m.
West Anaheim Youth Center | 320 S. Beach Boulevard | Anaheim, CA 92804

Meeting Summary
The sixth meeting of the Beach Boulevard Specific Plan Community Advisory Committee
(Committee) took place on March 23, 2016 at the West Anaheim Youth Center at 320 S. Beach
Boulevard in Anaheim. The meeting took place from 6:30 p.m. to 8:30 p.m. and was open to the
public.
The agenda and presentation are available through the project web page
www.anaheim.net/improvetheboulevard, links are also provided below:
x Agenda
x Presentation
The meeting was facilitated by Karen Gulley of PlaceWorks (the lead project team consultant).
The meeting kicked off with an introduction from Karen.
Project Team Members in Attendance:
PlaceWorks- Lead Consultant:
Karen Gulley- Project Manager
Suzanne Schwab- Assistant Project Manager
City Staff:
Jonathan Borrego, Planning Services Manager
Susan Kim, Principal Planner
Gustavo Gonzalez, Senior Planner
David Gottlieb, Community Investment Manager
Committee Members in Attendance:
Amanda Edinger
West District Neighborhood Council
Esther Wallace
West Anaheim Neighborhood Development Council
Javier Gonzalez
Anaheim Family YMCA
Jeff Weber
West Anaheim Residential Developer
Phyllis Greenberg
Renew West Anaheim Committee
Rod Pierson
Cherokee Senior Mobile Home Park Resident
Shereen Ameri
At-Large Seat
Tiffany Welt
At-Large Seat
Leodegario Barcenas West Anaheim Apartment Resident
Nathan Zug
Anaheim Religious Community Council
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Committee Members Not Present:
Argus Lee
West Anaheim Commercial Developer
Carol Judy
Anacapa Community Resident
Denny Ahir
Motel Owner (Anaheim Lodge)
Cynthia Hall
At-Large Seat
John Gupta
At-Large Seat
Max Aranki
Arab American Community Center
Paul Cho
Illumination Foundation
Queen Kwembe
Project SAY (Save Anaheim’s Youth)
Todd Amet
Anaheim Chamber of Commerce
William Judy
Anacapa Community Resident
An overview was given of recent outreach including the housing tour, high school workshops,
and developer roundtable. The housing tour took place on February 6th; five Committee
participated, and an option for a self-guided tour was available. The purpose of the housing tour
was to give the Committee ideas of possible residential developments in the project area.
Ongoing mobile workshops with high school students started in February with Western High
School, which took place on February 25th. The AP Government/Economics class engaged in an
activity to design a parcel at the corner of Beach Boulevard and Ball Road. Future workshops
include Savanna High School on March 24th and Magnolia High School on April 21st.
The Developer Roundtable took place on February 26th at the PlaceWorks office in Santa Ana.
There were representatives from ten companies that included residential, office, and retail
developers and brokers. Key members of City Staff as well as Mayor Tait attended. The
discussion revolved around what uses could be viable on Beach Boulevard, opportunities for
residential development, and ideas to make Beach Boulevard an appealing place as a place to
invest. Important themes that resulted from the developer roundtable included:
x
x
x
x
x

Aesthetics and utility undergrounding are key improvements
Motels on Beach Boulevard need to turn over to a higher and better use
Beach Boulevard needs a brand
Crime and homeless community are critical issues than need to be addressed
A discussion of the current residential market as well as current and future buyers

Next, Jonathan Borrego gave a recap of the City Council workshop on March 3rd. A video of the
workshop can be found online. The workshop included an update on the Specific Plan project
status as well as a discussion of potential motel strategies. During the workshop, the City Council
made it clear that investment along Beach Boulevard and the West Anaheim community should
receive as much attention as the Platinum Triangle and Disneyland Resort areas. There have
been large public investments and lots of incentives and direction to think big in regards to
options and improvements for the corridor and the Council is in support of a plan to create
change.
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The workshop also gave an update on how to develop a strategy to stop the negative effects of
motels. The city will report back in 60 days on how to address illegal activity and code
enforcement violations. Anyone interested in ideas for strategies on how to address these issues
are encouraged to watch or listen to the workshop. Some ideas include:
x
x
x

Create a quality rental housing program similar to the program already in effect for
rental housing in the City
This would allow code enforcement staff address to the living conditions of motels,
similar to apartments, since many of the motels provide rentals longer than 30 days and
operate as long-term housing
Implement a motel permit program similar to the City of Chula Vista
o The permit has to be renewed annually and ensures that they operate in a
responsible manner
o This could encourage alternative uses for motel owners

There are very few land uses that will encourage motels to convert to other uses. Lyndy’s motel
was recently sold and a car wash is proposed to replace it.
Any program implemented by the City Council to deal with this issue will work together with the
Beach Boulevard Specific Plan.
Next, David Gottlieb from the Community and Economic Development gave an update on the
status of the Westgate site. A preliminary site plan was shared with the group and can be found
in the PowerPoint presentation. The Westgate disposition was approved by the state as well as
all other land owned by the City. A Development Agreement with Zelman (developer of the site)
is currently being negotiated. This site plan is currently entitled. The plan includes 300,000
square feet of retail/commercial uses, with the parking lot serving as the cap for the landfill. A
more refined plan will go to the City Council and will also be available to community once it
comes back from the developer and has been reviewed by City staff.
A Committee member expressed concern about this plan, saying that it is uninspiring and does
not have vision. The plan includes big box stores and lots of parking, but the committee wants a
more pedestrian friendly area that has more of a “flow”. David said there will be a public plaza
area at sites E, F, G, H, and I (see site plan). Others, like site B, could be a food store.
David further explained that the economics of the area and cost of building on the landfill will
ultimately determine what is built at the Westgate site and when, but the City and developer
are working to balance costs with sales tax revenue and community needs. The developer
recognizes that retail has changed in the last few years. The site could include less retail or other
commercial uses, currently the site is planned for the maximum use, but that could be reduced.
Site A includes 126,000 square feet, but since the market is different from when the preliminary
site plan was proposed it is likely that the site will not have just one user. Ultimately, there will
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be flexibility in the site, but market and rents will be a large deciding factor about what goes
there.
Land Use
Next the group moved on to the discussion of potential land use changed for the area. Karen
reviewed the degrees of consensus with attendees as a reminder that the Committee was not
being asked to vote or come to an agreement on land uses but rather that everyone was
encouraged to express their ideas and provide feedback on the options presented.
The General Plan was used to set the stage, and attendees were asked to focus on key changes
and big ideas, not a parcel-by-parcel discussion. For Beach Boulevard, it was suggested that the
corridor be broken into two or three districts and each will be considered with a focus on future
potential. By breaking the corridor into districts, it will help create a plan that has tailored uses
and standards. The Committee indicated that this idea was a good starting point.
Next, Karen walked the group through the proposed areas of change starting with midblock
motel sites along Beach Boulevard. The current zoning for the motel lots is commercial. The
current General Plan designations of up to thirteen dwelling units per acre doesn’t work to
incentivize change. Yield studies have been prepared to see what housing types will fit and what
density is needed to make them feasible. The suggestion was made that perhaps the density
should be more like 30 to 36 dwelling units per acre. Karen reiterated that the Specific Plan
guides form and use, and that the Plan will address how to relate new buildings to existing single
family residences.
The Committee went through a few example projects that were visited on the Housing Tour to
see how/if they could be implemented on Beach Boulevard. Some recommendations and
concerns about these ideas included:
x Suggestion that instead of setting height restrictions, set based on stories
o In order to add an architectural element, more than 35 feet would be needed
x Concern about the cost of the motel sites and whether they would convert at this
density
o Incentives to make this use viable could include:
 Land assembly
 Code enforcement
 Reduced permitting cost and time
o How do we make this market feasible?
x Parking would be an issue
o Suggestion to have it self-parked- street parking on Beach Boulevard is
prohibited
x Could the hotel uses stay if they were improved?
o Like the Buena Park Hilton
o A Hilton would probably not be feasible, but another hotel that is nicer than
current motels could be
x Concern about who would want to live in the 3 story buildings
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o
o

x

x

Millennials are likely demographic
An example of this type of housing can be seen on Anaheim Boulevard, it has
been around for about 15 years and has been very successful
o The demographics for the city would probably support this
Worries that tall hotels or townhomes would be looking down into single family
residences
o There would be development standards preventing very tall buildings, but even
a 2 story home is looking into someone’s yard
o Setbacks, side on, landscaping, and other tools can be used to create more
privacy
o Windows can be street facing instead of looking at single family residences
behind parcel and/or can be placed for privacy while still providing natural light
Will adding residential have an impact on school districts?
o School enrollments are down
o Council met with Centralia school district earlier in the week and they were
excited to hear that more residential could be added to the area

Next, the group moved on to office uses. An option was presented to create a residential
overlay at Orange Avenue and Beach Boulevard; the medical office use could stay but if the
owner and market wanted, but it could convert to residential in the future through
implementation of the overlay.
x There was concern about including more apartments in this area, and a statement was
made that “apartments tend to draw more low-income residents, which doesn’t fit the
vision for the future Beach Boulevard.”
o However, the team explained that the opposite is happening in the market, such
as Stanton Plaza up the street which forced nearby apartments to upgrade in
order to compete.
x The Committee also wants to see new development that will fit the neighborhood, look
good, and stand the test of time.
x Another concern for more residential is that there is already a lack of areas for residents
to shop.
o While one area of the plan may discuss adding residential, there is another area
of the plan that is considering retail and commercial uses which are discussed
later in this presentation.
x It was also discussed that the existing parking garage could be maintained or integrated
into a new residential project.
The next land use change introduced a mixed-use overlay at the corner of Beach Boulevard and
Lincoln Avenue on two corners across from the Westgate site. These areas include the existing
Wal-Mart and Goodwill as well as the parcels across Lincoln including a site owned by the City,
an existing car wash, two motels, and existing retail. Implementing an overlay will not make the
existing uses non-conforming.
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The Committee also brought up open space, asking how that would be integrated. The point
was made that denser housing won’t provide individual yards and residents will need outdoor
space. Paying in lieu fees won’t fix this. Another Committee member offer that millennials like
public open spaces better than private backyards.
Another member asked if additional office uses were considered. The market study for office in
this area indicated that demand is weak. Still, if the land is zoned as mixed-use or commercial, it
would allow office, so there is flexibility.
That led into a discussion regarding commercial use. Karen suggested maintaining the General
Plan focus of commercial uses at major intersections, which is consistent with the uses at Beach
and Ball, Beach and Lincoln, and Beach and Orange. The Beach Boulevard and Ball Road
intersection could be a good opportunity for reinvestment. Property owners are currently being
contacted. A Committee member made the comment that, “current commercial uses include
things like a car wash and junk yard; residential uses are held to higher standards than
commercial uses, and that needs to be changed.” The group agreed that holding commercial
uses to higher standards could certainly revitalize the market.
Branding
The Committee was then asked about how to brand Beach Boulevard. Garden Grove was used
as an example since it “borrowed” its brand from the Resort area of Anaheim. There is a
possibility to draw some branding from Buena Park, like the lights around the trees. It was noted
by the Committee that the lights make the area stand out, make it well-lit, and more safe.
Jonathan reported that the Mayor’s office is currently working with all of the Beach Boulevard
cities from La Habra to Huntington Beach regarding the creation of a brand for Highway
39/Beach Boulevard.
One idea presented for the branding of Anaheim’s segment of Beach Boulevard was to preserve
and repurpose old motel signs. Some of the Committee members expressed concerns that the
signs do not represent the things that are good about their community. Several referred to the
signs as “sleazy”. A few followed up that even if they were repurposed, their original use would
be hard to get past. Some liked the idea of saving the architecture and history of the area, but
thought that maybe they could be used in new development not within the medians as the
theme for the area.
Other branding ideas included intersection treatments, unique cross-walks, and street furniture.
City staff encouraged the Committee to submit ideas and examples to come up with a theme for
the area- we have a blank slate and certainly don’t have to draw from the past. The Arbor on El
Toro Road in Lake Forest was also brought up as an example.
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Public Comment
The meeting was then opened for public comment. There were six community members
present. One community member said that they liked the idea of Beach Boulevard being taken
over by city from Caltrans. They would like to see the Beach and Lincoln and Beach and Ball
intersections as hubs with more “mellow in the middle.” Other community members stated
disapproval for the Westgate site, expressed concern that special paving treatments won’t hold
up to the heavy use of Beach Boulevard, and liked the idea of collaboration with other
communities to revitalize Beach Boulevard.
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The meeting concluded with a reminder that there would be no April meeting, and that the next
meeting would be on May 25th at the same time and place. An announcement was also made to
attend the WAND BBQ on May 14th from 10am to 4pm at Twila Reid Park, the Specific Plan
project will have a booth at the event.
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Citizen Advisory Committee (CAC) Meeting #6
West Anaheim Youth March 23, 2016

1

Project Team
• City:
• Jonathan Borrego, AICP | Planning Manager
• Susan Kim, AICP | Principal Planner
• Gustavo Gonzalez, AICP | Senior Planner
• PlaceWorks:
• Karen Gulley | Project Manager
• Suzanne Schwab, AICP | Assistant Projectt Manager

2

Tonight’s Agenda
• Meeting Kick-off
• Updates on Outreach Efforts
• Update on City Council Workshop

• Land Use Discussion
• Branding

• Public Comments
• Next Meeting
3

Housing Tour
• February 6th
• 5 CAC members participated

• Self guided tour option was also available

4

High School Outreach
• Outreach to Western was February 25th
• Savanna March 24th

• Classroom engaged in an activity to design a

parcel at the corner of Beach and Ball

5

Developer Roundtable
• Representatives from 10 companies
• Included residential, office, and retail

developers and brokers
• Key members of City staff as well as Mayor Tait

6

City Council Workshop
• Took place on March 3rd
• Staff gave Council an update on the project
• Council gave staff direction to move forward

with a strategy for the motels and commitment
to investing in Beach Boulevard improvements
7

Status of Westgate Site

8

Land Use
• General Plan

9

Degrees of Consensus

10

Land Use Districts
• Propose 3 distinct

areas
• Draw from adjacent
uses, such was
entertainment in
Buena Park
• Help to lay the
foundation for future
standards and uses

11

Land Use: Areas of Change
• Proposed Land Use Changes
• Residential
• Overlays
• Mixed Use
• Office
• Commercial/Retail
12

Land Use: Motel Sites
• Existing General Plan

designation does not work
• Prepared yield studies to
understand site design and
product options
• Specific Plan will guide
form and use
• Development Standards of
the Plan will consider the
relationship of new
development to existing
single family residential
13

Residential Example: Motorcourt
The Domain
3 Stories
30 du/ac

14

Residential Example: Townhome
Turnberry
3 Stories

15

Residential Example: Flats
Pradera 3 Stories about 34 du/ac

16

Land Use Discussion
Recommendation
• 3 stories with possible incentives for land
assembly
• Development Standards to address rear
adjacency to single family homes

17

Land Use: Residential Overlay
• Overlay on Medical

Office
• Preserve
Nursing/Senior Care
Facilities
• Allow market to
determine highest
and best use in the
future
18

Land Use Discussion
Recommendation
• Overlay to allow for up to 4 stories along Beach
and Orange, stepping down in height towards
single family uses
• Could include reuse and façade upgrades for
the parking structure

19

Land Use: Mixed Use
• Overlay at the corner

of Beach and Lincoln
• Capitalize on the
Westgate site
• Allow for future retail
and residential in
response to the
market
20

Land Use: Mixed Use
• Overlay at the corner of

Beach and Lincoln
• Capitalize on the
Westgate site and Youth
Center
• Opportunity for
significant land
assembly
• Allow for future retail
and residential in
response to the market

Land Use Discussion
Recommendation
• Mixed-use overlay to allow for 3 to 4 stories
along Beach and Lincoln, stepping down in
height towards single family uses
• Creates an activity node in the northern district

22

Examples
Mixed Use and Residential
Up to 4 stories

23

Land Use: Commercial
• Maintain General Plan focus of commercial

nodes at intersections
• Provide stronger standards and guidelines to
ensure quality design and tailor uses

24

A Brand for Beach??
Garden Grove Example

25

Signage and Gateways

26

Las Vegas Example

27

Beach Boulevard Example

28

Intersection Treatment

29
29

Public Comment
• 10 Minutes

30

Administration and Next Steps
• Next Meeting:
• No April Meeting
• May 25th
• 6:30 to 8:30
• West Anaheim Youth Center

• Mark Your Calendar! WAND 20th Annual BBQ
• Saturday, May 14
• 10 am to 4 pm
• Twila Reid Park
31

Community Advisory Committee
Meeting #7

May 26, 2016 6:30 p.m. to 8:30 p.m.
West Anaheim Youth Center, 320 S. Beach Blvd., Anaheim

Agenda
Meeting Kick-Off
x Recap of Outreach
x Pending Projects
Land Use
x Draft Land Use Plan Map and Designations
x Draft Key Zoning and Design Standards
o Development and Design Requirements
 Discussion
Public Comments
x Final ten minutes of meeting
Administration and Next Steps
x Planning Commission Workshop
o Monday, June 13th 5 p.m., City Council Chambers, 200 S. Anaheim Blvd.
x Next Meeting Wednesday June 26, 2016
o 6:30 p.m. to 8:30 p.m. West Anaheim Youth Center

CAC Meeting #7 | May 26, 2016 | 6:30 p.m. – 8:30 p.m.
West Anaheim Youth Center | 320 S. Beach Boulevard | Anaheim, CA 92804

Meeting Summary
The seventh meeting of the Beach Boulevard Specific Plan Community Advisory Committee
(Committee) took place on May 26, 2016 at the West Anaheim Youth Center at 320 S. Beach
Boulevard in Anaheim. The meeting took place from 6:30 p.m. to 8:30 p.m. and was open to the
public.
The agenda and presentation are available through the project web page
www.anaheim.net/improvetheboulevard, links are also provided below:
x Agenda
x Presentation
The meeting was facilitated by Karen Gulley of PlaceWorks (the lead project team consultant).
The meeting kicked off with an introduction from Karen.
Project Team Members in Attendance:
PlaceWorks- Lead Consultant:
Karen Gulley- Project Manager
Suzanne Schwab- Assistant Project Manager
City Staff:
David Belmer, Planning and Building Director
Jonathan Borrego, Planning Services Manager
Gustavo Gonzalez, Senior Planner
Committee Members in Attendance:
Amanda Edinger
West District Neighborhood Council
Esther Wallace
West Anaheim Neighborhood Development Council
Jeff Weber
West Anaheim Residential Developer
Phyllis Greenberg
Renew West Anaheim Committee
Rod Pierson
Cherokee Senior Mobile Home Park Resident
Shereen Ameri
At-Large Seat
Nathan Zug
Anaheim Religious Community Council
Leodegario Barcenas West Anaheim Apartment Resident
Committee Members Not Present:
Argus Lee
West Anaheim Commercial Developer
Carol Judy
Anacapa Community Resident
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Denny Ahir
Cynthia Hall
John Gupta
Max Aranki
Paul Cho
Queen Kwembe
Todd Ament
William Judy
Javier Gonzalez
Tiffany Welt

Motel Owner (Anaheim Lodge)
At-Large Seat
At-Large Seat
Arab American Community Center
Illumination Foundation
Project SAY (Save Anaheim’s Youth)
Anaheim Chamber of Commerce
Anacapa Community Resident
Anaheim Family YMCA
At-Large Seat

Gus gave the group an overview of recent outreach events including the High School Pop-Up
Workshops as well as the WAND BBQ Pop-Up Workshop. A summary of these workshops can be
found on the Community Workshops webpage.
He noted the final High School outreach, which took place on April 21st at Magnolia High School.
The Project Team met with the school’s Friday Night Live club. The student’s participated in the
same exercise—to design a parcel at the corner of Beach Blvd and Ball Rd—that had also been
used at Western and Savanna High Schools.
The West Anaheim Neighborhood Development (WAND) Western Barbeque took place on May
14, 2016. The Pop-Up workshop engaged the public in a couple of activities that provided the
project team with additional input for the Specific Plan. A summary of the event was distributed
to the Committee and is also available on the Community Workshop webpage.
Next, Gus also gave an update on pending projects in the area. The first item discussed was the
addition of a skate park to Schweitzer Park. The Community Services Department is currently
working on implementing the park improvement and a preliminary visual simulation of the skate
park was shared with the group. The second update covered the Westgate site and the
northeast corner of Beach Blvd and Lincoln Ave. The project team let the group know that
Community and Economic Development Department was still working with the developer
(Zelman Corp.) to refine the site plan and that the City will continue to keep the Committee
updated as they get further along in the process.
Karen then led the group through the main topic of the evening, the proposed land use plan.
Overall, eleven land use designations are proposed for the Specific Plan area. Many of the
designations are similar to uses that are provided in the City’s General Plan, but others are new
zones. Each land use designation description was shared with the Committee and then a
preliminary set of development and design standards for each were also discussed. The recap
below follows the PowerPoint presentation shared with the group, bulleted text summarizes the
Committee’s discussion regarding each proposed designation and accompanying set of
standards.
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Low-Medium Residential
Provides for attached single-family, multifamily, and mobile homes between 6.5 and 18 dwelling
units per acre. Proposed development standards for this designation reflect the City’s current
Zoning Code.
x How about height- is 40 feet current code?
o Yes, we can look at reducing it but we don’t anticipate anyone building to that
height especially with the design requirements when properties are located
adjacent to single family residential zones.
x What about revised parking standards for this designation? Isn’t the City doing a study?
o Yes, the City conducted a study to reduce parking standards for non-residential
uses. For residential we are looking at small lot and private street development
standards, not at single-family. At this time the City’s parking standards for this
designation seem appropriate. For commercial uses the study found that retail
establishments are over parked including centers that have a high number of
food uses. The revised parking standards will be going to Council soon for
approval.
x What about requirements for garages?
o The standards of the plan will include requirements for garages for new
development. The standards discussed today are high level and include
setbacks, height, and parking.

Medium Residential
Provides for quality, well-designed multifamily living environments. Allows for density between
18 and 36 dwelling units per acre. Proposed development standards for this designation reflect
the City’s current Zoning Code.
x Why up to 36 dwelling units per acre? We already have too many apartments.
o This designation was kept in existing locations and only added over motel sites.
You may remember from out last meeting that a developer would actually need
a density greater than this to make a project viable on a motel site. We are
hoping that by getting the density a litter higher (currently the General Plan
designation allows for 13 du/ac maximum) and with some incentives from the
City, these properties will transition to a residential use over time. At the City
Council Meeting about a month ago Councilmember Murray asked staff to put
together a package of incentives to get properties in West Anaheim to start to
turn over, these incentives will close the financial gap between the density and
high land values in the area. It is also important to note that either apartments
or condominiums could be built at that density.
x Is there a correlation between this designation and affordable housing?
o No. The Specific Plan will not designate sites specifically for affordable housing,
only for different development densities/intensities.
x If developers are interested in pursuing projects here what would we expect as far as a
low income project?
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o

x

x

x

x

x

Affordable housing is allowed everywhere in the City, it’s hard to say how much
interest we’ll get for it here.
How about Community Space? Will new development be required to provide
community space? An example to consider is Cherry Blossom.
o Typically, we require open space (outdoor), both common and private, but we
could include indoor spaces in the Specific Plan. For example, balconies are
considered private open space. The code currently requires about 200 sq. ft. per
unit for apartments. We could include a required percent of private common
space for new development but we’ll need to make sure that it is realistic. We’ll
continue to work on this for the Specific Plan.
What is being done to bring the motels up to standards (code)?
o City Council recently had a workshop that provided an update on the Specific
Plan as well as an overview of motel conditions throughout the City. The worst
motels are not on Beach Boulevard. We also had BAE (the economics consultant
on this project) conduct a motel study for Beach Boulevard. The study will be
made available to the public soon. We have found that on-site management
makes a difference. Staff’s recommendation to council is to start a quality
assurance program that would allow code enforcement to inspect motel
properties, similar to the City’s quality rental housing program. Code action will
require a bad condition on the premises be addressed. The plan right now is to
roll the program out in two phases. The first will focus on motel properties that
operate as long term housing- so Beach Boulevard is a location that will be
included in phase one. The quality motel inspection program addresses short
term problems and clean-up, things a Specific Plan won’t fix. Phase two is the
long-term plan for those properties, based on the new zoning in the Specific
Plan. The City will be conducting outreach with motel owners to start the
conversation about what the Specific Plan will mean for the future of their
properties and the opportunities that it will bring.
Have you checked with any of the “good” motels regarding the tourist activity they get?
o Yes, the hotel study we mentioned identified four (4) hotels that are operating
as legitimate motels, meaning they pay transient occupancy tax (TOT) and
advertise on travel websites. These “good” motels are within a designation
called Commercial-Residential (see below). Most of them are national
chain/brand name operators.
Will this designation allow the motels to stay? Do they have Conditional Use Permits
(CUPs)?
o It will make the motels a legal non-conforming use. This means they can
continue to operate but they will not be able to expand and if they were to shut
down for any reason they would not be allowed to reopen. Many of the motels
have CUPs but they were approved a long time ago and don’t include the types
of conditions we do today. We can also consider putting the conditional
standards that would go into a CUP into the Specific Plan.
For the standards pertaining to side, rear, and front setbacks, developers will think of
creative ways to position the buildings that you may not be intending.
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o

x

We are being careful to consider this, especially for new buildings adjacent to
single-family residential zones.
A few members of the committee also expressed concern over the possibility of this
designation bringing more apartments to the area. The group talked about the nature of
apartment development and the types of operators the City sees today. It has changed
considerably and most are long term institutional investors, not the individually owned
buildings that are currently in the area. New development will also command higher
rents and will provide additional amenities.

Mixed-Use
Located on three corners of Beach Blvd and Lincoln Ave, this designation will create a hub of
activity adjacent to the Westgate site. This area will be the highest intensity along Beach
Boulevard- think of it as a flex zone. Standards include a minimum project size to increase lot
consolidation but it does not require every building to be a mix of uses. The standards allow for
development to mix uses in a vertical or horizontal configuration and do not require ground
floor commercial/retail use. Right now we are proposing 2-4 stories, but we’ll revise that to 1-4
so that the designation can accommodate a single story restaurant. Other standards for this
area require buildings to front the street and to locate parking to the side, rear or underground
so that pedestrians will have better access. We do not want to create another condition like
Wal-Mart that sits back over 200 ft. on the property and has a sea of parking along Beach
Boulevard. Special design standards are also required for areas that are adjacent to single-family
homes.
x

x

Who is responsible to find tenants? It seems like the City operates in a reactive and not
proactive manner- if you were a business who would you go to?
o For a developer to get financing they will have to have a list of tenants “signedup” so that would be somewhat worked out before construction would begin.
o Another idea is that we could include a goal statement in the Specific Plan that
identifies the type of business the community would like to see in the area. At
the next meeting we’ll also go over permitted and prohibited uses which will
give more certainty to the type of businesses that will be allowed here.
o The Community and Economic Development (former redevelopment agency)
partners with Planning, for instance we are working on a marketing plan with
the Community and Economic Development for the West Anaheim area.
I am disappointed in a car wash going in on the Lyndy’s site. How can that happen in the
middle of our Plan? What about other undesirable uses?
o It may be surprising but a self-serve car wash is one of the few businesses that
pencils out on a motel site given the property value and expected earnings. The
Specific Plan will likely be adopted in early 2017 but we would have to enact a
short-term moratorium on development and that probably isn’t going to
happen. The other thing to consider, however, is that once the car wash is built
it is unlikely this area will get another since the market probably won’t support
it.
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Commercial
The Commercial Zone anchors the Specific Plan area at major intersections. It allows for largescale commercial uses, entertainment, and commercial recreation as well as smaller scale
shopping, dining, and services. This designation proposes a new parking standard and several
other development standards that very slightly from the current Zoning Code, such as a stricter
height limited for the Specific Plan area.
x No discussion
Commercial-Residential
Allows flexibility for parcels that could transition from commercial to residential or a mix of uses.
Similar to the Commercial Zone but also allows for Residential development (similar to the
Medium Residential Zone).
x No discussion
Office
Allows for a variety of small-scale office uses, such as legal, insurance, and real estate services,
as well as medical or dental offices and other supportive services. Covers one parcel that is an
existing, well maintained office use.
x No discussion
Office-Residential
Allows flexibility for parcels that could transition from office to residential. Standards combine
the Office and Medium Residential designations.
x No discussion
Other Uses
Other use zones include Park-Open Space, Public, Institutional-Low, and Water-Flood Control.
These designations memorialize existing uses including Twila Reid and Schweitzer Parks, the
West Anaheim Medical Center, West Anaheim Youth Center, and flood control channel.
Standards for these designations are consistent with the Zoning Code with the exception of the
Institutional-Low designation which will have a lower floor are ratio than the City’ current
Public-Institutional designation allows.
x Do we know if the medical center plans on expanding?
o We talked to them during our stakeholder interview phase and they currently
have a lot of capacity and do not anticipate needing to expand. They may take
over the adjacent office building to offer a residency program but that won’t
require new development or increase the number of hospital beds.
x Will there be any designated parking areas? Do all uses have to support their own
parking?
o Uses will be required to meet the parking requirements on-site. However,
shared use parking agreements (with adjacent or nearby uses) could be
explored and there is definitely an opportunity for that with the underutilized
parking garage. We’ll make sure that the Plan allows for shared parking.
Page 6 of 8

x

x

What about museum uses? Or a public art attraction to bring people down from Buena
Park?
o We can definitely encourage public art and allow for museums as permitted
uses in appropriate designations.
Are there any updates on undergrounding the power lines?
o Yes, there has been a lot of recent activity regarding the utility poles.
o Councilman Brandman asked staff to look at two areas of the City that both
have Southern California Edison (SCE) and City transmission lines to work with
SCE to set up a plan for undergrounding them.
o Yesterday, the Underground Conversion Subcommittee met to discuss the five
year plan, unfortunately Beach Boulevard came in second place and the lines on
Anaheim Blvd and La Palma Ave were put into the plan because they already
have funding secured.
o The City also met with SCE and they were open to setting up and
undergrounding district but they want the City of Anaheim to pay for it, so there
is still more discussion that will have to happen.
o We also have to consider that there are lines on both sides of the street and
they are a special kind of line that is more expensive to underground- the
estimate for Beach Boulevard is $10.5 million.
o Since the project ranked second for the City’s undergrounding committee we
are hopeful that it will make the cut for next year’s five-year plan.
o Undergrounding the poles will give us a lot more flexibility with the sidewalk,
and provide room to add additional light poles. However, the City will be
retrofitting existing light poles with LED fixtures soon which will provide a
brighter light with a wider footprint.

Public Comment
The floor was open for public comment during the last ten minutes of the meeting. The
discussion included:
x
Longtime resident: Thanks for the good work but it is disappointing to see that only 8
members of this 20-member committee attended tonight’s meeting. I was also at the
last meeting which only had about 10 members in attendance. As for the car wash,
don’t forget it still has to go through Planning Commission so the community will have
a chance to voice any concern they have.
x
Member of WAND committee: Not happy with the proposed land use map, would like
to see more parks, opportunities for kids and seniors. Consider a 3-mile circulator that
could provide service to seniors. A swimming pool would also be a nice amenity out
here. Please consider all of these to help keep our kids out of gangs, they need a safe
place to go.
x
Member of WAND and long-time West Anaheim homeowner: Agrees with recreation
for kids and would like to see another use on the batting cage site as it is too noisy for
nearby residents. And also thank you to the group.
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x

CAC: Yes, need to consider open space requirements or maybe in-lieu fees/ incentives
for parks in the area. Could the Youth Center be used for senior activities during the
day when kids are in school?
o We can work with the Community Services Department and will check with
them regarding senior use of the Youth Center.

Next Step and Administration
The meeting concluded with a reminder that the next meeting is tentatively scheduled for the
end of June and Gus will follow up with the Committee regarding the date. The next meeting
will cover permitted/prohibited uses and signage.
The Committee and public were also invited to join the Planning Commission workshop on June
13th at 5 p.m., the project team will give the Commission an overview of the proposed land use
plan. The workshop will be held in City Council Chambers located at 200 S. Anaheim Boulevard.

Page 8 of 8

ϱͬϮϳͬϮϬϭϲ

ŽŵŵƵŶŝƚǇĚǀŝƐŽƌǇŽŵŵŝƚƚĞĞ;ͿDĞĞƚŝŶŐηϳ
tĞƐƚŶĂŚĞŝŵzŽƵƚŚĞŶƚĞƌͮDĂǇϮϲ͕ϮϬϭϲ



WƌŽũĞĐƚdĞĂŵ
 ŝƚǇ͗
 ĂǀŝĚĞůŵĞƌ ͮWůĂŶŶŝŶŐĂŶĚƵŝůĚŝŶŐŝƌĞĐƚŽƌ
 :ŽŶĂƚŚĂŶŽƌƌĞŐŽ͕/WͮWůĂŶŶŝŶŐ^ĞƌǀŝĐĞƐDĂŶĂŐĞƌ
 'ƵƐƚĂǀŽ'ŽŶǌĂůĞǌ͕/Wͮ^ĞŶŝŽƌWůĂŶŶĞƌ
 WůĂĐĞtŽƌŬƐ͗
 <ĂƌĞŶ'ƵůůĞǇͮWƌŽũĞĐƚDĂŶĂŐĞƌ
 ^ƵǌĂŶŶĞ^ĐŚǁĂď͕/W ͮƐƐŝƐƚĂŶƚWƌŽũĞĐƚDĂŶĂŐĞƌ



ϭ

ϱͬϮϳͬϮϬϭϲ

dŽŶŝŐŚƚ͛ƐŐĞŶĚĂ
 DĞĞƚŝŶŐ<ŝĐŬͲŽĨĨ
 hƉĚĂƚĞƐŽŶKƵƚƌĞĂĐŚĨĨŽƌƚƐĂŶĚWĞŶĚŝŶŐWƌŽũĞĐƚƐ

 ƌĂĨƚ>ĂŶĚhƐĞWůĂŶDĂƉĂŶĚĞƐŝŐŶĂƚŝŽŶƐ
 ƌĂĨƚ<ĞǇŽŶŝŶŐĂŶĚĞƐŝŐŶ^ƚĂŶĚĂƌĚƐ
 ĞǀĞůŽƉŵĞŶƚĂŶĚĞƐŝŐŶZĞƋƵŝƌĞŵĞŶƚƐ

 WƵďůŝĐŽŵŵĞŶƚƐ
 EĞǆƚDĞĞƚŝŶŐ


,ŝŐŚ^ĐŚŽŽůKƵƚƌĞĂĐŚ
 ϯƐĐŚŽŽůƐŽǀĞƌƚŚĞƉĂƐƚϯŵŽŶƚŚƐ
 ^ĂǀĂŶŶĂ͕tĞƐƚĞƌŶ͕DĂŐŶŽůŝĂ
 ůĂƐƐƌŽŽŵĞŶŐĂŐĞĚŝŶĂŶĂĐƚŝǀŝƚǇƚŽĚĞƐŝŐŶĂ

ƉĂƌĐĞůĂƚƚŚĞĐŽƌŶĞƌŽĨĞĂĐŚĂŶĚĂůů



Ϯ

ϱͬϮϳͬϮϬϭϲ

tEY
 DĂǇϭϰƚŚ
 dǁŽĞǆĞƌĐŝƐĞƐĨŽƌƉƵďůŝĐƉĂƌƚŝĐŝƉĂƚŝŽŶ
 ƌĂŶĚŝŶŐĂŶĚ^ƚƌĞĞƚƐĐĂƉĞ/ŵƉƌŽǀĞŵĞŶƚƐ
 sŝƐŝŽŶWƌŝŽƌŝƚŝĞƐ



tEY
 &ĞĞĚďĂĐŬ͗
 ^ƵƉƉŽƌƚĨŽƌŝŵƉƌŽǀĞŵĞŶƚƐƚŽ






ĞĂĐŚŽƵůĞǀĂƌĚƐƵĐŚĂƐŵŽƌĞ
ƚƌĞĞƐ͕ŝŵƉƌŽǀĞĚĐƌŽƐƐǁĂůŬƐ͕
ƐŝŐŶĂŐĞ͕ĂŶĚƉƵďůŝĐĂƌƚ
ZĞƋƵĞƐƚƐƚŽŵĂŬĞĂƵŶŝƋƵĞĂƌĞĂ
ůŝŬĞƚŚĞWĂĐŬŝŶŐ,ŽƵƐĞ
tŽƵůĚůŝŬĞƚŽƐĞĞĞǆƉĂŶĚĞĚƌĞƚĂŝů
ŽƉƚŝŽŶƐ
dŚĞĂƌĞĂŶĞĞĚƐĂŶŝĚĞŶƚŝƚǇ
^ŽŵĞƚŚŝŶŐŶĞĞĚƐƚŽŚĂƉƉĞŶŽŶ
ƚŚĞtĞƐƚŐĂƚĞ^ŝƚĞ

Streetscape and Branding Activity Results
5DQN

,GHD

9RWHV






















,PSURYHG 6LGHZDON DQG /DQGVFDSLQJ
3XEOLF $UW*DWHZD\ 3LHFHV
5HXVH RI +LVWRULF 6LJQDJH
,PSURYHG &URVVZDONV
,PSURYHG /DQGVFDSLQJ
2XWGRRU 'LQLQJ
*DWHZD\ 6LJQDJH
3XEOLF $UW6FUHHQ 3DUNLQJ *DUDJH
/DQGVFDSLQJ 0HGLDQ
6WUHHW 7UHHV DQG 7UHH *UDWHV
0LGEORFN &URVVLQJ
7KHPHG 6LJQDJH DQG /LJKWLQJ
,QGRRU 'LQLQJ ZLWK DQ 2XWGRRU )HHO
%HQFKHV
%LF\FOH 3DUNLQJ
2YHUKHDG ,QWHUVHFWLRQ 7UHDWPHQW
%XV 6WRS
,GHQWLI\ 6LJQDJH
7KHPHG ,PSURYHPHQWV
7KHPHG ,PSURYHPHQWV 
























ϯ

ϱͬϮϳͬϮϬϭϲ

KƚŚĞƌhƉĚĂƚĞƐ
 ^ĐŚǁĞŝƚǌĞƌ^ŬĂƚĞWĂƌŬ
 tĞƐƚŐĂƚĞ

Proposed Schweitzer Skate Park

Westgate site Google Earth image



WƌŽƉŽƐĞĚ>ĂŶĚhƐĞWůĂŶ



ϰ

ϱͬϮϳͬϮϬϭϲ

>Žǁʹ DĞĚŝƵŵZĞƐŝĚĞŶƚŝĂů
 /ƐŝŶƚĞŶĚĞĚƚŽƉƌŽǀŝĚĞĂŶĂƚƚƌĂĐƚŝǀĞ͕ŚĞĂůƚŚǇ͕

ĂŶĚƐĂĨĞĞŶǀŝƌŽŶŵĞŶƚĨŽƌĂƚƚĂĐŚĞĚƐŝŶŐůĞͲ
ĨĂŵŝůǇĂŶĚŵƵůƚŝƉůĞĨĂŵŝůǇƵŶŝƚƐĂƐĞŝƚŚĞƌ
ĐŽŶĚŽŵŝŶŝƵŵƐŽƌĂƉĂƌƚŵĞŶƚƐ͘
 ůůŽǁƐĨŽƌĂƌĂŶŐĞŽĨŚŽƵƐŝŶŐƚǇƉĞƐ͕ŝŶĐůƵĚŝŶŐ

ĂƚƚĂĐŚĞĚƐŝŶŐůĞͲĨĂŵŝůǇƚŽǁŶŚŽƵƐĞƐ͕ĚƵƉůĞǆŽƌ
ƚƌŝƉůĞǆďƵŝůĚŝŶŐƐ͕ĂŶĚĐŽƵƌƚǇĂƌĚŚŽƵƐŝŶŐ͕ĂŶĚ
ŵŽďŝůĞŚŽŵĞƉĂƌŬƐƵƉƚŽϭϴĚǁĞůůŝŶŐƵŶŝƚƐ
ƉĞƌĂĐƌĞ͘



>Žǁʹ DĞĚŝƵŵZĞƐŝĚĞŶƚŝĂů
s>KWDEd
^dEZ^

>ŽǁͲDĞĚŝƵŵ
ZĞƐŝĚĞŶƚŝĂů

hͬ
,ĞŝŐŚƚ

ϲ͘ϱʹ ϭϴ
ϰϬ͛>ŝŵŝƚ
ϭͲϯ^ƚŽƌŝĞƐ
ϭϱ͛
ϭϬ͛
WĞƌŝƚǇŽĚĞ

DŝŶ͘&ƌŽŶƚ^ĞƚďĂĐŬ
DŝŶ͘ZĞĂƌ^ĞƚďĂĐŬ
WĂƌŬŝŶŐ^ƚĂŶĚĂƌĚ



ϱ

ϱͬϮϳͬϮϬϭϲ

>Žǁʹ DĞĚŝƵŵZĞƐŝĚĞŶƚŝĂů
^/'E
^dEZ^

>ŽǁͲDĞĚŝƵŵ
ZĞƐŝĚĞŶƚŝĂů

DŝŶŝŵƵŵϭϱ͛ĨƌŽŶƚƐĞƚďĂĐŬƚŽďĞ
ůĂŶĚƐĐĂƉĞĚĂŶĚŵĂǇŝŶĐůƵĚĞŽƉĞŶĨĞŶĐŝŶŐ͕
ŽƌĂĐŽŵďŝŶĂƚŝŽŶŽĨƐŽůŝĚĂŶĚŽƉĞŶĨĞŶĐŝŶŐ
ƵƉƚŽϱ͛
dŚĞƌĞŵƵƐƚďĞĚŝƌĞĐƚƉĞĚĞƐƚƌŝĂŶĂĐĐĞƐƐƚŽ
ƚŚĞƉƌŽũĞĐƚĨƌŽŵĞĂĐŚŽƵůĞǀĂƌĚ



DĞĚŝƵŵZĞƐŝĚĞŶƚŝĂů
 /ƐŝŶƚĞŶĚĞĚƚŽƉƌŽǀŝĚĞĨŽƌƋƵĂůŝƚǇ͕ǁĞůůͲ

ĚĞƐŝŐŶĞĚŵƵůƚŝĨĂŵŝůǇůŝǀŝŶŐĞŶǀŝƌŽŶŵĞŶƚƐ͕ĂƐ
ĞŝƚŚĞƌĐŽŶĚŽŵŝŶŝƵŵƐŽƌĂƉĂƌƚŵĞŶƚƐ͕ŶĞĂƌ
ƚƌĂŶƐŝƚĂŶĚŽƚŚĞƌƐĞƌǀŝĐĞƐ͘
 dŚŝƐĚĞƐŝŐŶĂƚŝŽŶĂůůŽǁƐĨŽƌĂǀĂƌŝĞƚǇŽĨ

ŚŽƵƐŝŶŐƚǇƉĞƐ͕ŝŶĐůƵĚŝŶŐƚŽǁŶŚŽŵĞƐ͕
ĐŽƵƌƚǇĂƌĚŚŽƵƐŝŶŐ͕ĂŶĚƐƚĂĐŬĞĚĨůĂƚƐƵƉƚŽϯϲ
ĚǁĞůůŝŶŐƵŶŝƚƐƉĞƌĂĐƌĞ͘



ϲ

ϱͬϮϳͬϮϬϭϲ

DĞĚŝƵŵZĞƐŝĚĞŶƚŝĂů
s>KWDEd
^dEZ^

DĞĚŝƵŵZĞƐŝĚĞŶƚŝĂů

hͬ
,ĞŝŐŚƚ

ϭϴʹ ϯϲ
ϰϬ͛>ŝŵŝƚ
ϮͲϯ^ƚŽƌŝĞƐ
ϭϬ͛
ϭϱ͛
WĞƌŝƚǇŽĚĞ

DŝŶ͘&ƌŽŶƚ^ĞƚďĂĐŬ
DŝŶ͘ZĞĂƌ^ĞƚďĂĐŬ
WĂƌŬŝŶŐ^ƚĂŶĚĂƌĚ



DĞĚŝƵŵZĞƐŝĚĞŶƚŝĂů
^/'E
^dEZ^

DĞĚŝƵŵZĞƐŝĚĞŶƚŝĂů

/ĨĂĚũĂĐĞŶƚƚŽƐŝŶŐůĞͲĨĂŵŝůǇǌŽŶĞ͕ŽŶĞŽĨƚŚĞ
ĨŽůůŽǁŝŶŐŽƉƚŝŽŶƐǁŝůůĂƉƉůǇƚŽƌĞĂƌƐĞƚďĂĐŬ͗
 tŝŶĚŽǁƐ͕ďĂůĐŽŶŝĞƐŽƌƐŝŵŝůĂƌŽƉĞŶŝŶŐƐ
ǁŝůůďĞŽƌŝĞŶƚĞĚƐŽĂƐŶŽƚƚŽŚĂǀĞĂĚŝƌĞĐƚ
ůŝŶĞͲŽĨͲƐŝŐŚƚŝŶƚŽĂĚũĂĐĞŶƚƵŶŝƚƐŽƌŽŶƚŽ
ƉƌŝǀĂƚĞƉĂƚŝŽƐŽƌďĂĐŬǇĂƌĚƐĂĚũŽŝŶŝŶŐƚŚĞ
ƉƌŽƉĞƌƚǇůŝŶĞ
 dŚĞƚŚŝƌĚĨůŽŽƌǁŝůůďĞƐƚĞƉƉĞĚďĂĐŬďǇĂ
ŵŝŶŝŵƵŵŽĨϭϬĨĞĞƚ͛



ϳ

ϱͬϮϳͬϮϬϭϲ

DŝǆĞĚͲhƐĞ
 WƌŽǀŝĚĞƐĨŽƌĂŵŝǆŽĨƵƐĞƐŝŶĐůƵĚŝŶŐ

ƌĞƐŝĚĞŶƚŝĂů͕ĐŽŵŵĞƌĐŝĂů͕ƐĞƌǀŝĐĞƐ͕ŚŽƚĞů͕ĂŶĚ
ƉƌŽĨĞƐƐŝŽŶĂůŽĨĨŝĐĞƵƐĞƐŝŶĂŚŝŐŚƋƵĂůŝƚǇ
ĞŶǀŝƌŽŶŵĞŶƚ͘&ŽĐƵƐŝƐŽŶĐƌĞĂƚŝŶŐĂ
ƉĞĚĞƐƚƌŝĂŶͲĨƌŝĞŶĚůǇĞŶǀŝƌŽŶŵĞŶƚ͕ŝŶĐůƵĚŝŶŐ
ŝŶĐƌĞĂƐĞĚĐŽŶŶĞĐƚŝǀŝƚǇĂŶĚĐŽŵŵƵŶŝƚǇ
ŐĂƚŚĞƌŝŶŐƐƉĂĐĞƐ͘hƐĞƐĂŶĚĂĐƚŝǀŝƚŝĞƐĂƌĞ
ĚĞƐŝŐŶĞĚƚŽŐĞƚŚĞƌŝŶĂŶŝŶƚĞŐƌĂƚĞĚĨĂƐŚŝŽŶƚŽ
ĐƌĞĂƚĞĂĚǇŶĂŵŝĐƵƌďĂŶĞŶǀŝƌŽŶŵĞŶƚ͘
 ŽŶƚŝŶƵŽƵƐĐŽŵŵĞƌĐŝĂůƐƚƌĞĞƚĨƌŽŶƚĂŐĞŽŶ

ƚŚĞĨŝƌƐƚĂŶĚ͕ƉĞƌŚĂƉƐ͕ƐĞĐŽŶĚĨůŽŽƌƐ͕
ƐƵƉƉŽƌƚĞĚďǇƌĞƐŝĚĞŶƚŝĂůĂŶĚͬŽƌŽĨĨŝĐĞƵƐĞƐ
ĂďŽǀĞ͕ŝƐƚŚĞƚǇƉŝĐĂůƉĂƚƚĞƌŶŽĨǀĞƌƚŝĐĂůůǇ
ŵŝǆĞĚůĂŶĚƵƐĞ͘


DŝǆĞĚͲhƐĞ
 hƐĞƐŵĂǇĂůƐŽďĞŵŝǆĞĚŝŶĂŚŽƌŝǌŽŶƚĂůŽƌ

ŵƵůƚŝͲƵƐĞƉĂƚƚĞƌŶ͘^ƚĂŶĚͲĂůŽŶĞƵƐĞƐǁŝƚŚŝŶĂ
ŵƵůƚŝͲƵƐĞƉƌŽũĞĐƚŶĞĞĚƚŽďĞŝŶƚĞŐƌĂƚĞĚŝŶƚŽ
ĂŶŽǀĞƌĂůůƉƌŽũĞĐƚĚĞƐŝŐŶĂŶĚĐŽŶŶĞĐƚĞĚƚŽ
ŽƚŚĞƌĂĚũŽŝŶŝŶŐƵƐĞƐďǇƉůĂǌĂƐ͕ƉƌŽŵĞŶĂĚĞƐ͕
ĂŶĚůĂŶĚƐĐĂƉĞĚĐŽƌƌŝĚŽƌƐ͕ĂŶĚƐŚŽƵůĚŝŶĐůƵĚĞ
ĐŽŵŵŽŶĂƌĐŚŝƚĞĐƚƵƌĂůƚŚĞŵĞƐĂŶĚƐŝŐŶĂŐĞ͘
 dǇƉŝĐĂůƌĞƐŝĚĞŶƚŝĂůƵƐĞƐĐŽƵůĚŝŶĐůƵĚĞƐƚĂĐŬĞĚ

ĨůĂƚƐ͕ůŝǀĞͲǁŽƌŬƵŶŝƚƐ͕ƚŽǁŶŚŽƵƐĞƐ͕ĂŶĚĂƌƚŝƐƚͲ
ƐƚǇůĞůŽĨƚƐ͘ZĞƐŝĚĞŶƚŝĂůĚĞǀĞůŽƉŵĞŶƚŝŶƚŚĞƐĞ
ĂƌĞĂƐĞŵƉŚĂƐŝǌĞƐƋƵĂůŝƚǇĂŶĚŽĨĨĞƌƐĂǀĂƌŝĞƚǇ
ŽĨĂŵĞŶŝƚŝĞƐ͘



ϴ

ϱͬϮϳͬϮϬϭϲ

DŝǆĞĚͲhƐĞ
s>KWDEd
^dEZ^

DŝǆĞĚͲhƐĞ

hͬ

ϯϲʹ ϲϬ
ΎWƌŽũĞĐƚƐŽǀĞƌϮĂĐƌĞƐŝŶ
ƐŝǌĞǁŝůůƌĞƋƵŝƌĞĂŵŝǆŽĨ
ƵƐĞƐ
ϱϱ͛>ŝŵŝƚ
ϮͲϰ^ƚŽƌŝĞƐ
ϭϬ͛DŝŶ͗͘Ϯϱ͛DĂǆ͘
ϭϱ͛
WĞƌŝƚǇŽĚĞ͕ƌĞĚƵĐƚŝŽŶƐ
ĨŽƌŵŝǆĞĚͲƵƐĞƉĞƌŵŝƚƚĞĚ
ďǇƉĂƌŬŝŶŐ ƐƚƵĚǇ

,ĞŝŐŚƚ
DŝŶ͘&ƌŽŶƚ^ĞƚďĂĐŬ
DŝŶ͘ZĞĂƌ^ĞƚďĂĐŬ
WĂƌŬŝŶŐ^ƚĂŶĚĂƌĚ



DŝǆĞĚͲhƐĞ
^/'E
^dEZ^

DŝǆĞĚͲhƐĞ

/ĨĂĚũĂĐĞŶƚƚŽƐŝŶŐůĞͲĨĂŵŝůǇǌŽŶĞ͕ŽŶĞŽĨƚŚĞ
ĨŽůůŽǁŝŶŐŽƉƚŝŽŶƐǁŝůůĂƉƉůǇƚŽƌĞĂƌƐĞƚďĂĐŬ͗


tŝŶĚŽǁƐ͕ďĂůĐŽŶŝĞƐŽƌƐŝŵŝůĂƌŽƉĞŶŝŶŐƐǁŝůůďĞ
ŽƌŝĞŶƚĞĚƐŽĂƐŶŽƚƚŽŚĂǀĞĂĚŝƌĞĐƚůŝŶĞͲŽĨͲƐŝŐŚƚ
ŝŶƚŽĂĚũĂĐĞŶƚƵŶŝƚƐŽƌŽŶƚŽƉƌŝǀĂƚĞƉĂƚŝŽƐŽƌ
ďĂĐŬǇĂƌĚƐĂĚũŽŝŶŝŶŐƚŚĞƉƌŽƉĞƌƚǇůŝŶĞ



dŚĞƚŚŝƌĚĨůŽŽƌǁŝůůďĞƐƚĞƉƉĞĚďĂĐŬďǇĂ
ŵŝŶŝŵƵŵŽĨϭϬĨĞĞƚ͛

^ŝƚĞƐǁŝƚŚŵƵůƚŝƉůĞďƵŝůĚŝŶŐƐǁŝůůďĞ
ĐůƵƐƚĞƌĞĚƚŽƚŚĞĞǆƚĞŶƚƉŽƐƐŝďůĞǁŝƚŚƐŚĂƌĞĚ
ŽƵƚĚŽŽƌƐƉĂĐĞƐĂŶĚĚŝƌĞĐƚƉĞĚĞƐƚƌŝĂŶĂĐĐĞƐƐ
ďĞƚǁĞĞŶƵƐĞƐĂŶĚĨƌŽŵƉĂƌŬŝŶŐĂƌĞĂƐ


ϵ

ϱͬϮϳͬϮϬϭϲ

DŝǆĞĚͲhƐĞ
^/'E
^dEZ^

DŝǆĞĚͲhƐĞ

KƵƚĚŽŽƌĚŝŶŝŶŐŵƵƐƚďĞƐĞƉĂƌĂƚĞĚĨƌŽŵƚŚĞ
ƐŝĚĞǁĂůŬǁŝƚŚĞŝƚŚĞƌĂůŽǁĨĞŶĐĞŽƌǁĂůů͕ďĞ
ŝŶĐŽƌƉŽƌĂƚĞĚŝŶƚŽĂĐŽƵƌƚǇĂƌĚ͕ŽƌďĞůŽĐĂƚĞĚ
ŽŶĂƚĞƌƌĂĐĞ
ƵŝůĚŝŶŐƐǁŝůůďĞŽƌŝĞŶƚĞĚƚŽƚŚĞƐƚƌĞĞƚ
^ƵƌĨĂĐĞ ĐŽŵŵĞƌĐŝĂůƉĂƌŬŝŶŐǁŝůůďĞůŽĐĂƚĞĚ
ƚŽƚŚĞƐŝĚĞŽƌƌĞĂƌŽĨĂďƵŝůĚŝŶŐ͘WĂƌŬŝŶŐ
ĂƌĞĂƐĂďƵƚƚŝŶŐƐƚƌĞĞƚƐǁŝůůďĞƐĐƌĞĞŶĞĚďǇĂ
ďƵĨĨĞƌĐŽŶƐŝƐƚŝŶŐŽĨĞĂƌƚŚŵŽƵŶĚŝŶŐ͕
ůĂŶĚƐĐĂƉŝŶŐ͕ůŽǁĚĞĐŽƌĂƚŝǀĞǁĂůůƐ͕Žƌ
ĐŽŵďŝŶĂƚŝŽŶ


ŽŵŵĞƌĐŝĂů
 /ƐŐĞŶĞƌĂůůǇůŽĐĂƚĞĚĂƚƚŚĞŵĂũŽƌŝŶƚĞƌƐĞĐƚŝŽŶƐ

ĂŶĚŝƐŝŶƚĞŶĚĞĚƚŽƉƌŽǀŝĚĞĨŽƌƚŚĞĚĂŝůǇ
ƐŚŽƉƉŝŶŐ͕ĚŝŶŝŶŐ͕ĂŶĚƐĞƌǀŝĐĞĐŽŵŵĞƌĐŝĂů
ŶĞĞĚƐŽĨƚŚĞƌĞƐŝĚĞŶƚƐĂŶĚďƵƐŝŶĞƐƐ
ĐŽŵŵƵŶŝƚǇŝŶƚŚĞĂƌĞĂ͘

 ůƐŽĂůůŽǁƐĨŽƌůĂƌŐĞͲƐĐĂůĞĐŽŵŵĞƌĐŝĂůƵƐĞƐ͕

ĞŶƚĞƌƚĂŝŶŵĞŶƚ͕ĂŶĚĐŽŵŵĞƌĐŝĂůƌĞĐƌĞĂƚŝŽŶ
ƵƐĞƐƚŚĂƚĂůƐŽƐĞƌǀĞƚŚĞůŽĐĂůƚŽƵƌŝƐŵŵĂƌŬĞƚ͘

 ůůŽǁĞĚƵƐĞƐŝŶĐůƵĚĞŐƌŽĐĞƌǇƐƚŽƌĞƐ͕ƐƉĞĐŝĂůƚǇ

ƐŚŽƉƐ͕ƌĞƐƚĂƵƌĂŶƚƐ͕ĐŽĨĨĞĞŚŽƵƐĞƐ͕ƚŚĞĂƚƌĞ͕
ŚŽŵĞŐŽŽĚƐƐƚŽƌĞƐ͕ĂŶĚĂƌĂŶŐĞŽĨƐĞƌǀŝĐĞƐ͘

 WƌŽũĞĐƚƐƐŚŽƵůĚďĞĚĞƐŝŐŶĞĚƚŽĞŶĐŽƵƌĂŐĞ

ƉĞĚĞƐƚƌŝĂŶƵƐĞďǇƉƌŽǀŝĚŝŶŐŐŽŽĚ
ĐŽŶŶĞĐƚŝǀŝƚǇǁŝƚŚŝŶĂŶĚƚŽƚŚĞƐŝƚĞ͕ǁŝƚŚ
ďƵŝůĚŝŶŐƐĐůƵƐƚĞƌĞĚĂŶĚĐůŽƐĞƚŽƚŚĞƐƚƌĞĞƚ͘


ϭϬ

ϱͬϮϳͬϮϬϭϲ

ŽŵŵĞƌĐŝĂů
s>KWDEd
^dEZ^

ŽŵŵĞƌĐŝĂů

,ĞŝŐŚƚ

ϰϱ͛>ŝŵŝƚ

DŝŶ͘&ƌŽŶƚ^ĞƚďĂĐŬ

ϱ͛DŝŶ͕͘ϮϬ͛DĂǆ͘;ĨŽƌϲϬй
ŽĨƚŚĞƉƌŝŵĂƌǇƉƌŽƉĞƌƚǇ
ĨƌŽŶƚĂŐĞĂůŽŶŐĞĂĐŚůǀĚͿ

DŝŶ͘ZĞĂƌ^ĞƚďĂĐŬ

Ϯϱ͛DŝŶ͗͘EŽDĂǆ͘

WĂƌŬŝŶŐ^ƚĂŶĚĂƌĚ

ϰƐƉĂĐĞƐͬϭ͕ϬϬϬƐƋƵĂƌĞ
ĨĞĞƚʹ ŝŶĐůƵĚĞƐƌĞƐƚĂƵƌĂŶƚƐ
ƵƉϰϬйŽĨƚŽƚĂůŐƌŽƐƐĨůŽŽƌ
ĂƌĞĂ



ŽŵŵĞƌĐŝĂů
^/'E
^dEZ^

ŽŵŵĞƌĐŝĂů

KƵƚĚŽŽƌĚŝŶŝŶŐŵƵƐƚďĞƐĞƉĂƌĂƚĞĚĨƌŽŵƚŚĞ
ƐŝĚĞǁĂůŬǁŝƚŚĞŝƚŚĞƌĂůŽǁĨĞŶĐĞŽƌǁĂůů͕ďĞ
ŝŶĐŽƌƉŽƌĂƚĞĚŝŶƚŽĂĐŽƵƌƚǇĂƌĚ͕ŽƌďĞůŽĐĂƚĞĚ
ŽŶĂƚĞƌƌĂĐĞ
/ĨĂĚũĂĐĞŶƚƚŽ^&ŽŶĞ͕ŵĂǆŚĞŝŐŚƚůŝŵŝƚŝƐϮ
ƐƚŽƌŝĞƐŽƌϮϴ͛ǁŝƚŚŝŶϯϬ͛ŽĨƉƌŽƉĞƌƚǇůŝŶĞ
^ŝƚĞƐǁŝƚŚŵƵůƚŝƉůĞďƵŝůĚŝŶŐƐ ǁŝůůďĞ
ĐůƵƐƚĞƌĞĚƚŽƚŚĞĞǆƚĞŶƚƉŽƐƐŝďůĞǁŝƚŚƐŚĂƌĞĚ
ŽƵƚĚŽŽƌƐƉĂĐĞƐĂŶĚĚŝƌĞĐƚƉĞĚĞƐƚƌŝĂŶĂĐĐĞƐƐ
ďĞƚǁĞĞŶƵƐĞƐ͕ĨƌŽŵƉĂƌŬŝŶŐĂƌĞĂƐ͕ĂŶĚĨƌŽŵ
ƚŚĞƐƚƌĞĞƚ


ϭϭ

ϱͬϮϳͬϮϬϭϲ

ŽŵŵĞƌĐŝĂů
^/'E
^dEZ^

ŽŵŵĞƌĐŝĂů

ƵŝůĚŝŶŐƐǁŝůůďĞŽƌŝĞŶƚĞĚƚŽƚŚĞƐƚƌĞĞƚ
WĂƌŬŝŶŐǁŝůůďĞůŽĐĂƚĞĚƚŽƚŚĞƐŝĚĞŽƌƌĞĂƌŽĨ
ĂďƵŝůĚŝŶŐ͘WĂƌŬŝŶŐĂƌĞĂƐĂďƵƚƚŝŶŐƐƚƌĞĞƚƐ
ǁŝůůďĞƐĐƌĞĞŶĞĚďǇĂďƵĨĨĞƌĐŽŶƐŝƐƚŝŶŐŽĨ
ĞĂƌƚŚŵŽƵŶĚŝŶŐ͕ůĂŶĚƐĐĂƉŝŶŐ͕ůŽǁ
ĚĞĐŽƌĂƚŝǀĞǁĂůůƐ͕ŽƌĐŽŵďŝŶĂƚŝŽŶ



ŽŵŵĞƌĐŝĂůʹ ZĞƐŝĚĞŶƚŝĂů
 /ƐŝŶƚĞŶĚĞĚƚŽĂůůŽǁĨůĞǆŝďŝůŝƚǇŝŶǌŽŶŝŶŐĨŽƌ

ƉĂƌĐĞůƐƚŚĂƚĐŽƵůĚƚƌĂŶƐŝƚŝŽŶĨƌŽŵĐŽŵŵĞƌĐŝĂů
ƵƐĞƐƚŽƌĞƐŝĚĞŶƚŝĂůŽƌĂŵŝǆŽĨƌĞƐŝĚĞŶƚŝĂůĂŶĚ
ĐŽŵŵĞƌĐŝĂůĚĞǀĞůŽƉŵĞŶƚ͘
 dŚĞĚĞƐŝŐŶĂƚŝŽŶǁŝůůĐŽŶƚŝŶƵĞƚŽĂůůŽǁĨŽƌĂ

ƌĂŶŐĞŽĨĐŽŵŵƵŶŝƚǇͲƐĞƌǀŝŶŐƌĞƚĂŝůĂŶĚƐĞƌǀŝĐĞ
ĐŽŵŵĞƌĐŝĂůƵƐĞƐ͘
 ůƐŽĂůůŽǁƐƌĞƐŝĚĞŶƚŝĂůŝŶĞŝƚŚĞƌĂƐƚĂŶĚĂůŽŶĞ

ŽƌŵŝǆĞĚͲƵƐĞĐŽŶĨŝŐƵƌĂƚŝŽŶƵƉƚŽϯϲĚǁĞůůŝŶŐ
ƵŶŝƚƐƉĞƌĂĐƌĞ͕ƐƵďũĞĐƚƚŽƚŚĞƐĂŵĞƐƚĂŶĚĂƌĚƐ
ĂƐƚŚĞDĞĚŝƵŵZĞƐŝĚĞŶƚŝĂůǌŽŶĞ͘



ϭϮ

ϱͬϮϳͬϮϬϭϲ

ŽŵŵĞƌĐŝĂůʹ ZĞƐŝĚĞŶƚŝĂů
s>KWDEd
^dEZ^

ŽŵŵĞƌĐŝĂůͶ ZĞƐŝĚĞŶƚŝĂů

hͬ
,ĞŝŐŚƚ

Eͬ

ϭϴʹ ϯϲ

ϯϱ͛>ŝŵŝƚ
ϮͲϯ^ƚŽƌŝĞƐ

ϰϬ͛>ŝŵŝƚ
ϮͲϯ^ƚŽƌŝĞƐ

ŽŵŵĞƌĐŝĂů͗

ZĞƐŝĚĞŶƚŝĂů͗

DŝŶ͘&ƌŽŶƚ^ĞƚďĂĐŬ ϱ͛DŝŶ͕͘ϮϬ͛DĂǆ͘;ĨŽƌ ϭϬ͛DŝŶ͕͘ϮϬ͛
ϲϬйŽĨƚŚĞƉƌŝŵĂƌǇ
ƉƌŽƉĞƌƚǇĨƌŽŶƚĂŐĞ
ĂůŽŶŐĞĂĐŚůǀĚͿ

DŝŶ͘ZĞĂƌ^ĞƚďĂĐŬ
WĂƌŬŝŶŐ^ƚĂŶĚĂƌĚ

DĂǆ͘

ϭϱ͛DŝŶ͗͘EŽDĂǆ͘
WĞƌŝƚǇŽĚĞ
ϰƐƉĂĐĞƐͬϭ͕ϬϬϬ
ƐƋƵĂƌĞĨĞĞƚʹ
ŝŶĐůƵĚĞƐƌĞƐƚĂƵƌĂŶƚƐ
ƵƉϰϬйŽĨƚŽƚĂůŐƌŽƐƐ
ĨůŽŽƌĂƌĞĂ



ŽŵŵĞƌĐŝĂůʹ ZĞƐŝĚĞŶƚŝĂů
^/'E
^dEZ^

ŽŵŵĞƌĐŝĂůʹ
ZĞƐŝĚĞŶƚŝĂů

^ĂŵĞ ƐĞƚďĂĐŬƌĞƋƵŝƌĞŵĞŶƚƐĂƐƚŚĞDĞĚŝƵŵ
ZĞƐŝĚĞŶƚŝĂůĂŶĚDŝǆĞĚͲhƐĞǌŽŶĞƐǁŚĞŶ
ĚĞǀĞůŽƉŵĞŶƚŝƚƉƌŽƉŽƐĞĚĂĚũĂĐĞŶƚƚŽƐŝŶŐůĞ
ĨĂŵŝůǇŚŽŵĞƐ
^ĂŵĞŽƵƚĚŽŽƌĚŝŶŝŶŐƐĞƉĂƌĂƚŝŽŶ
ƌĞƋƵŝƌĞŵĞŶƚƐĂƐDŝǆĞĚͲhƐĞ
^ĂŵĞĐůƵƐƚĞƌĞĚĚĞǀĞůŽƉŵĞŶƚĂŶĚďƵŝůĚŝŶŐ
ŽƌŝĞŶƚĂƚŝŽŶƌĞƋƵŝƌĞŵĞŶƚƐĂƐDŝǆĞĚͲhƐĞ



ϭϯ

ϱͬϮϳͬϮϬϭϲ

ŽŵŵĞƌĐŝĂůʹ ZĞƐŝĚĞŶƚŝĂů
^/'E
^dEZ^

ŽŵŵĞƌĐŝĂůʹ
ZĞƐŝĚĞŶƚŝĂů

^ŝƚĞƉůĂŶŶŝŶŐǁŝůůĂĐĐŽŵŵŽĚĂƚĞĂĐĐĞƐƐ
ƚŽͬĨƌŽŵĐŽŵŵĞƌĐŝĂůĚĞǀĞůŽƉŵĞŶƚŽŶ
ĂĚũŽŝŶŝŶŐƉƌŽƉĞƌƚŝĞƐƚŽƚŚĞĞǆƚĞŶƚĨĞĂƐŝďůĞ
ŽŵŵĞƌĐŝĂůƉĂƌŬŝŶŐǁŝůůďĞůŽĐĂƚĞĚƚŽƚŚĞ
ƐŝĚĞŽƌƌĞĂƌŽĨĂďƵŝůĚŝŶŐ͘WĂƌŬŝŶŐĂƌĞĂƐ
ĂďƵƚƚŝŶŐƐƚƌĞĞƚƐǁŝůůďĞƐĐƌĞĞŶĞĚďǇĂďƵĨĨĞƌ
ĐŽŶƐŝƐƚŝŶŐŽĨĞĂƌƚŚŵŽƵŶĚŝŶŐ͕ůĂŶĚƐĐĂƉŝŶŐ͕
ůŽǁĚĞĐŽƌĂƚŝǀĞǁĂůůƐ͕ŽƌĐŽŵďŝŶĂƚŝŽŶ
ƌŝǀĞǁĂǇĂĐĐĞƐƐŝŶƚŽƚŚĞƐŝƚĞǁŝůůďĞƐŚĂƌĞĚ
ǁŝƚŚĂĚũŽŝŶŝŶŐŶŽŶͲƌĞƐŝĚĞŶƚŝĂůůǇǌŽŶĞĚ
ƉƌŽƉĞƌƚŝĞƐǁŚĞƌĞǀĞƌĨĞĂƐŝďůĞ


KĨĨŝĐĞ
 ůůŽǁƐĨŽƌĂǀĂƌŝĞƚǇŽĨƐŵĂůůͲƐĐĂůĞŽĨĨŝĐĞƵƐĞƐ͕

ŝŶĐůƵĚŝŶŐůĞŐĂůƐĞƌǀŝĐĞƐ͕ŝŶƐƵƌĂŶĐĞƐĞƌǀŝĐĞƐ͕
ƌĞĂůĞƐƚĂƚĞ͕ĂŶĚŵĞĚŝĐĂůŽƌĚĞŶƚĂůŽĨĨŝĐĞƐĂŶĚ
ŽƚŚĞƌƐƵƉƉŽƌƚƐĞƌǀŝĐĞƐ͘



ϭϰ

ϱͬϮϳͬϮϬϭϲ

KĨĨŝĐĞ
s>KWDEd
^dEZ^

KĨĨŝĐĞ

,ĞŝŐŚƚ

ϰϬ͛>ŝŵŝƚ
ϮͲϯ^ƚŽƌŝĞƐ
ϱ͛DŝŶ͕͘ϮϬ͛DĂǆ͘;ĨŽƌϲϬй
ŽĨƚŚĞƉƌŝŵĂƌǇƉƌŽƉĞƌƚǇ
ĨƌŽŶƚĂŐĞĂůŽŶŐĞĂĐŚůǀĚͿ
ϭϱ͛DŝŶ͕͘EŽDĂǆ͘
WĞƌŝƚǇŽĚĞ

DŝŶ͘&ƌŽŶƚ^ĞƚďĂĐŬ
DŝŶ͘ZĞĂƌ^ĞƚďĂĐŬ
WĂƌŬŝŶŐ^ƚĂŶĚĂƌĚ



KĨĨŝĐĞ
^/'E
^dEZ^

KĨĨŝĐĞ

/ĨĂĚũĂĐĞŶƚƚŽƐŝŶŐůĞͲĨĂŵŝůǇǌŽŶĞ͕ŽŶĞŽĨƚŚĞ
ĨŽůůŽǁŝŶŐŽƉƚŝŽŶƐǁŝůůĂƉƉůǇƚŽƌĞĂƌƐĞƚďĂĐŬ͗




tŝŶĚŽǁƐ͕ďĂůĐŽŶŝĞƐŽƌƐŝŵŝůĂƌŽƉĞŶŝŶŐƐǁŝůůďĞ
ŽƌŝĞŶƚĞĚƐŽĂƐŶŽƚƚŽŚĂǀĞĂĚŝƌĞĐƚůŝŶĞͲŽĨͲƐŝŐŚƚ
ŝŶƚŽĂĚũĂĐĞŶƚƵŶŝƚƐŽƌŽŶƚŽƉƌŝǀĂƚĞƉĂƚŝŽƐŽƌ
ďĂĐŬǇĂƌĚƐĂĚũŽŝŶŝŶŐƚŚĞƉƌŽƉĞƌƚǇůŝŶĞ
dŚĞƚŚŝƌĚĨůŽŽƌǁŝůůďĞƐƚĞƉƉĞĚďĂĐŬďǇĂ
ŵŝŶŝŵƵŵŽĨϭϬĨĞĞƚ



ϭϱ

ϱͬϮϳͬϮϬϭϲ

KĨĨŝĐĞʹ ZĞƐŝĚĞŶƚŝĂů
 /ƐŝŶƚĞŶĚĞĚƚŽĂůůŽǁĨůĞǆŝďŝůŝƚǇŝŶǌŽŶŝŶŐĨŽƌ

ƉĂƌĐĞůƐƚŚĂƚĐŽƵůĚƚƌĂŶƐŝƚŝŽŶĨƌŽŵŵĞĚŝĐĂů
ŽĨĨŝĐĞƵƐĞƐƚŽƌĞƐŝĚĞŶƚŝĂůĚĞǀĞůŽƉŵĞŶƚ͘
 KĨĨŝĐĞĚĞƐŝŐŶĂƚŝŽŶǁŝůůĂůůŽǁƚŚĞŵĞĚŝĐĂů

ŽĨĨŝĐĞƵƐĞƚŽƌĞŵĂŝŶ͘
 dŚĞƌĞƐŝĚĞŶƚŝĂůĐŽŵƉŽŶĞŶƚĂůůŽǁƐƉƌŽƉĞƌƚǇ

ŽǁŶĞƌƐƚŽƌĞĚĞǀĞůŽƉƚŚĞĂƌĞĂĨŽƌĂƌĂŶŐĞŽĨ
ŵƵůƚŝͲĨĂŵŝůǇƌĞƐŝĚĞŶƚŝĂůŚŽƵƐŝŶŐƚǇƉĞƐ͕
ŝŶĐůƵĚŝŶŐĐŽƵƌƚǇĂƌĚŚŽƵƐŝŶŐ͕ƚŽǁŶŚŽŵĞƐ͕ĂŶĚ
ƐƚĂĐŬĞĚĨůĂƚƐƵƉƚŽϲϬĚǁĞůůŝŶŐƵŶŝƚƐƉĞƌĂĐƌĞ͘
 ŶǇŶĞǁĚĞǀĞůŽƉŵĞŶƚǁŝůůďĞƌĞƋƵŝƌĞĚƚŽ

ƵƉŐƌĂĚĞƚŚĞĨĂĕĂĚĞŽĨƚŚĞĞǆŝƐƚŝŶŐƉĂƌŬŝŶŐ
ƐƚƌƵĐƚƵƌĞ͕ŝĨŝƐƉƌŽƉŽƐĞĚƚŽƌĞŵĂŝŶ͘



KĨĨŝĐĞʹ ZĞƐŝĚĞŶƚŝĂů
s>KWDEd
^dEZ^

KĨĨŝĐĞ Ͷ ZĞƐŝĚĞŶƚŝĂů
KĨĨŝĐĞ͗

ZĞƐŝĚĞŶƚŝĂů͗

hͬ
,ĞŝŐŚƚ

Eͬ

ϯϲʹ ϲϬ
ϱϱ͛>ŝŵŝƚ

ϮͲϰ^ƚŽƌŝĞƐǁŝƚŚϯ ƐƚŽƌŝĞƐŵĂǆ͘ǁŝƚŚŝŶ
ϭϬϬ͛ŽĨ^&ŽŶĞ

DŝŶ͘&ƌŽŶƚ^ĞƚďĂĐŬ ϱ͛DŝŶ͗͘ϮϬ͛DĂǆ͘;ĨŽƌ ϭϬ͛DŝŶ͗͘Ϯϱ͛
ϲϬйŽĨƚŚĞƉƌŝŵĂƌǇ
ƉƌŽƉĞƌƚǇĨƌŽŶƚĂŐĞ
ĂůŽŶŐĞĂĐŚůǀĚͿ

DŝŶ͘ZĞĂƌ^ĞƚďĂĐŬ
WĂƌŬŝŶŐ^ƚĂŶĚĂƌĚ

DĂǆ͘

ϭϱ͛DŝŶ͗͘EŽDĂǆ͘
WĞƌŝƚǇŽĚĞ

WĞƌŝƚǇŽĚĞ



ϭϲ

ϱͬϮϳͬϮϬϭϲ

KĨĨŝĐĞʹ ZĞƐŝĚĞŶƚŝĂů
^/'E
^dEZ^

KĨĨŝĐĞͶ ZĞƐŝĚĞŶƚŝĂů

^ĂŵĞ ^&ĂĚũĂĐĞŶƚƌĞƋƵŝƌĞŵĞŶƚƐĂƐKĨĨŝĐĞ
ƵƐĞ
KĨĨŝĐĞƉĂƌŬŝŶŐǁŝůůďĞůŽĐĂƚĞĚƚŽƚŚĞƐŝĚĞŽƌ
ƌĞĂƌŽĨĂďƵŝůĚŝŶŐ͘WĂƌŬŝŶŐĂƌĞĂƐĂďƵƚƚŝŶŐ
ƐƚƌĞĞƚƐǁŝůůďĞƐĐƌĞĞŶĞĚďǇĂďƵĨĨĞƌ
ĐŽŶƐŝƐƚŝŶŐŽĨĞĂƌƚŚŵŽƵŶĚŝŶŐ͕ůĂŶĚƐĐĂƉŝŶŐ͕
ůŽǁĚĞĐŽƌĂƚŝǀĞǁĂůůƐ͕ŽƌĐŽŵďŝŶĂƚŝŽŶ
ƌŝǀĞǁĂǇĂĐĐĞƐƐŝŶƚŽƚŚĞƐŝƚĞǁŝůůďĞƐŚĂƌĞĚ
ǁŝƚŚĂĚũŽŝŶŝŶŐŶŽŶͲƌĞƐŝĚĞŶƚŝĂůůǇǌŽŶĞĚ
ƉƌŽƉĞƌƚŝĞƐǁŚĞƌĞǀĞƌĨĞĂƐŝďůĞ͘



KĨĨŝĐĞʹ ZĞƐŝĚĞŶƚŝĂů
^/'E
^dEZ^

KĨĨŝĐĞͶ ZĞƐŝĚĞŶƚŝĂů

WĂƌŬŝŶŐƐƚƌƵĐƚƵƌĞƐǁŝůůďĞĂƌĐŚŝƚĞĐƚƵƌĂůůǇ
ŝŶƚĞŐƌĂƚĞĚǁŝƚŚƚŚĞƉƌŽũĞĐƚĚĞƐŝŐŶ͕ĂŶĚǁŝůů
ďĞƐĐƌĞĞŶĞĚĨƌŽŵǀŝĞǁĂƚƐƚƌĞĞƚůĞǀĞůďǇ
ĂƌĐŚŝƚĞĐƚƵƌĂůĚĞƚĂŝůŝŶŐ͕ĨĂĕĂĚĞƚƌĞĂƚŵĞŶƚ͕
ĂƌƚǁŽƌŬ͕ůĂŶĚƐĐĂƉŝŶŐŽƌƐŝŵŝůĂƌǀŝƐƵĂů
ĨĞĂƚƵƌĞƐƚŽĞŶŚĂŶĐĞƚŚĞƐƚƌĞĞƚĨĂĕĂĚĞ͘



ϭϳ

ϱͬϮϳͬϮϬϭϲ

KƚŚĞƌhƐĞƐ
 WĂƌŬͲKƉĞŶ^ƉĂĐĞ͗ ƉƌŽǀŝĚĞƐĨŽƌĂĐƚŝǀĞĂŶĚ

ƉĂƐƐŝǀĞƉƵďůŝĐƉĂƌŬĂŶĚŽƉĞŶƐƉĂĐĞĂƌĞĂƐ
ŝŶĐůƵĚŝŶŐdǁŝůĂ ZĞŝĚĂŶĚ^ĐŚǁĞŝƚǌĞƌWĂƌŬ͘/ƚ
ŝŶĐůƵĚĞƐĂŶĐŝůůĂƌǇƉƵďůŝĐďƵŝůĚŝŶŐƐĂŶĚĨĂĐŝůŝƚŝĞƐ͕
ƐƵĐŚĂƐĂĨŝƌĞƐƚĂƚŝŽŶĂŶĚƐŵĂůůƌĞĐƌĞĂƚŝŽŶ
ďƵŝůĚŝŶŐƐ͘

 /ŶƐƚŝƚƵƚŝŽŶĂůͲ>Žǁ͗ ŝƐŝŶƚĞŶĚĞĚƚŽĂĐĐŽŵŵŽĚĂƚĞ

ƚŚĞŚŽƐƉŝƚĂů͕ŶƵƌƐŝŶŐŚŽŵĞ͕ĂƐƐŝƐƚĞĚůŝǀŝŶŐ
ĨĂĐŝůŝƚŝĞƐ͕ĂƐǁĞůůĂƐŵĞĚŝĐĂůƌĞůĂƚĞĚƵƐĞƐŝŶĂ
ĐůƵƐƚĞƌĞĚĂĐƚŝǀŝƚǇĐĞŶƚĞƌƚŽƐƵƉƉŽƌƚƚŚĞŚĞĂůƚŚ
ĐĂƌĞŶĞĞĚƐŽĨtĞƐƚŶĂŚĞŝŵĂŶĚƚŚĞ
ƐƵƌƌŽƵŶĚŝŶŐĂƌĞĂ͘

 WƵďůŝĐ͗ WƌŽǀŝĚĞƐĨŽƌƉƵďůŝĐĨĂĐŝůŝƚŝĞƐ͕ƐƵĐŚĂƐƚŚĞ

tĞƐƚŶĂŚĞŝŵzŽƵƚŚĞŶƚĞƌ͘

 tĂƚĞƌ͗ ĞƐŝŐŶĂƚŝŽŶĨŽƌƚŚĞĨůŽŽĚĐŽŶƚƌŽů

ĐŚĂŶŶĞů͘



WƵďůŝĐŽŵŵĞŶƚ
 ϭϬDŝŶƵƚĞƐ



ϭϴ

ϱͬϮϳͬϮϬϭϲ

ĚŵŝŶŝƐƚƌĂƚŝŽŶĂŶĚEĞǆƚ^ƚĞƉƐ
 EĞǆƚDĞĞƚŝŶŐ͗
 tĞĚŶĞƐĚĂǇ͕:ƵŶĞϮϵƚŚ
 ϲ͗ϯϬƚŽϴ͗ϯϬƉ͘ŵ͘
 tĞƐƚŶĂŚĞŝŵzŽƵƚŚĞŶƚĞƌ
 DĂƌŬzŽƵƌĂůĞŶĚĂƌ͊WůĂŶŶŝŶŐŽŵŵŝƐƐŝŽŶtŽƌŬƐŚŽƉ
 DŽŶĚĂǇ͕:ƵŶĞϭϯ͕ϮϬϭϲ
 ϱƉŵ
 ŝƚǇŽƵŶĐŝůŚĂŵďĞƌƐϮϬϬ^͘ŶĂŚĞŝŵůǀĚ͘



ϭϵ

Community Advisory Committee
Meeting #8

July 27, 2016 6:30 p.m. to 8:30 p.m.
West Anaheim Youth Center, 320 S. Beach Blvd., Anaheim

Agenda
Meeting Kick-Off
x Updates to Proposed Land Use Plan
Permitted Uses
x Discussion of Possible Permitted, Conditional, and Prohibited Uses
Motel Study and Recap on Outreach
x Summary of the Motel Study, Owner Outreach, and Pilot Inspection Program
Administration and Next Steps
x Next Meeting Wednesday (5th Wednesday) August 31, 2016
o 6:30 to 8:30 p.m. West Anaheim Youth Center
o Mobility and Streetscape Improvements

CAC Meeting #8 | July 27, 2016 | 6:30 p.m. – 8:30 p.m.
West Anaheim Youth Center | 320 S. Beach Boulevard | Anaheim, CA 92804

Meeting Summary
The eighth meeting of the Beach Boulevard Specific Plan Community Advisory Committee
(Committee) took place on July 27, 2016 at the West Anaheim Youth Center at 320 S. Beach
Boulevard in Anaheim. The meeting took place from 6:30 p.m. to 8:30 p.m. and was open to the
public.
The agenda and presentation are available through the project web page
www.anaheim.net/improvetheboulevard, links are also provided below:
x Agenda
x Presentation
The meeting was facilitated by Karen Gulley of PlaceWorks (the lead project team consultant).
The meeting kicked off with an introduction from Karen.
Project Team Members in Attendance:
PlaceWorks- Lead Consultant:
Karen Gulley- Project Manager
Suzanne Schwab- Assistant Project Manager
City Staff:
Jonathan Borrego- Planning Services Manager
Susan Kim- Principal Planner
Gustavo Gonzalez- Senior Planner
Committee Members in Attendance:
Amanda Edinger
West District Neighborhood Council
Esther Wallace
West Anaheim Neighborhood Development Council
Jeff Weber
West Anaheim Residential Developer
Phyllis Greenberg
Renew West Anaheim Committee
Rod Pierson
Cherokee Senior Mobile Home Park Resident
Nathan Zug
Anaheim Religious Community Council
Leodegario Barcena
West Anaheim Apartment Resident
Tiffany Welt
At-Large Seat
Committee Members Not Present:
Argus Lee
West Anaheim Commercial Developer
Carol Judy
Anacapa Community Resident
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Denny Ahir
Cynthia Hall
John Gupta
Max Aranki
Paul Cho
Queen Kwembe
Todd Ament
William Judy
Javier Gonzalez
Shereen Ameri

Motel Owner (Anaheim Lodge)
At-Large Seat
At-Large Seat
Arab American Community Center
Illumination Foundation
Project SAY (Support Anaheim’s Youth)
Anaheim Chamber of Commerce
Anacapa Community Resident
Anaheim Family YMCA
At-Large Seat

Karen gave the Committee an overview of a few updates to the Land Use Plan. The updates
included changing the name of the previously called Commercial-Residential Designation to
Mixed-Use Medium and Office-Residential to Mixed-Use High. These changes were made to be
more consistent with future city-wide zoning designations. The updated map can be found here.
The primary topics of discussion for the evening were Permitted/Prohibited Uses, Motel
Updates, and Signage.

Permitted/Prohibited Uses
Suzanne led the group through a discussion of permitted uses. Over the past year we have
heard from the Committee and members of the public that there are certain uses that are
desired along the Beach Boulevard and other uses that the community would not like to prohibit
or regulated. The group discussed the following uses and provided their recommendation on
how the use should be regulated:

Use

Recommendation

Check Cashing/ Payday Loans
Bail Bond Establishments
Smoking Lounges/ Tobacco and Vape Shops
Liquor Stores
Motels
Hotel
Personal Services – Restricted
Auto-oriented Uses
• Carwashes (or gas station
with car wash)
• Gas Stations

Prohibit - but don’t limit banks
Prohibit
Prohibit
Prohibit
Prohibit
Permit
Permit with Conditional Use Permit (CUP)

•

Drive-throughs

•

Auto Sales

Prohibit
If legally feasible limited to 2 (maintain existing
number of gas stations in the project area)
Permit with CUP, with good site planning to
ensure safety and limit hours of operation (no
24 hour, suggest closing from 12am to 6am)
Prohibit (new and used)
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•

Auto Repair

Used Merchandise Sales (Thrift Stores)
24-Hour Establishments
Recycling Centers

Entertainment

Tattoo Parlors
Bars and Night Clubs
Adult Entertainment
Massage Parlors
Wine Bar
Brewery/Small Beverage Manufacturer
Specialty Wine or Beer Shop
Youth/ Commercial Recreation Oriented

Prohibit (unless part of a larger retailer such as
Costco or Sears)
Prohibit
Permit for a Pharmacy
Also see drive throughs above
Prohibit and see what can be done within state
law to improve the appearance of these and
ensure they are properly located (not near
residential homes due to noise associated with
pick up/drop off; visible without being an eye
sore)
Permit with Conditional Use Permit- limit
hours of operation and specify type of
entertainment, don’t want adult
entertainment
Permit under Professional Services with CUP
and set some concentration limits
Permit with Conditional Use Permit- allow but
limit hours of operation
Prohibit
Prohibit
Permit
Permit
Permit - but find a way to prohibit a
convenience type liquor store
Permit with CUP - The City typically requires a
CUP for these because the needs of each
commercial/recreation business vary so much

Motel Study, Outreach, and Pilot Inspection Program
Jonathan informed the group of a motel study that was commissioned by the City to analyze
existing and future demand for hotels/motels within the specific plan area. The economics firm
working on this project (BAE) is conducting the analysis. The study is not quite finalized but will
be made available soon. Preliminary findings were shared in the presentation.
Next, Jonathan talked to the Committee about a City-wide motel inspection program that is
similar to the current Quality Rental Housing Program. A pilot motel inspection program would
roll out first and is anticipated to go to City Council sometime this fall. City staff also recently
met with motel owners and operators within the specific plan area letting them know of this
project, the study, and the possible inspection program.
The City is working on a development incentive program to financially bridge the gap for
developers or owners to consider redeveloping their motels. Lastly, the City team shared with
the group that the motel owners/operators were interested in looking into the Anaheim Resort
Page 3 of 5

Transit (ART) shuttle to better connect this area to Disneyland and the Anaheim Resort, which
had also been brought up by the Committee in a previous meeting.

Signage
Suzanne led the group through a discussion regarding signage. Many of the signs along Beach
Boulevard are non-conforming (in this area most of them exceed the standards set in the zoning
code). The discussion began with an overview of the City’s current sign standards and what
would be “allowed” today if a new business were to open. The discussion also considered
programs in other areas such as the Anaheim Resort and Buena Park. The group was asked to
weigh in on a series of questions:
x Should the non-conforming signs be allowed to remain? If certain standards for
refurbishment were met, could the non-conforming signs be reused?
o Two members of the group thought that if the signs were restored in a welldesigned manner, then the signs could stay even if a new use/business came in.
The rest of the group felt that the signs should not be allowed to stay and that
new signs should have to comply with the current sign standards.
x If not, should the City consider enacting an amortization program?
o One member of the group felt that an amortization program was not needed,
the rest of the Committee thought that an amortization program should be
used and that it should have as short of a timeframe as possible to bring the
signs into compliance.
x Should public signage along Beach Boulevard be standardized, similar to the Resort?
o The group felt that if the motel uses were going to stay then that would be
something they would want to consider but given that the vision for the area is
for the motels to convert to other uses and that the economic analysis shows
that that is possible they didn’t feel that a program like that was needed.
x Should there be considerations for areas near the Buena Park Entertainment Zone?
o The group expressed that they like many of the signs in Buena Park, especially
the Rock and Brew sign, but noted that this portions of Beach Boulevard is
different from the Buena Park Entertainment Zone. The City also mentioned
that the Westgate site has a sign program associated with it and that will all go
through review and approval before the specific plan is adopted.

Public Comment
The floor was open for public comment during the last 10 minutes of the meeting. The
discussion included:
x Other uses to prohibit that should be considered include:
o Gun Shops
o Ammunition shops
o Swap Meets
o Water Stores
o T-shirt Shops
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x

The project should look at a radius from Beach Boulevard and see how many tattoo
shops are already in the area.

x

We should clean up the signs and give them a short time clock to get it done.

x

The proposed land use plan looks like it has more residential, has anyone checked with
the schools to see if they can handle the capacity? Many of the schools are
overcrowded. Another thing to consider is making it senior housing then the schools
won’t be an issue.
o Yes, we have met with the school districts regarding the plan and were told that
schools in the area have sufficient capacity to accommodate future residential
growth.

Next Step and Administration
The meeting concluded with a reminder that the next meeting will focus on mobility and
landscape improvements and is scheduled for August 31, 2016 at the West Anaheim Youth
Center, 320 S. Beach Boulevard, 6:30 pm to 9:30 pm. (The meeting of August 31 has since been
postponed to allow more time for fact gathering and analysis).
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ϳͬϮϳͬϮϬϭϲ

ŽŵŵƵŶŝƚǇĚǀŝƐŽƌǇŽŵŵŝƚƚĞĞ;ͿDĞĞƚŝŶŐηϴ
tĞƐƚŶĂŚĞŝŵzŽƵƚŚĞŶƚĞƌͮ:ƵůǇϮϳ͕ϮϬϭϲ



WƌŽũĞĐƚdĞĂŵ
 ŝƚǇ͗
 :ŽŶĂƚŚĂŶŽƌƌĞŐŽ͕/WͮWůĂŶŶŝŶŐ^ĞƌǀŝĐĞƐDĂŶĂŐĞƌ
 'ƵƐƚĂǀŽ'ŽŶǌĂůĞǌ͕/Wͮ^ĞŶŝŽƌWůĂŶŶĞƌ
 WůĂĐĞtŽƌŬƐ͗
 <ĂƌĞŶ'ƵůůĞǇͮWƌŽũĞĐƚDĂŶĂŐĞƌ
 ^ƵǌĂŶŶĞ^ĐŚǁĂď͕/W ͮƐƐŝƐƚĂŶƚWƌŽũĞĐƚDĂŶĂŐĞƌ



ϭ

ϳͬϮϳͬϮϬϭϲ

dŽŶŝŐŚƚ͛ƐŐĞŶĚĂ
 DĞĞƚŝŶŐ<ŝĐŬͲŽĨĨ
 ƌĂĨƚ>ĂŶĚhƐĞWůĂŶDĂƉhƉĚĂƚĞƐ
 WĞƌŵŝƚƚĞĚhƐĞŝƐĐƵƐƐŝŽŶ
 DŽƚĞůKƵƚƌĞĂĐŚĂŶĚ^ƚƵĚǇ
 ^ŝŐŶĂŐĞ
 WƵďůŝĐŽŵŵĞŶƚ
 EĞǆƚDĞĞƚŝŶŐ


hƉĚĂƚĞƐƚŽ>ĂŶĚhƐĞĞƐŝŐŶĂƚŝŽŶƐ



Ϯ

ϳͬϮϳͬϮϬϭϲ

WĞƌŵŝƚƚĞĚhƐĞƐ



/ŶƉƵƚŽŶWĞƌŵŝƚƚĞĚhƐĞƐ
 WƌŽƉŽƐĞĚůĂŶĚƵƐĞĚĞƐŝŐŶĂƚŝŽŶƐĂƌĞďĂƐĞĚŽŶ

ĞǆŝƐƚŝŶŐŝƚǇǌŽŶŝŶŐĚĞƐŝŐŶĂƚŝŽŶƐ͗
 ZĞƐŝĚĞŶƚŝĂů͗ZDͲϮĂŶĚZDͲϯ

 KĨĨŝĐĞͲ>Žǁ

 DŝǆĞĚͲhƐĞKǀĞƌůĂǇ

 WƵďůŝĐͲZĞĐƌĞĂƚŝŽŶĂů

 'ĞŶĞƌĂůŽŵŵĞƌĐŝĂů

 ^ĞŵŝͲWƵďůŝĐ

 hƐĞƐĐĂŶďĞ͗
 WĞƌŵŝƚƚĞĚ ;ĂůůŽǁĞĚďǇƌŝŐŚƚͿ
 ŽŶĚŝƚŝŽŶĂůůǇWĞƌŵŝƚƚĞĚ ;ƚŚƌŽƵŐŚĂƌĞǀŝĞǁĂŶĚĂƉƉƌŽǀĂůƉƌŽĐĞƐƐͿ
 WƌŽŚŝďŝƚĞĚ
 ĐĐĞƐƐŽƌǇ
 dĞŵƉŽƌĂƌǇ



ϯ

ϳͬϮϳͬϮϬϭϲ

ŽŵŵĞƌĐŝĂůĂŶĚDŝǆĞĚͲhƐĞdǇƉŝĐĂů
WĞƌŵŝƚƚĞĚhƐĞƐ;ƵƌƌĞŶƚŽŶŝŶŐŽĚĞͿ
*HQHUDO&RPPHUFLDODQG2IILFH /RZ

0L[HG8VH 2YHUOD\



















0DQ\ RIWKHVDPHXVHVDV
&RPPHUFLDOEXWDOVRDOORZV
UHVLGHQWLDOXVHV

$XWRPRWLYH ± 9DULRXV8VHV
%XVLQHVVDQG)LQDQFLDO6HUYLFHV
&RPPXQLW\5HWDLO&HQWHUV
&RQYHQLHQFH6WRUHV
'DQFHDQG)LWQHVV6WXGLRV
'D\&DUH&HQWHUV
(GXFDWLRQ,QVWLWXWLRQV 7XWRULQJ
+HDOWK&OXEV*\PV
0DUNHWV*URFHU\
3URIHVVLRQDO2IILFHV
0HGLFDODQG'HQWDO2IILFHV
3HUVRQDO6HUYLFHV
5HWDLO6DOHV 8VHG0HUFKDQGLVH
5HWDLO6DOHV *HQHUDO
5HSDLU6HUYLFHV
5HVWDXUDQWV
9HWHULQDU\



hƐĞƐĨŽƌŝƐĐƵƐƐŝŽŶ
$UHWKHVHXVHVULJKWIRU%HDFK%RXOHYDUG"











&KHFN&DVKLQJ
6PRNLQJ/RXQJHV
$OFRKRO6DOHV± 2QDQG2IIVDOH
7REDFFRDQG9DSH6KRSV
0RWHOV
+RWHOV
$XWRRULHQWHG8VHV
 &DUZDVKHV
 *DV6WDWLRQV
 'ULYHWKURXJKV
 $XWR6DOHV
 $XWR5HSDLU
8VHG0HUFKDQGLVH6DOHV 7KULIW6WRUHV
+RXU(VWDEOLVKPHQWV








%DLO%RQG(VWDEOLVKPHQWV
5HF\FOLQJ&HQWHUV
(QWHUWDLQPHQW
7DWWRR3DUORUV
%DUVDQG1LJKW&OXEV
2WKHUV"



ϰ

ϳͬϮϳͬϮϬϭϲ

DŽƚĞů^ƚƵĚǇ͕KƵƚƌĞĂĐŚ͕
ĂŶĚ/ŶƐƉĞĐƚŝŽŶWƌŽŐƌĂŵ



DŽƚĞů^ƚƵĚǇ
ǀĂůƵĂƚĞƐĞǆŝƐƚŝŶŐĂŶĚĨƵƚƵƌĞĚĞŵĂŶĚĨŽƌĞǆŝƐƚŝŶŐ
ŵŽƚĞůƐĂůŽŶŐĞĂĐŚŽƵůĞǀĂƌĚ
 WƌĞůŝŵŝŶĂƌǇ&ŝŶĚŝŶŐƐ͗
 ĞŵĂŶĚĨŽƌŽŶůǇĂďŽƵƚŚĂůĨŽĨƚŚĞĞǆŝƐƚŝŶŐϴϬϮƌŽŽŵƐ
 ϰŵŽƚĞůƐĨŽƵŶĚƚŽďĞŵŽƐƚůŽĚŐŝŶŐͲŽƌŝĞŶƚĞĚ
 ϱŵŽƚĞůƐĨŽƵŶĚƚŽďĞƐŽŵĞǁŚĂƚůŽĚŐŝŶŐͲŽƌŝĞŶƚĞĚ
 ϴŵŽƚĞůƐĨŽƵŶĚƚŽďĞŶŽƚůŽĚŐŝŶŐͲŽƌŝĞŶƚĞĚ
 WƌŽǆŝŵŝƚǇƚŽƵĞŶĂWĂƌŬĐŽƵůĚƐůŝŐŚƚůǇŝŶĐƌĞĂƐĞĨƵƚƵƌĞĚĞŵĂŶĚ


ϱ

ϳͬϮϳͬϮϬϭϲ

ĚŽƉƚ /ŶƐƉĞĐƚŝŽŶ WƌŽŐƌĂŵĨŽƌDŽƚĞůƐͲ
WŝůŽƚĂƐŝƐ
 ŝƚǇ͛ƐYƵĂůŝƚǇZĞŶƚĂů,ŽƵƐŝŶŐ
WƌŽŐƌĂŵ;YZ,WͿŚĂƐďĞĞŶǀĞƌǇ
ƐƵĐĐĞƐƐĨƵů
 /ƚĂĚĚƌĞƐƐĞƐŝƐƐƵĞƐǁŚĞƌĞƚŚĞǇ
ĞǆŝƐƚďƵƚĚŽĞƐŶŽƚŝŵƉŽƐĞĂŶ
ƵŶĚƵĞďƵƌĚĞŶ
 'ŽĂůƐĂƌĞĂƉƉůŝĐĂďůĞŝŶŵŽƚĞůƐ
ƚŚĂƚƐĞƌǀĞĂƐůĂƐƚƌĞƐŽƌƚ
ŚŽƵƐŝŶŐ

'ŽĂůƐ;YZ,WͿ͗
 ^ĂĨĞΘ^ĞĐƵƌĞ,ŽƵƐŝŶŐ
 WƌŽĂĐƚŝǀĞůǇŝĚĞŶƚŝĨǇ
ƐƵďƐƚĂŶĚĂƌĚĐŽŶĚŝƚŝŽŶƐ
 ŶƐƵƌĞƌĞŚĂďŝůŝƚĂƚŝŽŶ
ĂŶĚĂďĂƚĞŵĞŶƚ



DŽƚĞů^ƚƵĚǇĂŶĚKƵƚƌĞĂĐŚ



ϲ

ϳͬϮϳͬϮϬϭϲ

^ŝŐŶĂŐĞ



ƵƌƌĞŶƚ^ŝŐŶŽĚĞ
 ŽǀĞƌƐĨƌĞĞƐƚĂŶĚŝŶŐ;ƉŽůĞͿƐŝŐŶƐ͕ŵŽŶƵŵĞŶƚƐŝŐŶƐ͕

ǁĂůůƐŝŐŶƐĂŶĚƚĞŵƉŽƌĂƌǇƐŝŐŶƐ

 'ĞŶĞƌĂůĚĞƐŝŐŶƌĞƋƵŝƌĞŵĞŶƚƚŚĂƚƐŝŐŶŵĂƚĞƌŝĂůƐ

ŵƵƐƚĐŽŵƉůĞŵĞŶƚƚŚĞďƵŝůĚŝŶŐ

 ,ĞŝŐŚƚůŝŵŝƚƐǀĂƌǇďĂƐĞĚŽŶůŝŶĞĂƌĨƌŽŶƚĂŐĞĂŶĚͬŽƌ

ƉƌŽũĞĐƚƐŝǌĞ

 EƵŵďĞƌŽĨƐŝŐŶƐůŝŵŝƚĞĚďĂƐĞĚŽŶůŝŶĞĂƌĨƌŽŶƚĂŐĞ
 >ŝŶĞŽĨƐŝŐŚƚƌĞƋƵŝƌĞŵĞŶƚƐ
 ŽŽƌĚŝŶĂƚĞĚƐŝŐŶƉƌŽŐƌĂŵ



ϳ

ϳͬϮϳͬϮϬϭϲ

^ŝŐŶĂŐĞ
EŽŶĐŽŶĨŽƌŵŝŶŐ^ŝŐŶƐ
ƵƌƌĞŶƚŽĚĞ͗
 DĂǇĐŽŶƚŝŶƵĞ
 hŶůĞƐƐ͙ĂƐƚƌƵĐƚƵƌĂůĐŚĂŶŐĞŽƌĂůƚĞƌĂƚŝŽŶƚŚĂƚƌĞƋƵŝƌĞƐĂ

ďƵŝůĚŝŶŐƉĞƌŵŝƚŝƐƐƵďŵŝƚƚĞĚĨŽƌƚŚĞƐŝŐŶ
 dŚĞŶƚŚĞĂƉƉůŝĐĂŶƚŝƐĂůƐŽƌĞƋƵŝƌĞĚƚŽŽďƚĂŝŶĂĐŽŶĚŝƚŝŽŶĂůƵƐĞƉĞƌŵŝƚĨŽƌ

ƚŚĞƐŝŐŶ
 ƉƉƌŽǀĂůƌĞƋƵŝƌĞƐ͗
 dŚĞƉƌŽƉŽƐĞĚŵŽĚŝĨŝĐĂƚŝŽŶƐƚŽƚŚĞƐŝŐŶĚŽŶŽƚŝŶĐƌĞĂƐĞƚŚĞŚĞŝŐŚƚŽƌĂƌĞĂŽĨƚŚĞƐŝŐŶ

ĂŶĚƚŚĂƚƚŚĞǇďƌŝŶŐƚŚĞƐŝŐŶĐůŽƐĞƌƚŽĐŽŶĨŽƌŵŝƚǇǁŝƚŚƚŚĞĐŽĚĞ
 dŚĞĐŚĂŶŐĞĚƉƌŽƉŽƐĞĚŝŵƉƌŽǀĞƐƚŚĞĂĞƐƚŚĞƚŝĐƐŽĨƚŚĞƐŝŐŶ
 'ƌĂŶƚŝŶŐŽĨƚŚĞĐŽŶĚŝƚŝŽŶĂůƵƐĞƉĞƌŵŝƚǁŝůůŶŽƚďĞĚĞƚƌŝŵĞŶƚĂůƚŽƚŚĞŚĞĂůƚŚĂŶĚƐĂĨĞƚǇŽĨ

ƚŚĞĐŝƚŝǌĞŶƐŽĨƚŚĞŝƚǇŽĨŶĂŚĞŝŵ



^ŝŐŶĂŐĞ
&ƌĞĞƐƚĂŶĚŝŶŐ^ŝŐŶƐ
ƵƌƌĞŶƚŽĚĞ͗
 DƵƐƚďĞůŽĐĂƚĞĚǁŝƚŚŝŶĂůĂŶĚƐĐĂƉĞĚƉůĂŶƚĞƌ
 ,ĞŝŐŚƚŝƐďĂƐĞĚŽŶůĞŶŐƚŚŽĨƉƌŽƉĞƌƚǇĨƌŽŶƚĂŐĞ
 DĂǆ͗'ĞŶĞƌĂůEŽŶͲZĞƐŝĚĞŶƚŝĂů;фϱĂĐͿ͗ϲ͛ƚŽϴ͛
 DĂǆ͗&ƌĞĞǁĂǇKƌŝĞŶƚĞĚ͗ϭϱ͛
 DĂǆ͗>ĂƌŐĞZĞƚĂŝůĞŶƚĞƌ;ϱнĂĐͿ͗Ϯϱ͛
 ;tĞƐƚŐĂƚĞͲǁŝůůďĞƌĞƋƵŝƌĞĚƚŽŚĂǀĞĐŽŽƌĚŝŶĂƚĞĚƐŝŐŶ
ƉůĂŶͿ



ϴ

ϳͬϮϳͬϮϬϭϲ

^ŝŐŶĂŐĞ
DŽŶƵŵĞŶƚ^ŝŐŶƐ
ƵƌƌĞŶƚŽĚĞ͗
 DĂǆŚĞŝŐŚƚ͗ϲ͛ƚŽϴ͛ĚĞƉĞŶĚŝŶŐŽŶůĞŶŐƚŚŽĨ

ƉƌŽƉĞƌƚǇĨƌŽŶƚĂŐĞ
 DƵƐƚďĞůŽĐĂƚĞĚǁŝƚŚŝŶĂůĂŶĚƐĐĂƉĞƉůĂŶƚĞƌ
 DŝŶŝŵƵŵƐŝƚĞĚŝƐƚĂŶĐĞĂŶĚůŽĐĂƚŝŽŶ
ƌĞƋƵŝƌĞŵĞŶƚƐŵƵƐƚďĞŵĞƚ



^ŝŐŶĂŐĞ
tĂůů^ŝŐŶƐ
ƵƌƌĞŶƚŽĚĞ
 ĂŶĐŽŶƐŝƐƚŽĨǁĂůůŵŽƵŶƚĞĚƐŝŐŶŽƌůĞƚƚĞƌƐ
 KŶĞǁĂůůƐŝŐŶƉĞƌďƵŝůĚŝŶŐĞůĞǀĂƚŝŽŶĨƌŽŶƚŝŶŐŽŶ

ĂƐƚƌĞĞƚ

KƚŚĞƌ^ŝŐŶƐƚŽŽŶƐŝĚĞƌ
 WƌŽũĞĐƚŝŶŐͬůĂĚĞ^ŝŐŶƐ
 ǁŶŝŶŐ^ŝŐŶƐ



ϵ

ϳͬϮϳͬϮϬϭϲ

^ŝŐŶWƌŽŐƌĂŵƐŝŶƚŚĞŝƚǇ͗
ŶĂŚĞŝŵZĞƐŽƌƚ/ĚĞŶƚŝƚǇ^ŝŐŶĂŐĞ



ZĞƐŽƌƚƌĞĂ^ŝŐŶĂŐĞdŽĚĂǇ



ϭϬ

ϳͬϮϳͬϮϬϭϲ

ƵĞŶĂWĂƌŬ
ŶƚĞƌƚĂŝŶŵĞŶƚŽŶĞ^ŝŐŶĂŐĞ



^ŝŐŶZĞƵƐĞ



ϭϭ

ϳͬϮϳͬϮϬϭϲ

ŝƐĐƵƐƐŝŽŶ
 tŚĂƚŽƉƚŝŽŶƐĚŽĞƐƚŚĞŝƚǇŚĂǀĞĨŽƌŶŽŶͲĐŽŶĨŽƌŵŝŶŐ

ƐŝŐŶĂŐĞ͍͘͘͘

 ŵŽƌƚŝǌĂƚŝŽŶ
 ŽĚĞŶĨŽƌĐĞŵĞŶƚ

 ^ŚŽƵůĚǁĞĂůůŽǁĨĂĐĞĐŚĂŶŐĞƐŽŶŶŽŶͲĐŽŶĨŽƌŵŝŶŐ

ƐŝŐŶƐ͍

 ^ŚŽƵůĚƉƵďůŝĐƐŝŐŶĂŐĞĂůŽŶŐĞĂĐŚŽƵůĞǀĂƌĚďĞ

ƐƚĂŶĚĂƌĚŝǌĞĚ͕ƐŝŵŝůĂƌƚŽƚŚĞZĞƐŽƌƚ͍

 ^ŚŽƵůĚƚŚĞƌĞďĞĐŽŶƐŝĚĞƌĂƚŝŽŶƐĨŽƌĂƌĞĂƐŶĞĂƌƚŚĞ

ƵĞŶĂWĂƌŬŶƚĞƌƚĂŝŶŵĞŶƚŽŶĞ͍



WƵďůŝĐŽŵŵĞŶƚ
 ϭϬDŝŶƵƚĞƐ



ϭϮ

ϳͬϮϳͬϮϬϭϲ

ĚŵŝŶŝƐƚƌĂƚŝŽŶĂŶĚEĞǆƚ^ƚĞƉƐ
 EĞǆƚDĞĞƚŝŶŐ͗
 tĞĚŶĞƐĚĂǇ͕ƵŐƵƐƚϮϰƚŚ
 DŽďŝůŝƚǇĂŶĚ^ƚƌĞĞƚƐĐĂƉĞ/ŵƉƌŽǀĞŵĞŶƚƐ
 ϲ͗ϯϬƉ͘ŵ͘ƚŽϴ͗ϯϬƉ͘ŵ͘
 tĞƐƚŶĂŚĞŝŵzŽƵƚŚĞŶƚĞƌ



ϭϯ

Community Advisory Committee
November 2, 2016 6:30 p.m. to 8:30 p.m.
Meeting #9
West Anaheim Youth Center, 320 S. Beach Blvd., Anaheim

Agenda
Meeting Kick-Off
x Beach Boulevard area updates and park improvements
Mobility Plan
x Discussion of short-term and long-term mobility enhancements
Public Realm/ Streetscape
x Activity looking at two possible tree palettes for long-term landscaping improvements
Recap of Permitted/Prohibited Uses
x A review of uses from CAC Meeting #8
Public Comment
x 10 minutes for public comment
Next Steps and Recognition
x Recap of the upcoming time frame for the Specific Plan and EIR
x Recognition and thanks for your commitment to this committee

CAC Meeting #9 | November 2, 2016 | 6:30 p.m. - 8:30 p.m.
West Anaheim Youth Center | 320 S. Beach Boulevard | Anaheim, CA 92804

Meeting Summary
The ninth and final meeting of the Beach Boulevard Specific Plan Community Advisory
Committee (Committee) took place on November 2, 2016 at the West Anaheim Youth Center at
320 S. Beach Boulevard in Anaheim. The meeting was held from 6:30 p.m. to 8:30 p.m. and was
open to the public. Dinner was provided to those in attendance as a thank you for their
commitment to the Committee and the West Anaheim community.
The agenda and presentation are available through the project web page
www.anaheim.net/improvetheboulevard, links are also provided below:
x Agenda
x Presentation
The meeting was facilitated by Karen Gulley of PlaceWorks (the lead project team consultant).
The meeting kicked off with an introduction from Karen.
Project Team Members in Attendance:
PlaceWorks- Lead Consultant:
Karen Gulley- Project Manager
Suzanne Schwab- Assistant Project Manager
City Staff:
Jonathan Borrego- Planning Services Manager
Susan Kim- Principal Planner
Gustavo Gonzalez- Senior Planner
Jamie Lai- Traffic and Transportation Manager
Committee Members in Attendance:
Amanda Edinger
West District Neighborhood Council
Esther Wallace
West Anaheim Neighborhood Development Council
Rod Pierson
Cherokee Senior Mobile Home Park Resident
Leodegario Barcenas West Anaheim Apartment Resident
Tiffany Welt
At-Large Seat
Shereen Ameri
At-Large Seat
Committee Members Not Present:
Argus Lee
West Anaheim Commercial Developer
Carol Judy
Anacapa Community Resident
Denny Ahir
Motel Owner (Anaheim Lodge)
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Cynthia Hall
John Gupta
Max Aranki
Paul Cho
Queen Kwembe
Todd Ament
William Judy
Javier Gonzalez
Jeff Webber
Phyllis Greenberg
Nathan Zug

At-Large Seat
At-Large Seat
Arab American Community Center
Illumination Foundation
Project SAY (Support Anaheim’s Youth)
Anaheim Chamber of Commerce
Anacapa Community Resident
Anaheim Family YMCA
West Anaheim Residential Developer
Renew West Anaheim Committee
Anaheim Religious Community Council

Karen gave the Committee an overview of the agenda which included area improvements,
short-term and long-term mobility improvements, the draft mobility plan for the Specific Plan,
streetscape improvements, and a review of permitted/prohibited uses from the previous
meeting.

Area Updates
Karen then handed the first topic off to Gus, who talked about area updates these included
discussion of:
x The recent opening of a police substation adjacent to the West Anaheim Youth
Center. The hours of operation are Tuesday through Saturday from 8:00 am to 5:00
pm.
x A revised Westgate site plan and development agreement is moving forward over
the next few months.
x A motel demand study was conducted by the economics consultant for the Beach
Boulevard Specific Plan and is available on the project website.
x Recent park improvements include:
o Pickle Ball courts at Twila Reid
o Baseball field restoration at Twila Reid
o Skate Park at Schweitzer Park
In general, the Committee was aware of the recent area improvements but asked if/when
signage for the substation would be installed. Staff let the Committee know that minor
improvements were scheduled to be completed over the next couple of months.

Mobility Plan
Next Jamie walked the group through short-term and long-term improvements for Beach
Boulevard. She explained that Beach Boulevard (Highway 39) is currently a Caltrans operated
and maintained roadway and that a few short-term improvements are slated to be completed
within the next year or two. These include a new traffic signal and pedestrian crossings at
Stonybrook Dr. and Beach Blvd. as well as median enhancements, which include the installation
of a fence to prevent jaywalking across Beach Blvd. between Lynrose Dr. and Stonybrook Dr.
Another short-term improvement for the area is a City bus stop pilot program which will install
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bus stools at the stops at Beach Blvd, and Ball Rd. and at Beach Blvd. and Orange Ave. This
program is aimed at reducing homeless loitering and sleeping at bus stops.
Long-term improvements for Beach Blvd. include the possibility of the City pursuing
relinquishment of the road way from Caltrans and undergrounding utility poles with Southern
California Edison (SCE). The City is currently in talks with Caltrans on the possibility of moving
forward to take ownership of the roadway. This is a long-term process that may take a year or
two to complete, the City has hired a consultant to help with the relinquishment process and is
in the process of hiring a consultant to conduct an inventory and document existing roadway
conditions. Additionally, the City has had and will continue to have ongoing conversations with
SCE regarding the undergrounding of utility poles along the corridor. This will allow for better
spaced and updated street lighting, new street trees and landscaping, and will overall improve
street visibility.
Lastly, Jamie presented the mobility plans that will be incorporated in the Specific Plan. These
included the Orange County Transportation Authority bus network, Anaheim Resort Transit
Shuttle service, and the City’s Draft Bicycle Master Plan. The maps that were shared with the
group are provided in the presentation from the meeting.
After the Mobility Plan presentation Jamie took questions from the Committee:
x Could the median fence be made longer to prevent jaywalking for the entire length of
Beach Boulevard?
o The fence is a Caltrans funded project and this segment was identified as a
priority area. The City will monitor jaywalking across other segments, originally
the City requested a fence that would go the whole length but this is a priority
area that has been approved/funded for now.
x The fence is industrial looking; do we have any input on the design?
o We will continue to work with Caltrans and their plans and will provide feedback
regarding the look of the fence.
x Will adding a midblock crossing interfere with the landscaping plan?
o Adding the signalized crossing will not interfere with the landscaping plan and
more importantly it will increase safety.
x When would undergrounding the lines occur? The poles are right in the middle of the
sidewalk and are very restricting to pedestrians.
o Undergrounding utility poles it a project that is probably 5 to 10 years out.
Funding needs to be secured and the City will have to work closely with SCE.

Streetscape Improvements
To complement the proposed future mobility improvements the consultant team and the City
drafted a streetscape exercise to present to the Committee. Karen introduced the design
approach of two possible tree palettes to the group. She explained that each option was a color
story and that the location and sequencing of the trees would be determined later (probably
outside of the Specific Plan process). Option 1 was a red/lavender pattern and Option 2 was a
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yellow/plum pattern, photos of each are provided in the presentation. Karen asked the group to
comment on the proposed palettes and addressed any questions they had:
x Overall the Committee commented that they would be happy with either but more
people favored Option 1.
x When could new trees be planted?
o After undergrounding of the utility poles and boxes occurs, we would want to
do all of the work at once and will need to secure funding.
x Could they include fruit trees?
o Due to maintenance issues the City doesn’t use fruit bearing trees in median or
streetscape plantings.

Permitted/Prohibited Uses
Gus lead the group through a recap of the discussion regarding permitted/prohibited uses for
the Specific Plan. The group discussed the following uses and revised a few of their
recommendation on how the use should be regulated additional suggestions the Committee
made are noted below in red:
Use
Check Cashing/ Payday Loans

Recommendation
Prohibit, but don’t limit banks

Bail Bond Establishments

Prohibit

Smoking Lounges/ Tobacco and Vape Shops
and Marijuana Dispensaries
Liquor Stores

Prohibit

Motels

Prohibit (all alcohol sales need to be treated the
same) Permit by size, under 15,000 sq. ft. will
require CUP
Permit with Conditional Use Permit (all alcohol
sales need to be treated the same) Permit by size,
under 15,000 sq. ft. will require CUP- Add special
definition to the SP for wine bars with to-go
bottles
Prohibit

Hotel

Permit with Conditional Use Permit

Auto-oriented Uses
Carwashes (or gas station with car wash)

Prohibit

Specialty Wine or Beer Shop

Gas Stations
Drive-throughs

Auto Sales

Prohibit, but permit existing two gas stations in
the project area to remain
Permit with Conditional Use Permit in
commercial zone with good site planning to
ensure safety and limit hours of operation
Prohibit
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Auto Repair
Used Merchandise Sales (Thrift Stores)

Prohibit, unless part of a larger retailer such as
Costco
Prohibit

24-Hour Establishments

Prohibit, unless part of a pharmacy drive-through

Recycling Centers

Prohibit

Entertainment

Adult Entertainment

Permit with Conditional Use Permit, limit hours of
operation and specify type of entertainment
Permit with Conditional Use Permit and set
concentration limits
Permit with Conditional Use Permit and limit
hours of operation
Prohibit

Massage Establishments

Prohibit

Tattoo Parlors
Bars and Night Clubs

Wine Bar

Permit with Conditional Use Permit - Add special
definition to the SP for wine bars with to-go
bottles
Alcoholic Beverage Manufacturer (Brewery) Permit, Conditional Use Permit for buildings over
6,000 sq.ft.
Gun and Ammunition Shops/Sales
Prohibit
Swap Meets
x

Prohibit

The Committee also noted that a few uses had been brought up by members of the
public at the last meeting that still needed to be addressed, these included gun and
ammunition shops, swap meets, water stores, and t-shirt shops.
o The group discussed that the first few uses could be regulated but because
water shops and t-shirt shops fall under general retail there probably isn’t a way
to regulate them specifically. However, knowing that rents may be higher with
new development these types of uses may not be viable.

Public Comment
The floor was open for public comment during the last 10 minutes of the meeting. The
discussion included:
x A thank you to the group for meeting so many times and all they
contributed to making the area better. Disappointment though that only 6
of the 20 members of the group attended the meeting.
x A reminded to consider millennials, they are future residents and have very
different preferences. Consider wine bars, upscale tattoo shops, etc. (47% of
millennial shave tattoos and many have greater disposal income than
previous younger generations).
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Next Steps
Over the next few months the Specific Plan will continue to be written and the EIR will kick-off
with a scoping meeting. The project is expected to be completed in 2017. We will keep this
group and the public up to date and send notices when drafts become available.

Recognition
The Committee was recognized with a certificate and dinner concluding their work on the
Committee. The project team expressed their gratitude for their hard work and dedication.
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ϭϭͬϮͬϮϬϭϲ

ŽŵŵƵŶŝƚǇĚǀŝƐŽƌǇŽŵŵŝƚƚĞĞ;ͿDĞĞƚŝŶŐηϵ
tĞƐƚŶĂŚĞŝŵzŽƵƚŚĞŶƚĞƌͮEŽǀĞŵďĞƌϮ͕ϮϬϭϲ



WƌŽũĞĐƚdĞĂŵ
 ŝƚǇ͗
 :ŽŶĂƚŚĂŶŽƌƌĞŐŽ͕/WͮWůĂŶŶŝŶŐ^ĞƌǀŝĐĞƐDĂŶĂŐĞƌ
 ^ƵƐĂŶ<ŝŵ͕/WͮWƌŝŶĐŝƉĂůWůĂŶŶĞƌ
 'ƵƐƚĂǀŽ'ŽŶǌĂůĞǌ͕/Wͮ^ĞŶŝŽƌWůĂŶŶĞƌ
 :ĂŵŝĞ>Ăŝ͕WͮdƌĂĨĨŝĐΘdƌĂŶƐƉŽƌƚĂƚŝŽŶDĂŶĂŐĞƌ
 WůĂĐĞtŽƌŬƐ͗
 <ĂƌĞŶ'ƵůůĞǇͮWƌŽũĞĐƚDĂŶĂŐĞƌ
 ^ƵǌĂŶŶĞ^ĐŚǁĂď͕/W ͮƐƐŝƐƚĂŶƚWƌŽũĞĐƚDĂŶĂŐĞƌ



ϭ

ϭϭͬϮͬϮϬϭϲ

dŽŶŝŐŚƚ͛ƐŐĞŶĚĂ
 ĞĂĐŚŽƵůĞǀĂƌĚƌĞĂhƉĚĂƚĞƐ
 DŽďŝůŝƚǇWůĂŶ
 WƵďůŝĐZĞĂůŵͬ^ƚƌĞĞƚƐĐĂƉĞ
 ZĞĐĂƉŽĨWĞƌŵŝƚƚĞĚhƐĞŝƐĐƵƐƐŝŽŶ
 WƵďůŝĐŽŵŵĞŶƚ
 EĞǆƚ^ƚĞƉƐĂŶĚZĞĐŽŐŶŝƚŝŽŶ



ƌĞĂhƉĚĂƚĞƐ
 WŽůŝĐĞƐƵďƐƚĂƚŝŽŶƉƵďůŝĐĐŽƵŶƚĞƌƌĞŽƉĞŶŝŶŐ

ŶŽƌƚŚŽĨzŽƵƚŚĞŶƚĞƌ
 tĞƐƚŐĂƚĞĞǀĞůŽƉŵĞŶƚŐƌĞĞŵĞŶƚŵŽǀŝŶŐ

ĨŽƌǁĂƌĚ
 DŽƚĞůĞŵĂŶĚ^ƚƵĚǇ

Ϯ

ϭϭͬϮͬϮϬϭϲ

WĂƌŬ/ŵƉƌŽǀĞŵĞŶƚƐ
 ^ĐŚǁĞŝƚǌĞƌ^ŬĂƚĞWĂƌŬ
 dǁŝůĂZĞŝĚWĂƌŬ
 WŝĐŬůĞďĂůů
 ĂƐĞďĂůůĨŝĞůĚƌĞƐƚŽƌĂƚŝŽŶ

DŽďŝůŝƚǇWůĂŶ



ϯ

ϭϭͬϮͬϮϬϭϲ

DŽďŝůŝƚǇWůĂŶ
 /ŵƉƌŽǀĞŵĞŶƚƐ
 ^ŚŽƌƚͲdĞƌŵ
 >ŽŶŐͲdĞƌŵ

 ŝƌĐƵůĂƚŝŽŶ
 ƵƐ^ĞƌǀŝĐĞ
 ^ŚƵƚƚůĞ^ĞƌǀŝĐĞ
 ŝĐǇĐůĞƐ



^ŚŽƌƚͲƚĞƌŵ͗ĂůƚƌĂŶƐ/ŵƉƌŽǀĞŵĞŶƚƐ
 EĞǁƚƌĂĨĨŝĐƐŝŐŶĂůĂŶĚ

ƉĞĚĞƐƚƌŝĂŶĐƌŽƐƐŝŶŐĂƚ
^ƚŽŶǇďƌŽŽŬ ƌ ĂŶĚĞĂĐŚ
ůǀĚ
 DĞĚŝĂŶĞŶŚĂŶĐĞŵĞŶƚƐĂŶĚ

ĨĞŶĐĞƚŽďĞŝŶƐƚĂůůĞĚŽŶ
ĞĂĐŚůǀĚďĞƚǁĞĞŶ>ǇŶƌŽƐĞ
ƌ ĂŶĚ^ƚŽŶǇďƌŽŽŬ ƌ

7UDIILF6LJQDO



ϰ

ϭϭͬϮͬϮϬϭϲ

WƌŽƉŽƐĞĚĂůƚƌĂŶƐDĞĚŝĂŶ&ĞŶĐĞ



ŽŶĐĞƉƚƵĂůĂůƚƌĂŶƐDĞĚŝĂŶWůĂŶƚƐ



ϱ

ϭϭͬϮͬϮϬϭϲ

WĞĚĞƐƚƌŝĂŶ
ƌŽƐƐŝŶŐƐ
3RWHQWLDO&URVVZDON(QKDQFHPHQW
7UDIILF6LJQDO



^ŚŽƌƚͲƚĞƌŵ͗ŝƚǇƵƐ^ƚŽƉWŝůŽƚWƌŽŐƌĂŵ
 WƌŽƉŽƐĞĚďƵƐƐƚŽŽůƐĂƚĞĂĐŚůǀĚΘĂůůZĚ

ĂŶĚĞĂĐŚůǀĚΘKƌĂŶŐĞǀĞ



ϲ

ϭϭͬϮͬϮϬϭϲ

>ŽŶŐͲƚĞƌŵ͗/ŵƉƌŽǀĞŵĞŶƚƐĨŽƌĞĂĐŚŽƵůĞǀĂƌĚ
 KŶŐŽŝŶŐĐŽŶǀĞƌƐĂƚŝŽŶƐǁŝƚŚĂůƚƌĂŶƐ

ƌĞŐĂƌĚŝŶŐƌĞůŝŶƋƵŝƐŚŵĞŶƚŽĨĞĂĐŚůǀĚƚŽƚŚĞ
ŝƚǇ
 KŶŐŽŝŶŐĐŽŶǀĞƌƐĂƚŝŽŶƐǁŝƚŚ^ƌĞŐĂƌĚŝŶŐ
ƵŶĚĞƌŐƌŽƵŶĚŝŶŐƵƚŝůŝƚŝĞƐ
 ůůŽǁƐĨŽƌďĞƚƚĞƌƐƉĂĐĞĚĂŶĚƵƉĚĂƚĞĚƐƚƌĞĞƚůŝŐŚƚŝŶŐ
 ůůŽǁƐĨŽƌŶĞǁƐƚƌĞĞƚƚƌĞĞƐĂŶĚůĂŶĚƐĐĂƉŝŶŐ
 /ŵƉƌŽǀĞƐƐƚƌĞĞƚǀŝƐŝďŝůŝƚǇ



DŽďŝůŝƚǇWůĂŶƐ
 KƌĂŶŐĞŽƵŶƚǇdƌĂŶƐƉŽƌƚĂƚŝŽŶƵƚŚŽƌŝƚǇ

;KdͿ
 ŶĂŚĞŝŵZĞƐŽƌƚdƌĂŶƐƉŽƌƚĂƚŝŽŶ;ZdͿ^ŚƵƚƚůĞ
 ŝƚǇŽĨŶĂŚĞŝŵŝĐǇĐůĞDĂƐƚĞƌWůĂŶ;ƌĂĨƚͿ



ϳ

ϭϭͬϮͬϮϬϭϲ

Kd
ǆŝƐƚŝŶŐ
ƵƐ
dƌĂŶƐŝƚ
EĞƚǁŽƌŬ



Kd
ǆŝƐƚŝŶŐ
ƵƐ
dƌĂŶƐŝƚ
EĞƚǁŽƌŬ



ϴ

ϭϭͬϮͬϮϬϭϲ

Zd
^ŚƵƚƚůĞ
^ĞƌǀŝĐĞ



ƌĂĨƚ
ŝĐǇĐůĞ
DĂƐƚĞƌ
WůĂŶ



ϵ

ϭϭͬϮͬϮϬϭϲ

^ƚƌĞĞƚƐĐĂƉĞ
/ŵƉƌŽǀĞŵĞŶƚƐ



ĞƐŝŐŶƉƉƌŽĂĐŚ
 tŚĂƚĂƌĞǁĞƚƌǇŝŶŐƚŽĂĐŚŝĞǀĞ͍
 ŶĞǁŝĚĞŶƚŝƚǇĨŽƌĞĂĐŚŽƵůĞǀĂƌĚƚŚƌŽƵŐŚĞŶŚĂŶĐĞĚ






ůĂŶĚƐĐĂƉŝŶŐŝŶƉĂƌŬǁĂǇƐ͕ŵĞĚŝĂŶƐ͕ĂŶĚĐŽƌŶĞƌƐ
^ĞƚƚŚĞƐƚĂŐĞĨŽƌŶĞǁĚĞǀĞůŽƉŵĞŶƚƚŚĂƚŽƉĞŶƐƚŽĞĂĐŚĂŶĚ
ŝŶǀŝƚĞƐǁĂůŬŝŶŐ͕ƐŚŽƉƉŝŶŐĂŶĚĚŝŶŝŶŐ
ƌĞĂƚĞĂŶĞǁŐĂƚĞǁĂǇƚŽtĞƐƚŶĂŚĞŝŵĂƚŝƚǇĞĚŐĞǁŝƚŚ
ůĂŶĚƐĐĂƉĞĂŶĚŵŽŶƵŵĞŶƚĂƚŝŽŶ
EĞǁƚƌĞĞƉĂůĞƚƚĞ
>ĂŶĚƐĐĂƉĞďƵĨĨĞƌƐƚŚĂƚƉƌŽǀŝĚĞƐĞƉĂƌĂƚŝŽŶďĞƚǁĞĞŶĐĂƌƐĂŶĚ
ƉĞĚĞƐƚƌŝĂŶƐ
ŶŚĂŶĐĞĚůŝŐŚƚŝŶŐĨŽƌǀĞŚŝĐůĞƐĂŶĚƉĞĚĞƐƚƌŝĂŶƐƚŽŝŵƉƌŽǀĞ
ƐĂĨĞƚǇĂŶĚƐĞĐƵƌŝƚǇ


ϭϬ

ϭϭͬϮͬϮϬϭϲ

^ƚƌĞĞƚƐĐĂƉĞʹ ZĞĚͬ>ĂǀĞŶĚĞƌWĂƚƚĞƌŶ
;KƉƚŝŽŶϭͿ

(DVWHUQ5HGEXG

&KLWDOSD

)LUHZKHHO

)ODPH7UHH

'HFLGXRXV

'HFLGXRXV

(YHUJUHHQ

(YHUJUHHQ

&RQFHSWXDO7UHH3DWWHUQ



^ƚƌĞĞƚƐĐĂƉĞʹ zĞůůŽǁͬWůƵŵWĂƚƚĞƌŶ
;KƉƚŝŽŶϮͿ

)RUHVW3DQV\5HGEXG

6ZHHWVKDGH

*ROGHQ7UXPSHW7UHH

*ROGHQUDLQ 7UHH

'HFLGXRXV

(YHUJUHHQ

'HFLGXRXV

'HFLGXRXV

&RQFHSWXDO7UHH3DWWHUQ



ϭϭ

ϭϭͬϮͬϮϬϭϲ

ŶƚŝĐŝƉĂƚĞĚ^ƚĞƉƐŽĨĞĂĐŚůǀĚ/ŵƉƌŽǀĞŵĞŶƚƐ
 ^ŚŽƌƚͲƚĞƌŵ͗
 WůĂŶŶĞĚĂůƚƌĂŶƐŝŵƉƌŽǀĞŵĞŶƚƐ
 ƵƐ^ƚŽƉWŝůŽƚWƌŽŐƌĂŵ

 >ŽŶŐͲƚĞƌŵ͗
 ĂůƚƌĂŶƐƌĞůŝŶƋƵŝƐŚŵĞŶƚƉƌŽĐĞƐƐ
 ǆƉůŽƌĞĨƵŶĚŝŶŐŽƉƚŝŽŶƐĨŽƌƵŶĚĞƌŐƌŽƵŶĚŝŶŐƵƚŝůŝƚŝĞƐ
 hƚŝůŝƚŝĞƐƵŶĚĞƌŐƌŽƵŶĚŝŶŐĐŽŶƐƚƌƵĐƚŝŽŶ͕ďĂƐĞĚŽŶĨƵŶĚŝŶŐ

ĂǀĂŝůĂďŝůŝƚǇ
 /ŵƉůĞŵĞŶƚĂƚŝŽŶŽĨůĂŶĚƐĐĂƉĞŝŵƉƌŽǀĞŵĞŶƚƐĂŶĚƐƚƌĞĞƚ
ůŝŐŚƚŝŶŐ;ĂƐĨƵŶĚŝŶŐŝƐĂǀĂŝůĂďůĞͿ


ZĞĐĂƉ͗WĞƌŵŝƚƚĞĚhƐĞƐ



ϭϮ

ϭϭͬϮͬϮϬϭϲ

ZĞĐĂƉ͗WĞƌŵŝƚƚĞĚhƐĞƐ
8VH

5HFRPPHQGDWLRQ

&KHFN&DVKLQJ3D\GD\/RDQV

3URKLELWEXWGRQ¶WOLPLWEDQNV

%DLO%RQG(VWDEOLVKPHQWV

3URKLELW

6PRNLQJ/RXQJHV7REDFFRDQG9DSH6KRSV

3URKLELW

/LTXRU6WRUHV

3URKLELW DOODOFRKRO VDOHVQHHGWREHWUHDWHG WKHVDPH

6SHFLDOW\:LQHRU%HHU6KRS
0RWHOV

3HUPLWZLWK&RQGLWLRQDO8VH3HUPLW DOODOFRKROVDOHVQHHGWREH
WUHDWHGWKHVDPH
3URKLELW

+RWHO

3HUPLWZLWK&RQGLWLRQDO8VH3HUPLW

$XWRRULHQWHG8VHV
&DUZDVKHV RUJDVVWDWLRQZLWKFDUZDVK
*DV6WDWLRQV

$XWR6DOHV

3URKLELW
3URKLELW EXWSHUPLWH[LVWLQJWZRJDVVWDWLRQVLQWKHSURMHFWDUHDWR
UHPDLQ
3HUPLW ZLWK&RQGLWLRQDO8VH3HUPLW LQFRPPHUFLDO ]RQHZLWKJRRG
VLWHSODQQLQJWRHQVXUHVDIHW\DQGOLPLWKRXUVRIRSHUDWLRQ
3URKLELW

$XWR5HSDLU

3URKLELWXQOHVV SDUWRIDODUJHUUHWDLOHUVXFKDV&RVWFR

'ULYHWKURXJKV

8VHG0HUFKDQGLVH6DOHV 7KULIW6WRUHV

3URKLELW

+RXU(VWDEOLVKPHQWV

3URKLELWXQOHVVSDUWRIDSKDUPDF\ GULYHWKURXJK



ZĞĐĂƉ͗WĞƌŵŝƚƚĞĚhƐĞƐ;ĐŽŶƚŝŶƵĞĚͿ
8VH

5HFRPPHQGDWLRQ

5HF\FOLQJ&HQWHUV

3URKLELW

(QWHUWDLQPHQW

3HUPLWZLWK&RQGLWLRQDO8VH3HUPLWOLPLWKRXUVRIRSHUDWLRQDQG
VSHFLI\W\SHRIHQWHUWDLQPHQW

7DWWRR3DUORUV

3HUPLWZLWK&RQGLWLRQDO8VH3HUPLWDQGVHWFRQFHQWUDWLRQOLPLWV

%DUVDQG1LJKW&OXEV

3HUPLW ZLWK&RQGLWLRQDO8VH3HUPLW DQGOLPLWKRXUVRIRSHUDWLRQ

$GXOW(QWHUWDLQPHQW

3URKLELW

0DVVDJH(VWDEOLVKPHQWV

3URKLELW

:LQH%DU

3HUPLWZLWK&RQGLWLRQDO 8VH3HUPLW

$OFRKROLF%HYHUDJH0DQXIDFWXUHU %UHZHU\

3HUPLW &RQGLWLRQDO8VH3HUPLWIRUEXLOGLQJVRYHUVTIW
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Clark Commons

Buena Park

8002 Orangethorpe Avenue

Residential Breakdown
Family and Special Needs
Subsidized Units: Yes
Market Units:
1 BR
11 units
2 BR
37 units
3 BR
22 units
Total
70 units
± 35 du/ac
Commercial Breakdown
Retail
0 sq ft
Service
0 sq ft

Notes:
Like

Don’t like

Public Street
Parking :
Parallel
Diagonal
Perpendicular
ROW:
Tree grates in sidewalk
Paving width:
± 100 ft
Sidewalk width:
± 10 ft
Project highlights:
 Eyes on the street
Urban lifestyle
Special frontage treatment

Parker Collection

Buena Park

8086 Orangethorpe Avenue

Residential Breakdown
Family and Special Needs
Subsidized Units: 0
Market Units: 35
2 BR
units
3 BR
units
Total
140 units
± 35 du/ac
Commercial Breakdown
Retail
0 sq ft
Service
0 sq ft

Notes:
Like

Don’t like

Public Street
Parking :
Parallel
Diagonal
Perpendicular
ROW:
Tree grates in sidewalk
Paving width:
± 100 ft
Sidewalk width:
± 10 ft
Project highlights:
Eyes on the street
Low gate/ landscape
Special frontage treatment

Aldea Walk

Buena Park

8242 Orangethorpe Avenue

Residential Breakdown
Rental Apartment
Subsidized Units: 0
Market Units: 72
2 BR
18 units
3 BR
54 units
Total
72 units
± 21 du/ac
Commercial Breakdown
Retail
0 sq ft
Service
0 sq ft

Notes:
Like

Don’t like

Public Street
Parking :
 Parallel
Diagonal
Perpendicular
ROW:
Tree grates in sidewalk
Building setback: ± 10 ft
Paving width:
± 102 ft
Sidewalk width: ± 10 ft
Project highlights:
 Eyes on the street
Scale friendly to houses
Special frontage treatment

Citrus Park

Fullerton

626 - 700 S. Euclid Street

Residential Breakdown
For Sale townhouses & single family
homes
Subsidized Units: 0
Market Units: 59
3 BR
41 units
4 BR
18 units
Total
59 units
± 12.2 du/ac
Commercial Breakdown
Retail
0 sq ft
Service
0 sq ft

Notes:
Like

Don’t like

Public Street
Parking :
Parallel
Diagonal
Perpendicular
ROW:
 Tree grates in sidewalk
Building setback: ± 12 ft
Paving width:
± 64 ft
Sidewalk width: ± 10 ft
Project highlights:
 Eyes on the street
Urban lifestyle
Special frontage treatment

The Domain

Anaheim

401-435 S. Anaheim Blvd

Residential Breakdown
For Sale Condominiums
Subsidized Units: 6
Market Units: 54
1 BR
12 units
2 BR
36 units
3 BR
12 units
Total
60 units
± 30 du/ac
Commercial Breakdown
Retail
0 sq ft
Service
0 sq ft

Notes:
Like

Don’t like

Public Street
Parking :
 Parallel
Diagonal
Perpendicular
ROW:
Tree grates in sidewalk
Building setback: ± 10-13 ft
Paving width: ± 103-106 ft
Sidewalk width: ± 10ft
Project highlights:
 Motorcourts
Low gate/ landscape
Special frontage treatment

The Boulevard

Anaheim

501-447 S. Anaheim Blvd

Residential Breakdown
For Sale Condominiums
Subsidized Units: 36
Market Units: 0
1 BR
0 units
2 BR
0 units
3 BR
36units
Total
36 units
± 13.2 du/ac
Commercial Breakdown
Retail
0 sq ft
Service
0 sq ft

Notes:
Like

Don’t like

Public Street
Parking :
 Parallel
Diagonal
Perpendicular
ROW:
Tree grates in sidewalk
Building setback: ± 22-26 ft
Paving width:
± 106 ft
Sidewalk width: ± 12 ft
Project highlights:
 Urban Setting
Terrace stoops and outdoor
seating area

Circa

Anaheim

801-817 S. Anaheim Blvd

Residential Breakdown
For sale townhomes
Subsidized units: 0
Market Units: 42
1 BR
0 units
2 BR
0 units
3 BR
42 units
Total
42 units
± 24 du/ac
Commercial Breakdown
Retail
0 sq ft
Service
0 sq ft

Notes:
Like

Don’t like

Public Street
Parking :
 Parallel
Diagonal
Perpendicular
ROW:
 Tree grates in sidewalk
Building setback: ± 9 ft
Paving width:
± 100 ft
Sidewalk width: ± 13 ft
Project highlights:
 Live-Work units
2 stories next to SFR

Vineyard Homes

Anaheim

325-425 S. Vine Street

Residential Breakdown
Retail Apartment
Subsidized Units: 58
Market Units: 1
1 BR
0 units
2 BR
28 units
3 BR
31 units
Total
59 units
± 40.8 du/ac
Commercial Breakdown
Retail
0 sq ft
Service
0 sq ft

Notes:
Like

Don’t like

Public Street
Parking :
Parallel
Diagonal
Perpendicular
ROW:
Tree grates in sidewalk
Building setback: ± 18-30 ft
Paving width:
± 90 ft
Sidewalk width: ± 13 ft
Project highlights:
 Eyes on the street
Scale friendly to houses
Special frontage treatment

Pradera Apartment Homes

Anaheim

100-165 N Citrus Ranch Road

Residential Breakdown
Rental Apartment
Subsidized Units: 144
Market Units: 2
1 BR
0 units
2 BR
97 units
3 BR
47 units
Total
146 units
± 34.8 du/ac
Commercial Breakdown
Retail
0 sq ft
Service
0 sq ft

Notes:
Like

Don’t like

Public Street
Parking :
 Parallel
Diagonal
Perpendicular
ROW:
Tree grates in sidewalk
Building setback: ± 10-13 ft
Paving width: ± 103-106 ft
Sidewalk width: ± 10 ft
Project highlights:
 Eyes on the street
Low gate/ landscape
Special frontage treatment

Tyrol Plaza

Anaheim

891 S. State College Avenue

Residential Breakdown
Senior Housing
Subsidized Units: 59
Market Units: 1
1 BR
54 units
2 BR
6 units
Total
60 units
± 40.8 du/ac
Commercial Breakdown
Retail
0 sq ft
Service
0 sq ft

Notes:
Like

Don’t like

Public Street
Parking :
Parallel
Diagonal
Perpendicular
ROW:
Tree grates in sidewalk
Paving width: ± 103 ft
Sidewalk width: ± 10 ft
Project highlights:
 Eyes on the street
Low gate/ landscape
Special frontage treatment

Stadium Lofts

Anaheim

1801 E. Katella Avenue

Residential Breakdown
Mixed Use
Condo: 390 Units (63 du/ac)
Total
390 units
± 63 du/ac

Commercial Breakdown
Retail: 2,890 sf
Restaurant: 7,839 sf
Clubhouse / Office: 6,297 sf

Notes:
Like

Don’t like

Public Street
Parking :
 5 story wrap-around
parking structure
ROW:
Tree grates in sidewalk
Building setback: ± 8-10 ft
Paving width:
± 154 ft (Katella), ± 144 ft
(St. College)
Sidewalk width: ± 14 ft
Project highlights:
 Eyes on street
Urban lifestyle

On your own time...

Pinnacle Apartment
31 E MacArthur Crescent, South Coast Metro, CA 92707
20,000 sf retail and 400 residential units
± 24 du/ac + 20,000 sf commercial
Mix-Use
Ground Floor: Commercial 
Office 
Residential 
Upper Floor: Commercial  Office 
Residential 
Parking: Surface Parking  Parking Structure 
Garage 
Street
Parking
Trees/Landscaping
Width: Approx. ± 84 ft.
Sidewalk: Approx. ± 10 ft.

On your own time...
Huntington Beach
Located along Beach Boulevard just north of Adams, this project is four stories
and has a larger setback (approximately 30 ft) from the street. A large parkway
separates the building from Beach Blvd.

Downtown Santa Ana
New development in Downtown Santa Ana near train station creates a mid-density
neighborhood. Active ground-floor uses, like restaurants, retail stores, office spaces,
and civic uses, are encouraged.

On your own time...
Huntington Beach
New project adjacent to Bella Terra: The Boardwalk by Winsor
•
12-acre mixed-use community, 487 apartments
•
Project density is approximately 40 du/ac
•
Replaced a defunct Levitz furniture warehouse
•
14,500 sf of ground-floor retail
•
Monthly rent: $1,710 - $3,975
•
Studio to 2 Bedrooms; 615 - 1,447 sf
•
Approved in accordance with the Beach Edinger Corridors Specific Plan
•
Some townhomes with direct garage access
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